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Philips IDTV 


No matter how good your conventional color tele¬ 
vision is, our IDTV monitor receiver is superior. By far. 
Because Philips IDTV (Improved Definition Television) 
will show you an image that has greater accuracy, better 
definition and less noise than any available today. 

■ Superior technology. Conventional television and 
monitors display 262V2 scanning lines every l/60th of a 
second to "paint" the image on the screen. With Philips 
non-interlace technology, the scanning rate is doubled 
to 525 lines. As a result, scanning lines are eliminated 
and vertical resolution is improved by 40%. And Philips 
patented "Median Filter Algorithm" overcomes distor¬ 
tion typically associated with other double scan systems. 

Plus you can dial down video noise from broad¬ 
cast or direct video sources digitally by up to 12dB for a 
cleaner image with significantly greater video noise 


reduction than any currently available. And our revolu¬ 
tionary digital field comb filter provides up to 480 lines 
of horizontal resolution detail. 

■ Superior features. With Picture-In-Picture (PIP) 
and dual tuners built in, two programs can be watched 
simultaneously. PIP also allows previewing up to nine 
channels at once on the screen. "Still Picture" freezes 
images that otherwise would be missed. Our 49-button 
Philips LCD/Learn Uniremote also controls most TVs 
and any brand of VCR, cable or audio product. 

Throughout the world, Philips has long set the stand 
ards for audio and video performance. We continue our 
leadership in digital technology with Philips IDTV—the 
highest standard in today's television technology. 

To appreciate IDTV's superior definition, call 
1-800-223-7772 for your nearest Philips video specialist. 


World-Class Technology. European Excellence. 


IphiupsI 


PHILIPS 







JANUARY 1989 



CONTENTS 


Ten Pro Shots You Can Do at Home 

Tired of shooting drab, unspectacular home movies? We offer a primer on perfecting 
those fancy shots you thought were only possible in Hollywood. By Basil Nestor .38 

Preview 1989 

We take the wraps off the coming year’s hottest video gear. By Glenn Kenny .41 

The Great Video Review Shoo toff 

This is it—your last chance to submit a homemade video epic and win an A/V 

system worth $5,000 . 45 

VR Symposium: HDTV 

High-definition TV has video manufacturers buzzing, but what will it mean for 

viewers ? We asked some of the world’s top experts for answers. 52 

Tinseltown Rebellion: Hollywood in the '60s 

It was a decade when rules were made to be broken. And the results, from Dr. No to 
Easy Rider , made movie history. A Critic’s Choice. By Gerald Carpenter . 64 

'88 Editorial Index 

A complete listing of Video Review columns, features, test reports and tape & disc 
reviews from 1988 . 109 


EQUIPMENT 


Test Reports 

The Advanced Product Evaluation 
Laboratory, technical editor Len Feldman 


and senior editor Glenn Kenny report on: 


Sony IDTV monitor/receiver. 98 

Sharp monitor/receiver. 100 

Pentax 8mm camcorder. 104 

Ricoh 8mm camcorder. 106 

New Products.36 



LATEST TAPES AND DISCS 


DEPARTMENTS 


Andrew Sarris, Leonard Maltin, Jeffrey Lyons, Molly Haskell, Neal Gabler, Jim 
Farber, Joanna Langfield, Robert DiMatteo, Allan Kozinn, Robert Christgau and 
Carola Dibbetl, Steve Simels, Roy Hemming and our other critics on: 

MOVIES: Red Heat; Stormy Monday; Arthur 2: On the Rocks: The Blob; 
Return to Snowy River; Batteries Not Included; A Nightmare on Elm Street TV: 
The Dream Master; And God Created Woman; ’68; Rikky and Pete; Monkey 


Shines; Mr. North; License to Drive; City in Fear; The Drifter; and more .68 

CLASSICS: DeMille’s The Greatest Show on Earth; Ben-Hur .86 


Viewpoint.4 

Letters.10 

Video Hunter.12 

Freeze-Frames.14 

Newsbreaks.33 

Workbench .108 

Backspace .124 




On the cover: the Japanese version of JVC’s 
HR-S10000, an S-VHS editing VCR due in 


PREVIEWS: What’s scheduled next for release 
on tapes and discs . 96 


THE ARTS: Glenn Gould: A Portrait; The Sleeping Beauty Ice Ballet 
MUSIC: A Vision Shared: A Tribute to Woody Guthrie and Le: 
Viva Santana!; Coming Around Again; Magical Mystery Tour 
FITNESS: Janet Jones’ The Firm Aerobic Workout with 
Weights, Vol. 2 .93 


KID VID: Clifford’s Fun with Numbers; Clifford’s 
Fun with Letters .95 






































".[PATRICK SWAYZE] GOT THIS ROLE WITH TALENT.. AND BOY, 
THAT TALENT IS RADIANT IN THE ROLE OF THE OUTCAST SON.. " 


DAVID SHEEHAN, KNBC-TV, LOS ANGELES 



ox office superstar Patrick Swayze 
(Dirty Dancing), Academy Award Nominee 
Piper Laurie (Children of A Lesser God), 
Barbara Williams (Thief of Hearts) and 
Lee Richardson (Prizzi's Honofl, star in 
this compelling drama about the break up 
of a family and the force that brings them 
together again. 

"SWAYZE STANDS OUT IN TIGER WARSAW. 

IT'S FAR SUPERIOR TO HIS PART AS THE RESORT 
ENTERTAINER IN DIRTY DANCING:' 

- CINCINNATI POST 

(SWAYZE IS] TERRIFIC IN THE TITLE ROLE.” 
-SEVENTEEN MAGAZINE 

"SWAYZE IS IMPRESSIVE. .. BOTH POWERFUL AND 
PATHETIC. . " 

-THE HOLLYWOOD REPORTER 
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m#IDEO , 
W DISTRIBUTORS 

» COMPLETE LINE of RCA recor¬ 
ders & camcorders as well as most 
supporting video accessories. 

• FAST SHIPPING 24 hrs (in most 

• NO SALES TAX ADDED (except 
in Virginia.). 

• MAIL-OUT SPECIALS for 
previous customers only!! 

• VIDEO SPECIALISTS-We help 
before & AFTER the sale. 


RCA RECORDERS 

VR250 VR270 VR275 VR450 
VR470 VR475 VR595 VR630HF 
VR640HF VR695HF 



To order from a company that offers 
customer technical assistance 
BEFORE & AFTER the sale CALL 

^ 1 - 800 - 368-5020 

In Virginia 1-804-595-2572 


VtCJI 


NEW! We now have a full line I 

of GE VCR’s & CAMCORDERS 



VIDEO DIRECT DISTRIBUTORS 
116 Production Drive 
Tabb, VA 23602 


What Are We 
Waiting For? 

t’s gonna get ugly,” one TV manufacturing executive told 
me the other day. We were talking about the increasingly 
acrimonious battle over high-defmition television. With over a dozen 
different HDTV proposals on the table in the US alone, the problem of 
setting standards for the TV system of tomorrow grows daily. Manufac¬ 
turers and governments around the world see billions of dollars at stake, 
and they’re not going to be shy about elbowing potential competitors out 
of the picture. In fact, the hope of international coopera¬ 
tion on HDTV is already threatened by the spread of a kind 
of virulent techno-nationalism. 

But while the governments, hardware makers, broad¬ 
casters and others jostle for position, they have all but ig¬ 
nored the most important factor in the HDTV equation: the 
viewer. We think it’s time the viewer was heard. This year, 

Video Review will be taking a major role in the HDTV 
debate. After all, technology enthusiasts and movie 
lovers—our readers—are likely to be the first to invest in 
HDTV when it finally arrives. Shouldn’t they have a say in what form it 
takes? To begin the dialogue between VR readers and the HDTV community, 
we invited some of the world’s top HDTV experts to debate the future of 
TV in a special VR Symposium. But instead of rehashing the arcane political 
and technical questions surrounding HDTV, we asked the questions that will 
matter to HDTV’s future buyers: How much will it cost? When will it ar¬ 
rive? Will HDTV sets have wide screens? Digital sound? Will HDTV be 
compatible with current sets? The answers begin on page 52. 
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'Candle! Camera! Action!’’ 

Now you can create and premiere your own blockbuster movies with Hitachi's new 
dynamic HPX High Performance extraordinaire duo, the Digital VM-S8100 
Super VHS Camcorder and Digital 31" Big Screen TV. 

You don't have to be a mega director to operate the 
new VM-S8100 HPX Camcorder. In fact, its Accushot AX computer 
controlled auto exposure circuit makes it a leader in Super-VHS 
camcorders. Accushot AX automatically adjusts lens opening and 
shutter speed every time you shoot. And its advanced state-of-the- 
art MOS Image Sensor with 390,000 light receptors provides 
minutely detailed resolution in each and every frame. Bright, clear, 
superior color. No vertical smearing. No hot spots. No blurring. 

Just a picture perfect movie to last a lifetime. And lighting? You 
can shoot practically in the dark. 

When you're ready to screen your master¬ 
piece, you'll wow them with Hitachi's HPX 
Digital 31" Big Screen TV. It has an 

incredible 600-lines of high resolution 
to ensure a bright, colorful, beautiful 
picture and comes with an "Intelligent" 
remote control unit that will operate your 
TV, VCR, even your CD player. And its 
Dual Tuner lets you watch two programs 
at the same time with theatre quality 
surround sound. 

When you're ready to become a first- 
rate filmmaker, nothing holds a candle to 
Hitachi's new fully automatic Digital 
Accushot AX Super VHS Camcorder and 
31" Digital Big Screen TV. 


0 HITACHI 

A World Leader in Technology 







The VCR you'll tape it on. 
2012 A.D. 

Samsung. The future of electronics. 


Longest-running game show. 
2012 A.D. 
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Kevin Costner 
Susan Sarandon 

He’s Crash Davis, a seasoned catcher 
whose best years on the ballfield are 
behind him... but whose finest moments 
in the bedroom still lie ahead. 

She’s Annie Savoy, the self-styled 
baseball guru who has appointed 
herself the team’s unofficial trainer 
and handler. 

Catch the fever as two of America’s 
favorite pastimes — baseball and sex— 
team up in this winning comedy about 
long, slow kisses and high, hard 
fasthalls. Kevin Costner and Susan 
Sarandon star in the major league hit, 
BULL DURHAM. 

AVAILABLE ON VIDEOCASSETTE 
JANUARY 26th. 


Bull 

Durham 


A Romantic Comedy About America’s 
Other Favorite Pastime. 


A MOUNT COMPANY PRODUCTION KEVIN COSTNER SUSAN SARANDON 
“BULL DURHAM” TIM ROBBINS TREY WILSON ROBERT WUHL 
MUSIC BY MICHAEL CONVERTING MUSIC SUPERVISOR DANNY BRAMSON 
PRODUCTION DESIGNER ARMIN GANZ 
FILM EDITORS ROBERT LEIGHTON AND ADAM WEISS 
DIRECTOR OF PHOTOGRAPHY BOBBY BYRNE 
EXECUTIVE PRODUCER DAVID V. LESTER 
In vhs and Beta. PRODUCED BY THOM MOUNT AND MARK BURG 
Q Closed Captioned. Hi-Fi Stereo. WRITTEN AND DIRECTED BY RON SHELTON 





' The Great 99^ 

CHOOSE ANY FIVE MOVIES 



OVER 360 MOVIES 

Now is the best time ever to really start building 
your movie collection! The Great 99c Movie Sale from 
CBS Video Club is here. So now, even with top hits like 
The Ten Commandments reduced from $79.95 to $29.95 
and other new releases selling for even less, you can still do 
better. You can own any five movies shown here for just 99? 
each (plus shipping and handling) when you join the CBS 
Video Club. And you can save up to $65 on a sixth 
movie-see Advance Selection box in the coupon. 

There’s no membership fee for joining, nor do 
you have to buy a lot of movies. Just six more within the next 
three years. And you’ll have no problem in finding six movies 
you want, because our library holds over 2,500 titles, from 
the very newest releases to classical favorites. Our regular 
Club prices currently range from $79.95 down to $29.95, 
plus shipping and handling; and we also offer a selection of 
lower-priced videocassettes, down to $14.95. Your only 
membership obligation is to buy six movies within three 
years, for as little as $29.95 each-and you may cancel 
membership anytime after doing so. 

How the Club operates: about every four weeks (up 
to 13 times a year) we send you our CBS Video Club 
Magazine, reviewing our Director’s Selection, plus many 
alternate movies. And up to four times a year, you may also 
receive offers of Special Selections, usually at a discount 








































































































Movie Safe 


FOR JUST 99< EACH 







































































































Dollars and Sense 

Regarding Jennifer Stern’s Special 
Report, ‘ ‘The Case of the Missing Movies” 
(Oct. ’88 VR): The best thing for manufac¬ 
turers to do is lower 
their prices—promote 
sell-through. 

Studios take a 
movie which they 
own, put it on a $2 
blank tape with a 50 c 
wrapper and spend a few bucks on advertis¬ 
ing. Then they sell their $6 or $8 tape for 
nearly $60 to distributors who then add their 
10% and sell it for $65. Then the studios 
have the audacity to cry about their share not 
being big enough. But wait, haven’t they 
sold the movie to cable, pay-per-view or 
broadcast TV? Who are these guys kidding? 

Frank Bacon 
District Manager 
Tempo Records & Video 
Nickelodeon Records & Video 
Los Angeles, CA 


Mod, Mad, Mad, Mad Sound 

I want to thank you for Ronald D. 
Haver’s great article on ‘‘The Sound of 
Movies” (Aug. ’88 VR). Let me throw in 
my two cents by mentioning the CBS/Fox 
video edition of It '.v a Mad, Mad, Mad, Mad 
World, which is in Hi-Fi stereo and is spec¬ 
tacular. Ironically, the tape packaging does 
not indicate ‘‘stereo” anywhere, but it’s the 
first time the movie has been heard in its 
original stereo format in 25 years! Thanks 
for reminding viewers that great-sounding 
movies did not start with Star Wars! 

Paul Scrabo 
New Milford, NJ 


How They Rate 

Some of your reviewers ought to have 
their word processors confiscated for ratings 
abuse. Only two stars for Nicolas Roeg’s 
engaging The Man Who Fell to Earth —an 
amount equal to that bestowed on the likes 
of Critters 2 and Maniac Cop. 

C’mon! Even Steve Simels concedes, in 
a largely critical review, that Roeg’s movie 
is “audacious” and “fascinating.” I doubt 
if that can be said for the others. What’s the 
point of a star system if two stars (average, 
according to your guide) can be doled out to 
obviously inferior junk as well as to daring 
fare like Roeg’s? 

JeffT. Dick 
Decatur, IL 


• To trot out that familiar refrain, to each 
his own. Movies are reviewedfor their enter¬ 
tainment value, and if one qualifies as 
average within its genre, it will get two stars. 
However, beginning next issue “Quick 
Takes ’ ’ becomes ‘ ‘Cheap Thrills,' ’ and a 
new rating system will be instituted for these 
movies. It’s more fun that way. —Ed. 


Dimensia Praecox 

The cover of the November issue features 
a photo of an RCA VR695HF S-VHS VCR, 
which you refer to as a Dimensia deck. My 
local dealer provided me with literature 
describing the company’s VPT60HF as the 
only Dimensia VCR. 

Addison H. King II 
Indianapolis, IN 

• You’re right. The VR695HF is not totally 
compatible with the Dimensia system and 
does not offer the full complement of Dimen¬ 
sia on-screen graphics. It can, however, be 
used in the Dimensia remote system. —Ed. 


The Wrath of Congress 

Thanks for Barry Lynn’s “Backspace” 
guest editorial “Congressional Anti-Porn 
Bill: Just Say No” (Nov. ’88 VR). 

As the author says, the Child Protection 
and Obscenity Enforcement Act will not 
protect children. To tighten laws against 
child pornography is one thing, but to make 
criminals out of adults who may have adult 
pornography is a different matter. 

When I was in the service, there were stag 
parties, and no one seemed to think much 
about it. Who would want to see a ser¬ 
viceman spend months in military prison for 
having an “obscene” magazine in his car? 

Let's get those who make porn with chil¬ 
dren, but that is not what the bill would do. 



Picture Perfect? 

About your 1989 Buyer’s Guide (Oct. 
’88 VR): If a “laser disc player’s picture 
quality has long been one of the medium’s 
selling points,” why don’t machines 
such as the Pioneer CLD-3030 feature 


S-connectors to improve picture quality? 

David Alexander 
San Antonio, TX 

• They’re coming. This month, Glenn Ken¬ 
ny’s “Preview ’89" story (see page 41) 
gives the scoop on the introduction of 
S-connectors on laser disc players. —Ed. 


Of Camcorders and Cassettes 

I would like to share some experiences 
learned from owning a business that rents cam¬ 
corders and edits and duplicates videotapes. 

Based on comments 
from hundreds of 
camcorder renters, I 
can say that there is a 
demand for reliable, 
sturdy, easy-to-oper- 
ate camcorders that 
use low-cost video¬ 
cassettes. Most cus¬ 
tomers are unaware of 
what VHS-C, 8mm, Super VHS or ED 
Beta mean. 

I firmly agree with your stand on poor- 
quality videotapes (“Special Report: The 
Blank Tape Rip-off,” Sept. '88 VR). 
Tremendous amounts of particle oxides 
continuously clog our recording heads and 
immediately require complete disassembly 
of our machines for cleaning. Why haven't 
these tapes been tested? This problem has 
been encountered each time the camcorders 
were used. 

Robert W. Carter 
President 
Castleton Video Equipment 
Indianapolis, IN 


Correction 

The Sound Processors chart in the Oc¬ 
tober Buyer’s Guide incorrectly listed the 
prices of four NEC components. The cor¬ 
rect prices are: AVD-700, $729; PLD-310, 
$449; PLA-610, $599; PLD-910, $999. 

In last month’s Best Products of the Year, 
the Sony GV-8 Watchman should have been 
listed under the heading “Personal Video 
Product, ” and the Hama Cut 10 editing con- 
troller under “Video Accessory.” 

Selected correspondence addressed to Video 
Review, 902 Broadway, New York, NY 10010, is 
printed in the ' ‘Letters ’' section. VR reserves the 
right to edit and condense selections for publica¬ 
tion. Sorry, no personal replies. 
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Wrap the Action Around You 

With Radio Shack’s Surround Sound Amplifier 





Now you can bring the “movie theater” expe¬ 
rience home to your living room. Dolby Sur¬ 
round motion picture stereo wraps you with 
thrilling audio realism that—until now—you’ve 
heard only at the movies. 

Jets seem to thunder overhead and behind 
you. The roar of the crowd is everywhere. 
Soundtrack music takes on a lifelike ambience 
that dramatically “expands” your viewing 
room. This 3-dimensional sound will make you 
think you’re in the middle of the action. Movies 
sound like movies. 

Radio Shack’s Dolby* Stereo Surround 
Sound Amplifier decodes the rear channel 
available on video tapes, laser video discs and 
stereo-TV programming—movies, music vid¬ 
eos and sports. It will also convert any mon¬ 
aural audio input to high-quality simulated 
stereo. This versatile component is the perfect 
addition to your video system. 


Setup is quick and easy. Just connect front 
and rear speaker pairs to the amplifier, and con¬ 
nect the decoder to your audio source. Or, use 
your existing stereo system for the front 
channel—a “BTL” switch on the amplifier then 
lets you double the rear-channel power output 
from five watts to 10. There are selectable in¬ 
puts for three audio sources. Front/rear and 
left/right balance controls adjust the surround 
effect to suit your room acoustics and speaker 
placement. 

Come in and we’ll wrap the action around you 
with a demonstration of our affordable Sur¬ 
round Sound Amplifier. Ask for #15-1279. Only 
$129.95, or as low as $15 monthly*. 

Radio /hack 

The Technology Store™ 

A DIVISION OF TANDY CORPORATION 







A worldly Welles looks at the globe and sees Tomorrow. 


The Flight of the Eagle 

Two years ago I saw a videotape of The 
Flight of the Eagle, a Swedish movie about 
a real-life attempt to fly to the North Pole 
in the 1890s. I want to buy a copy but can¬ 
not find one. 

Dave Moore 
Auburn, CA 

This 1982 Max von Sydow starrer—and 
an Academy Award nominee for Best 
Foreign Film, to boot—can be had by send¬ 
ing $49.95 (plus $5 shipping and handling) 
to Facets Multimedia Inc.. 1517 W. Fuller¬ 
ton Ave., Chicago. IL 60614. You can place < 

your order by phone by calling, toll-free, 

(800) 331-6197. 


The Man Who 
Saw Tomorrow 

Would it be possible to locate The Man 
Who Saw Tomorrow on tape? It’s a 
dramatization of the prophecies of French 
astrologer Nostradamus, narrated by 
Orson Welles. 

John Goldsby 
Philadelphia, PA 

You betcha. This inexplicable cult favorite 
from 1981 is available from Warner Home 
Video. Call (609) 596-1200 to find out 
which stores in your area carry it. 


Pasolini's Pictures 

I am looking for the movies of Italian 
director Pier Paolo Pasolini on cassette. 
How ’bout giving me a hand? 

Steven Greenberg 
Brooklyn, NY 

Would you settle for a foot? But serious¬ 
ly, Tamarelle’s International Films Inc. car¬ 
ries three of the controversial director’s 
movies on cassette for $79.95:1974’s Ara¬ 
bian Nights, 1971 ’s The Canterbury Tales 
and 1970’s The Decameron. All are in Italian 
with English subtitles, though Arabian 
Nights is also available in an English-dubbed 
version. To order by phone, call the com¬ 
pany’s toll-free number, (800) 356-3577. 


The Other Side of 
the Mountain Part 2 

I am looking for a videocassette of The 
Other Side of the Mountain Part 2, star¬ 
ring Marilyn Hassett and Timothy Bot¬ 


toms. None of the video shops in my area 
rents out this tape. 

Michelle Bozio 
Edison, NJ 

A spokesperson for MCA, which dis¬ 
tributes the tape, suggests you call the com¬ 
pany’s New York office, at (212) 841-8056, 
to find out who carries it near you. 



Hardcore tom: a father’s quest. 


Hardcore 

I am looking for a George C. Scott 
movie called Hardcore, about a Mid¬ 
westerner’s hunt for his missing daughter 
in the porno pits of California. Can you 
help me find it? 

Guy S. Green 
Cedartown, GA 

Two distributors in your area service this 
RCA/Columbia Pictures Home Video cas¬ 
sette: Baker & Taylor, at (800) 3234243; and 
Ingram Video, at (800) 759-5000. Good luck. 


Soldier Blue 

I am looking for the movies Soldier Blue 
and The Farmer on tape or disc. I believe 
The Farmer was released in 1977 or 1978. 

Jory Due 
Oshkosh, WI 

The bloody 1970 Soldier Blue, starring 
Candice Bergen and Peter Strauss, is 
available from Nelson Entertainment. Write 
to the company’s Customer Service Depart¬ 
ment. at 335 N. Maple Dr., Suite 350, 
Beverly Hills, CA 90210, and someone will 
send you an order form so you can get the 
flick by mail. As for 1977’s The Farmer, 
which stars Gary Conway and sultry ex¬ 
ploitation queen Angel Tompkins, we can 
find neither hide nor hair of it on video. 


A Fistful of Dynamite 

Is a movie called A Fistful of Dynamite 
available on video? 

Kelly Page 
Muskogee, OK 

Also known as Duck, You Sucker, this 
1972 western from Sergio Leone is available 
from MGM/UA Home Video. You can 
order the $29.95 tape directly from the com¬ 
pany by calling (800) 443-5500, ext. 792. 


As a service to our readers, Video Review will help 
track down hard-to-find topes or discs. Send requests 
to Video Review s Video Hunter, 902 Broadway, 
New York, NY 10010. VR reserves the right to edit 
and condense selections for publication. Sorry, no 
personal replies. 
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ACCEPT NO 
LIMITATIONS. 

► ► Begin with unsurpassed picture clarity. 
Add every imaginable feature and function. 
Top it off with the JVC name, the company that invented VHS and Super VHS. 
Now you know why many experts consider these Super VHS decks with over 400 lines 
of resolution the most advanced machines you can own. 
Consider the HR-S8000U, JVC’s finest video achievement. Here you’ll find an array of 
digital functions including Freeze, Strobe, Solarization, Search and Picture-in-Picture. 

And JVC’s LCD remote puts each of these features in the palm of your hand. 
And with the HR-S5000U, JVC puts the superb picture quality of Super VHS within 
:veryone’s reach. This new Super VHS VCR has a bold, sleek design complete with a full 
range of advanced features, i 
Choose Super VHS from JVC. Now there’s no limit to how good I 
home video can be.i I 


JVC 


SUP ER VHS 

FROM 

JVC 


WE’VE SEEN THE FUTURE. AND IT’S JVC. 







QUOTE OF THE MONTH 

"We deal with the human themes. 
It's the same stuff as Shakespeare: 
greed, lust, violence and love." 



SOFTEN YOUR WORLD 

T he existence of chocolate mousse 
in a can has been cited by some 
soreheads as yet another dire indica¬ 
tion of Western Civilization’s in¬ 
exorable decline. But Freeze- 
Frames was raised in New Jersey, 
where folks have a voluminous ardor 
for anything that says, “WARNING: 

CONTENTS UNDER PRESSURE.” So 
we’re pleased to see the latest product 
from Pro EFX of Los Angeles: canned 
diffusion. As home videographers across 
the country know, reality is a harsh, harsh 
thing that the camcorder lens does little to 
mitigate. That’s where Diffusion comes in. 

Just spray it in the area where you’re about 
to shoot and voila: the atmosphere is instant¬ 
ly softened, the light seems more benign and 
your subject becomes 10 years younger (infants, 
of course, disappear altogether). Use a little if 
you just want some subtle light-cushioning; use 
a lot for mist and fog effects. No more “vaseline 
on the lens, ’ ’ enthuses the press kit; but we’ve been 
saying that for years. 

Besides being a nifty and novel home video ac¬ 
cessory, Diffusion is odorless, tasteless, ozone-friendly and long- 
lasting. Its contents are, however, still under pressure, and that’s the 
way we like it. (Distributed by Smith-Victor Corp. For the dealer 
in your area, call [219] 924-6136.) 
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Vkay—who said it? 

1: Was it highbrow babe Susan Sontag , talking 

_ f about the literary efforts of com- 

paneros like Milan Kundera and 
Joseph Brodsky? 

B: Maury Povich (a.k.a. Mr. Connie 
Chung), describing his Fox network 
“news” show, A Current Affair, 
which recently ran a feature titled 
“Mr. Blood and Guts” about their 
own correspondent Steve Dunleavy? 
C: Or was it Belgian-American sing¬ 
ing team Sandler and Young, explain¬ 
ing why their sophisticated bilingual 
approach goes over so well ii 
Atlantic City and Vegas? 

Fans of Sandler 
and Young know 
that, for the most 

part, the duo’s act eschews violence. Fans of Sontag k 
that she doesn’t usually make such achingly 
banal pronouncements. By process of elimina¬ 
tion, then, it’s got to be B, the unflappable 
Povich, coming up with yet another sensitiv 
defense of his sensationalistic show. Those who 
guessed correctly have our heartiest congratulations 
and should feel free to purchase a subscription to 
this magazine or any other publication that strikes 
their fancy. 


HERE'S SOMETHING WE 
HOPE YOU'LL REALLY LIKE 

rf the above phrase rings a bell, toons aren’t yet available for 


Lthen be proud. It’s what 
Rocket J. Squirrel always used to 
say after his cohort, Bullwinkle 
Moose, unsuccessfully attempt¬ 
ed to pull a rabbit from a hat. If 
you're wondering why those 
great Rocky and Bullwinkle car- 


home video consumption, well, 
you can stop. They’re finally on 
their way. Jay Ward, the creator 
of the series, resisted the lure of 
home video for a long time, but 
he’s just inked a deal with Buena 
Vista Home Video that’s going to 
have the alumni of Wassamatta 
U. salivating. Ward’s got 158 
hours of the stuff lying in the 
vaults, enough to keep us 
“Fractured Fairy Tales” 
fans in hock from here to 
eternity. No release dates 
have been set, but Buena 
Vista informs us that the 
tapes will arrive with a 
big splash, so be 
patient. 








INSCRUTABLE ORIENT DEPARTMENT 

k ne of our favorite Japanese dishes is something called yanagawa dojo, 

' which, like Jiffy Pop popcorn, is as much fun to make as it is to eat. Its 
humble beginning is as a bowl of cold water with a block of tofu in the center. Then 
a bunch of tiny live fish are tossed in. The water is heated up, making the fish rather 
uncomfortable; to cool off, they burrow into the comfy tofu block, which of course 
does not stay cool for long. The result is a nicely marbled bit of tofu that’s pretty 
darn tasty. Care for some? 

Endurance , from New Star Video, makes an ap¬ 
propriate video accompaniment to that lovely snack. 

It’s 90 minutes from a wildly popular Japanese game 
show that’s a cross between Mondo Cane 
and a scavenger hunt. Unlike our own yV NME.Vf^ 

Newlywed Game , a sadomasochistic 
exercise that takes a mere half-hour If you're tired of 

to complete, the Endurance contest ©/ n,ovies that feature 
spans nine months and starts off 4?/ the use of alcoho1 ' to ' 
with over 1,000 contestants who ^/ bacco and drugs, the Na- 
, , , ’ , , . . *7 tional Coalition on Tele- 

dont even know what the prize is. f / vision violence has a 
What do the contestants have to . recommendation. In its cx- 
endure? Well, ever try staying still j I haustive survey of releases 
with a live rat on your chest? Or from July 1987 to July 
remaining submerged under 1988. the vigilant watch- 
. u i . . dogs found only one 

water while an .rate catfish mps * oviethatesch y ewed 

at your face? How about hanging \ suc h nasties: Eddie 
out, blindfolded and scarlet-clad, 'v Murphy: Raw. 
in an arena whilst a bull roams the 
grounds? And remember: The people 
doing this have no idea what they’re com¬ 
peting for. 

You, on the other hand, merely have to watch and enjoy. 

And if the antics don’t grab you, you’re free to go back to 
the kitchen and whip up another batch of yanagawa dojo. 


BE THERE 
NUNS SO 
BRAVE 

T hey're mad as heck and they’re 
not going to take it anymore. 
They've locked themselves inside the 
building and they’re not coming out un¬ 
til their demands are met. Who are 
they? Sikh terrorists? Anti-nuke ac¬ 
tivists? Mike Tyson’s in-laws? Why 
no—they’re nuns. At presstime, five 
New Jersey nuns had barricaded 
themselves in the Most Blessed Virgin 
Mary of Mount Carmel Monastery to 
protest the introduction of certain 
modern amenities to the convent- 
including a TV and VCR. The rebel nuns 
contend that the presence of these 
items contradicts their sacred vows and 
interferes with their austere lifestyle, 
which presumably lists sitting in silence 
and contemplating the mystery of the 
Virgin as top things-to-do-everyday. At 
this writing, they had enlisted Mother 
Teresa in their cause; the Calcutta- 
based Nobel Peace laureate put in a call 
to the Vatican to plead the sisters' case. 

In this face-off between old-time 
religion and modern technology, we 
stand solidly on the side of the 
ascetics—if only because that means 
there are five less people in the world 
who are going to call our offices ask¬ 
ing which camcorder to buy. 



Everybody’s favorite 
minor-league baseball 
player, Kevin Costner 
(Bull Durham, upcom¬ 
ing from Orion Home 
Video), is widely ad¬ 
mired by the ladies, 
but he’s actually sur¬ 
prised at his sex symbol status. 
He says his self-image is still 
ruled by how he came off in 
his high-school days: “I was a 
wallflower, skinny and 
awkward. I only went out on 
one date." 


women who saw me on screen 
hated my guts. Now that I’m 
getting older they like me to 
look good.” 

O the shark bites: Raul Julia 
(pictured) made quite an im¬ 


pression on the New 
York theater scene 
some years back with 
his portrayal of Mac- 
Heath (known to 
Bobby Darin fans as 
Mack the Knife) in the 
Brecht/Weill classic 
The Threepenny Opera. Julia 
will be reprising that role in a 
movie adaptation, which also 
stars Anthony Hopkins and 
Julie Walters. This version's 
being helmed by noted auteur 
Menaham Golan, who gave 
us those deathless classics 
Delta Force and Over the Top. 

Finally, pop icon Danny De¬ 
Vito will soon be appearing in 
yet another rock video (remem¬ 
ber “When the Going Gets 
Tough. . .”). This one’s to pro¬ 
mote his flick Twins. The 
clip will also feature DeVito’s 
co-star Arnold Schwarzenegger 
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Now that she’s getting a bit 
protracted in the molar, 

Raquel Welch fancies herself a 
role model for women of 40 
and above (doesn’t she know 
Jane Fonda's got that market 
wrapped up?). “Since I turned 
40, women have liked me a lot 
better,” saith the ’60s bomb¬ 
shell. “Up until then, most 
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Month TOP TAPES Month 


Month TOP DISCS Month 

1 

E.T. THE EXTRA-TERRESTRIAL 

Henry Thomas. Drew Barrymore; MCA, $24.95 

1 


1 

BEETLEJUICE 

Michael Keaton, Geena Davis; Warner LV, $24.98 

_ 

2 

CINDERELLA 

Animated feature; Walt Disney, $29.95 

2 

2 

CINDERELLA 

Animated feature; Walt Disney LV, $29.95; CAV, $39.95 

— 

3 

THREE MEN AND A BABY 

Tom Selleck. Steve Guttenberg; RCA/Columbia, $89.95 

— 


3 

FULL METAL JACKET 

Matthew Modine, Adam Baldwin; Warner LV, $24.98 

4 

4 

WILLOW 

Val Kilmer, Billy Barty; RCA/Columbia, $89.95 

— 

4 

BATTERIES NOT INCLUDED 

Hume Cronyn, Jessica Tandy; MCA LV, $34.98 

10 

5 

BEETLEJUICE 

Michael Keaton, Geena Davis; Warner, $89.95 

3 


5 

BROADCAST NEWS 

William Hurt, Holly Hunter; CBS/Fox LV, $49.98 

_ 

6 

STAND AND DELIVER 

Edward James Olmos; Warner, $89.95 

— 

6 

MOONSTRUCK 

Cher, Nicolas Cage; MGM/UA LV, $34.95 

1 

7 

SHOOT TO KILL 

Sidney Poitier, Tom Berenger; Touchstone, $89.95 

— 


7 

FATAL ATTRACTION 

Michael Douglas. Glenn Close; Paramount LV, $34.95 

2 

8 

RAMBO III 

Sylvester Stallone, Richard Crenna; IVE, $89.95 

4 

8 

THE LAST EMPEROR 

John Lone, Peter O’Toole; Nelson LV, $39.98 

3 

9 

MOONSTRUCK 

Cher, Nicolas Cage; MGM/UA, $89.95 

6 

9 

WALL STREET 

Michael Douglas, Charlie Sheen; CBS/Fox LV, $49.98 

00 

10 

GOOD MORNING, VIETNAM 

Robin Williams; Touchstone, $29.95 

7 

10 

THE MILAGRO BEANFIELD WAR 

Ruben Blades, Sonia Braga; MCA LV, $34.98 

9 





Smaller. And Better 


The award-winning Olympus 
VX-802 Movie 8 camcorder. 
Small. Sophisticated. Simple 
to use. 

The highly acclaimed 
Olympus VX-S405 Super VHS. 


Cutting edge technology. For literature, call Olympus 
Digital special effects. toll-free: 1-800-433-0880. 

Advanced editing and audio/ Olympus Corporation, 
video dubbing. Incredible Consumer Products Group, 
Super VHS image quality. Woodbury, NY 

The Olympus camcorders— 
the best of both worlds. 


OLYMPUS 
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SPECIAL ADVERTISING SUPPLEMENT 

VIDEO UPGRADE '89 



here's a different kind of "video res¬ 
olution," and it's no technical speci¬ 
fication. 

A new year is on the way — the time 
for making new year's resolutions. It's 
the time to take a penetrating look, 
decide where there's room for 
improvement, and start 
working seriously to 
change things for the 
better, once and for 
all. 

It's time to make 
your "video resolu¬ 
tions" for the new year. 

Take a critical look at 
the audio/video system 
you've been putting 
together over the years, 
and ask yourself, truthfully: 

Which equipment is genuinely 
serving the real needs of yourself and 
your family? Which equipment is not 
quite meeting your expectations? And 



where are the "holes" — the missing 
pieces in your set-up that you've wanted 
to add for so long now? 

As technology specialists fre- 
, j , | quently say, a multi-component 
entertainment system is essen¬ 
tially an electronic chain of 
products. And, like all 
chains, your own system is 
only as strong as its weak¬ 
est link. That's why we've 
prepared this special guide 
to upgrading your system 
for the new year, orga¬ 
nized by product category. 
Link by link, feature by fea¬ 
ture, benefit by benefit, 
Video Upgrade '89 is 
intended to help you assess 
your existing system in per¬ 
spective, with an informed 
understanding of the latest 
options available in home entertainment 
technology today. 
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Family Affair. If you're looking for a place to take the family for some great entertain¬ 
ment, don't move an inch. Because with Pioneer's 50" projection monitor, you can turn 
an evening at home into a night at the movies. 

It's a fact. No other projection monitor delivers a brighter, sharper picture. Images 
are as crisp and clear from the sides as they are head on. Plus you get built-in Dolby 
Surround™ sound capability and the convenience of a "Smart Remote"™ control. 

So if you want the best, you have only one choice: the full line of projection moni¬ 
tors from Pioneer. Finally, theater-quality entertainment in your own home. Just make 
sure you have plenty of popcorn. 

(!£ PIONEER 


We Bring The Revolution Home.™ 



BEYOND TV TAPING 


The first links in all home elec- 
| tronics systems are the "source 
units" - the VCRs, the cam¬ 
corders, the laser-disc players or the 
other components that serve as the 
sources of all entertainment pictures 
and sounds. Unquestionably, the VCR 
is the most elemental video 
source unit and very heart of any 
video system. 

As a result, it's essential to ask: 

How strong is this critical link 
your own system? What are the 
most advanced capabilities of 
your VCR? Stereo? HQ? Or even 
much older features such as wire¬ 
less remote control or front loading? 

If so, you may not realize how 
much you're missing, considering the 
range of VCR innovations introduced 
since you bought your machine. 
Moreover, if you've added a sophisti¬ 
cated monitor/receiver or camcorder 
since you got your VCR, it's possible 



Quasar VH5985 


that they're out-performing your 
video recorder! In other words, 
because the VCR is the weakest link in 
your system, it could be preventing 
you from seeing and hearing how well 
that monitor/receiver or camcorder 
can really work. 

Increasingly, the remarkable digital 
playback features once available on 
only the most expensive recorders are 
now emerging on mid-line VCRs. As a 
consequence, more video fans can 
now upgrade their recorders and gain 
the benefits of such digital features as 
picture-in-picture, strobe effects, solar- 
ization, mosaic patterns, jitter-less 
freeze-frame and extremely clear slow 
motion. 

Digital circuitry in some new 
recorders also produces more qualita¬ 
tive effects, notably digital noise 
reduction. This ameliorates the graini¬ 
ness or snow that can blemish home- 
video recordings, particularly when 


recorded at the slower tape speeds. 

In more elaborate digital capabili¬ 
ties, some of the most advanced new 
decks include digital zoom, which 
allows the viewer to increase the size 
of any video image in order to closely 
examine an individual portion of a 


Philips VR6785 


The remarkable 
digital playback 
features once 
available on only 
the most expen¬ 
sive recorders are 
now emerging on 
mid-line VCRs. 



Toshiba SV-970 


picture. Taking this capability a step 
(actually four steps) further, the new 
quad zoom feature divides any image 
into four sections - with a fifth picture 
in the center, which can be enlarged 
to four times its initial size. Going fur¬ 
ther still, other new VCRs can position 
up to 100 images on a single 
screen! 

Another innovation incorpo¬ 
rated in some of the most recent¬ 
ly introduced VCRs is flying erase 
heads. Available only on 8mm 
camcorders and VCRs for several 
years, flying erase heads have 
now been introduced on a few 
VHS and S-VHS recorders. They're 
uniquely beneficial for home tapers 
looking to improve the quality of 
tapes they edit, in that they allow 
almost perfectly clean, clear "cuts" 
between taped sequences. 

Aside from digital circuitry, the 
high-quality Super-VHS and ED Beta 



Zenith VR550HF 


technologies continue to become 
available on more and more-afford¬ 
able VCRs. Introduced on top-of-the- 
line VCRs several years ago, S-VHS 
represents the first major technologi¬ 
cal advance in video picture quality 
since the introduction of the VCR. As 
such, it's unquestionably the next step 
to take for any owner of a convention¬ 
al VHS (or Beta) VCR interested in an 
upgrade in pure picture quality. 



Magnovox VR9780 
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Panasonic 
takes SVHS 
to the 
Editor 



The performance of 
SVHS. It delivers brilliant detail and 
clarity take after take. And now, 
thanks to the Panasonic® AG-1830 
you have what it takes to edit 
your best. 

When used with the Panasonic 
AG-A95 editing controller, the 
AG-1830 can be utilized as either a 
source or editing deck. But either 
way you use it, you get impressive 
results: Totally computerized editing 
capabilities. Including video 
insert edits, assembly edits and 
audio dubs. 

To help you locate exact editing 
points with pinpoint accuracy, the 
AG-1830 incorporates VASS. It 


stands for VHS Address Search 
System, and quite simply it speeds 
up the editing process. 

Versatility is another AG-1830 
advantage. With the AG-A95 editing 
controller, the AG-1830 interfaces 
with any Panasonic VCR that has 
a 5-pin remote control connector. 
What’s more, the AG-1830 has 
“Synchro Editing” so selected 
Panasonic camcorders can be 
used as the source deck with 
synchronized control over the 
assembly edit functions. 

In the playback mode, the 
AG-1830 adds to your creativity 
with a host of special digital effects. 
Like multi-still, still advance, image 


insert, multi-strobe and digital 
mosaic art. 

Audition the AG-1830. You’ll see 
why it took Panasonic to take SVHS 
editing to you. 

For more information, call 
Panasonic Industrial Company at 
1-800-553-7222, or your local 
Panasonic Professional/Industrial 
Video Dealer. 

SSBi 

Panasonic 

Professional/Industrial Video 


For additional information, circle No. 66 on Reader Service Card. 








HOOK-UPS AND 
HANGUPS 


Hooking up your video equipment is 
a lot like marriage. It’s a big step, no 
matter how well you've shopped around. 
And once you do it, you’ve got to live 
with it every day. 

Fortunately, the most common 
hook-up problems are easy to prevent 
or repair. The solution is to use the right 
video accessories, such as RCA’s highly 
rated line of cables and adapters. 

• Some significant picture problems 
have to do with the "twin-lead" wire that 
comes from the rooftop TV antenna to 
the back of the TV set or VCR. To help 
eliminate visual “noise” or “ghosts," try 
to use as little twin-lead as possible. 

Aithe point the antenna wire enters 
the house, hook up an RCA matching 
transformer with an AH023 double-end¬ 
ed female “F" coaxial connector. This 
allows you to use 75-ohm RCA coaxial 
cable instead of 300-ohm twin-lead for 
internal routing. A quality coaxial cable 
such as RCA’s AH009 16-foot cable is 
excellent for this purpose. 

At the TV-set end of the cable, use 
an RCA Band Separator. An RCA acces¬ 
sories dealer can help you choose one 
that’s right for you. 

• To achieve optimum audio and video 
performance, you can change over to 
RCA's direct audio and video connec¬ 
tions, utilizing separate audio and video 
cables with phono plugs instead of one 
“RF" cable going from your VCR into 
Channel 3 or 4 of your TV. 

• Another source of hook-up problems 
is old-fashioned "fudging." When they 
don’t have the right accessories on hand, 
video buffs often use whatever connec¬ 
tors or adapters they do have —or they 
even splice and tape-up their cables. 
Mismatched impedance, signal-loss 
noise and interference are just a few 

of the results of this awful butall-too- 
common practice. 

The answer is clear no matter what 
your hook-up problem may be: be sure 
to use carefully engineered and manu¬ 
factured RCA accessories to make dra¬ 
matic improvements in your system. 

For a free copy of RCA's 64-page 
manual, “How To Hook Up Your Video 
System," write: RCA Sales Promotion 
Services, Dept. HU2, Deptford, NJ 
08096. 


itc/i jA 



HANDHELD I 

he second - and most creative - 
link in a complete chain of 
home electronics equipment is 
the camcorder for shooting video 
home movies. Over the past year, a 
rapid flow of innovations has helped 
make camcorders the fastest growing 
category of equipment in all of home 
electronics. But, precisely because 
camcorder technology has been 
advancing so quickly, home 
moviemakers who don't replace their 
older gear are running a real risk of 
missing out on valuable camcorder 
capabilities. 

How sophisticated is your own 
model? Does it feature auto focus or 
a power zoom lens - but nothing 
more advanced? Are you even lum¬ 
bering around a clunky old "portable" 
VCR and separate video camera from 
the days before camcorders? 

If you're still wondering why you're 
video movies don't look as good as TV 
shows, we have big news for you: 
With the latest camcorders, the pic- 



OLLYWOOD 
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ture quality of your own home movies 
can actually surpass the quality of 
some television broadcasts! 

In new camcorders for 1989, 
there's certainly no scarcity of choices, 
whether you're looking to upgrade 
your video moviemaking set-up or 
planning to try a camcorder for the 
first time. More than 100 camcorders 
are available in six different (some are 
actually not-so-different) formats. 

There's full-size conventional VHS 
for newcomers to video moviemaking 
or those most comfortable with the 
tried-and-true. There's VHS-C (Com¬ 
pact), the VHS format's smaller sister 
configuration, which is compatible 
with tabletop VHS decks by use of a 
full-size shell adaptor. 

A step up in quality, there's Super- 
VHS, which provides the dramatic 
improvement in picture quality for 
which S-VHS has become renowned. 
The technology has been included in 
a variety of new camcorders in both 
the full-size and the VHS-C formats. 

Even smaller than VHS-C, there's 
the increasingly popular 8mm format, 
offering high performance as well as 
continued on page 12 
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Finemovfe8 *-f 

Capturing those special moments or 
events. Like bringing home a brother or 
capturing the real joy of giving. These 
Golden Opportunities can be captured 
forever on 8mm tape. 

CONVENIENT, EASY-TO-USE 

Kyocera offers a full line of 8mm Cam¬ 
corders, with many of today's most 
advanced features, all at today's most 
popular prices. Automatic focus, white 
balance, animation techniques and 
superimposing are packed into light¬ 
weight, ergonomically designed 
bodies. High-speed shutter allows 



KyocERa 

Challenging the Future 


you to freeze that moment, that ex¬ 
pression, that smile. 
PROFESSIONAL QUALITY 
AND VALUE YOU CAN SEE 

For professional results, we invite you 
to choose Finemovie 8 by Kyocera. Our 
family of 8mm Camcorders spans a 
range that will enable your family to 
truly capture those Golden Oppor¬ 
tunities, without sacrificing quality. 
Ask your retailer if they've seen any 
Golden Opportunities lately. Chances 
are they'll show you Finemovie 8 from 
Kyocera. 

For more information contact: 

Yashica, lnc.,ASubsidiary of Kyocera International, Inc., 
100 Randolph Road, Somerset, NJ 08873 
1-201-560-0060 ©1988 Yashica, Inc., A Subsidiary of 
Kyocera International, Inc. All rights reserved. 


FULL FEATURED, U L T R A - C 0 M P A C T 8mm CAMCORDERS 

For additional information, circle No. 21 on Reader Service Card. 


DISC PLAYERS 


he third link among major video 
source units - the laser 
audio/video format - has been 
the "missing link" for many owners of 
home entertainment gear. After 10 
years as the favorite format of video 
purists, LaserVision (LV) has yet to be 
discovered by the majority of video 
fans. 

Why? To an extent, evidently, a lot 
of VCR owners have simply not known 
what they're missing. LaserVision has 
had fairly limited public exposure, 



Pioneer LD-W1 


compared with VCRs. 

Nevertheless, this Rolls Royce of 
video formats is more technologically 
sophisticated than ever, heading into 
1989. By employing digital video pro¬ 
cessing for the first time, the latest 
audio/video laser-disc players continue 
to "push the envelope" of home video 
technology. 

With digital video circuitry, laser 
players can now provide jitter-less 
freeze-frames, single-frame advance 
and crisp slow motion on all LV discs. 
(Previously, to the chagrin of longtime 
disc buffs, only specially pressed - and 
more expensive - "CAV" discs allowed 
these effects). In fact, the new digital 
laser players go so far as to generate 
still images with sound, as well as 
strobe and other visual effects. All 
this, on top of laser's renowned high 
resolution (typically more than 400 
lines). 

Beyond video, laser discs are the 
only video format to incorporate fully 
and truly digital stereo sound - a trea¬ 
sure for VCR owners looking to 
upgrade into the highest level of 
audio/video performance. After all, 
laser discs essentially are CDs, with 
pictures. 

Indeed, discs are being introduced 
in a relatively new laser configuration: 


CD-V. In addition to the 12-inch discs 
for full-length movies (often with fully 
digital soundtracks) and eight-inch 
discs for some special programs, there 
are now standard-size CDs called CD- 

The latest players 
continue to 'push 
the envelope' of 
video technology. 

Vs. Each includes a few audio-only 
selections in digital sound, plus one 
video music clip. 

In further laser developments for 
1989, a complex player has finally 
solved the one cumbersome aspect of 
enjoying videodiscs - having to flip 


one of them over in the midst of a 
program in order to view both sides. 
A new machine solves the problem by 
incorporating four laser pick-ups and 
two disc drives. So, when one side of 
a disc is complete, the player auto¬ 
matically reads the other. The device 
is uniquely beneficial for viewing long 
movies and other lengthy program¬ 
ming pressed in two-disc sets. 

Finally, there's even more to the 
laser format than digital audio and 
video. With a computer interface, a 
laser player can be connected to a 
personal computer for incomparable 
applications. One exemplary use 
employs a disc containing 1,500 still 
images of art from the National 
Gallery, which can be accessed in con¬ 
junction with data in a software pack¬ 
age for detailed study via computer. 
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Because laserdisc quality lasts and lasts. 
And now for just $24.98* you can start 
building your laserdisc library with 
your favorite movies. Choose from newly 
released home video sensations — now 
on laserdisc — like BEETLEJUICE and 
FULL METAL JACKET. The very hottest 
hits like THE LOST BOYS and LITTLE 
SHOP OF HORRORS. And dozens of 
other collectible titles from the Warner 
Home Video laserdisc catalogue. 

Laserdiscs bring movies alive with soar¬ 
ing sound and crystal clear resolution 
that never loses its original crispness. 
All for a remarkably affordable cost. So 
buy now. And you’ll be playing for a long 
time to come. 


gWarner Home Video 
Pprjee J 29.98 suggested |J 
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or many viewers, the video 
screen itself is the most impor¬ 
tant component of all - the final 
link between your electronic equip¬ 
ment and your eyes. 

In 1989, in fact, the TV set, moni¬ 
tor or monitor/receiver 
will serve as a more criti¬ 
cal part of home enter¬ 
tainment than ever 
before. With the escalat¬ 
ing popularity of high- 
performance delivery 
technologies, from S- 
VHS to digital VCRs, 
older TVs are often ren¬ 
dered obsolete as soon 
as they're connected to 
new video recorders. 

Among the most dra¬ 
matic innovations in 
new sets, some important develop¬ 
ments in TV tube technology are now 
permitting an unprecedented selec¬ 
tion of new large screen sizes among 
direct-view (meaning conventional, as 
opposed to projection) TV. Along 
with the 35-inch direct-view models 
that were introduced a few years ago 
there's a new range of slightly smaller 
large-screen sizes. For 1989, step-up 
shoppers can chose from 30-, 31- and 
32-inch sets in addition to the tradi¬ 
tional screen sizes. Moreover, virtually 
all these new large-screen sets are on 
the cutting edge of picture-quality 
technology. 

Beyond larger literal dimensions, 
video enthusiasts looking to upgrade 
their sets can also enter an imagina¬ 
tive new dimension of viewing, with 
digital TV. For several years now, 
many top-of-the line models have fea¬ 


tured digital picture effects such as 
picture-in-picture, strobe and other 
effects. But in 1989, digital will be 
available on many more models than 
ever, with a far wider array of capabili¬ 
ties. Indeed, some models can show 
as many as 100 images 
pictures on the screen at 
one time. 

Another valuable fea¬ 
ture to consider when 
upgrade your set is S- 
video inputs, which are 
being incorporated in a 
growing number of 
monitor/receivers. 
These inputs are 
designed to handle the 
new S-outputs utilized 
on all Super VF1S and ED 
Beta VCRs as well as 
some new laser-disc players. Alterna¬ 
tively called V/C connectors, the mul¬ 
tipin inputs help diminish some types 
of picture interference, by processing 
the color and the brightness aspects 
of the TV picture as separate signals. 
S-video inputs are strongly recom¬ 
mended for all step-up shoppers con¬ 
sidering the eventual purchase of one 
of the super VCR formats, since the 
inputs are absolutely essential in order 
to hook up S-VHS or ED Beta. 

In other important new TV 
technologies, IDTV (improved defini¬ 
tion TV) sets produce a substantial 
improvement in picture quality, 
through the use of non-interlace digi¬ 
tal signal processing. To appreciate 
this, consider a conventional (NTSC) 
picture, which has two separate fields 
of 262.5 scanning lines, transmitted 
continued on page 12 
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THE FINEST FRONTIER 

The most upscale of all links in the 
chain of home entertainment 
equipment are the downlinks - 
home satellite receiving systems. 
For the absolute ultimate in pro¬ 
gram selection, image quality and 
sound, satellite receiving gear is 
the best way to upgrade in the 
known electronics universe. 

For the new year, satellite 
receivers feature a variety of major 
advances, most notably integrated 
descramblers and breakthroughs 
in both image and sound circuitry. 
Additionally, the latest gear 
includes such improvements as 
menu-based on-screen controls, 
programmable tuners and video 
noise reduction. 



General Instrument 2750R 


Among the most important 
innovations are IRDs (integrated 
receiver/descramblers) employing 
VideoCipher II technology, devel¬ 
oped by General Instrument and 
available on a range of new satel¬ 
lite receivers. About one of every 
five scrambled channels receivable 
by home satellite can be decoded 
by use of VideoCipher II. 

In further key developments for 
1989, many of the best new IRDs 
incorporate video improvement 
circuitry, designed to compensate 
for the varying strengths of satel¬ 
lite signals. And in the important 
area of audio, new IRDs can even 
deliver fully digital sound, widely 
considered superior to the MTS 
stereo delivered by most home 
stereo decoders. 

Other new features include 
parental lock-out devices and radio 
tuners capable of pulling in as 
many as 70 audio channels. 


10 ADVERTISING SUPPLEMENT 





















The best way to enjoy satellite TV is with 
the 2750R, our newest VideoCipher®, II Inte¬ 
grated Receiver Descrambler (IRD, for short). 

The 2750R sports many easy-to-use menus 
that list, for example, your favorite channels by 
category. So even with satellite TV’s 150 
channels, you can find first run movie channels 
and your favorite classics, news as it happens, 
sports from around the world, and much more, 
i instantly. 

And to add to your enjoyment, the 2750R 
produces an extraordinarily clear, crisp picture, 
along with digital stereo sound like you’ve never heard before. 


All this means that if it were any friendlier, it’d say hello. 

To see just how much fun satellite TV can be, go to your 
authorized General Instrument dealer to see the new 2750R. 

And to see how informative satellite TV can be, take 
.a look at our new InfoCipher™ 1500R Data Receiver. 
Together with your personal computer, you can stay up to 
date with the latest stock reports, financial news, and 
weather just by touching a button. 

Call 1-800-356-3383 for the General Instrument dealer 
nearest you. Or better yet, see us at booth 6605 in the West 
Hall at the Consumer Electronics CFNIFDAI 
Show in Las Vegas. iiVTCTnm ra/flTNTT 

And get ready for a feast. IINbl KUIVltlN 1 


Fast,friendly service 
ana a great menu. 
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continued from page 10 
every 1 /60th of a second. These two 
fields are interlaced, or electronic 
woven together, by alternating lines. 
If you look very closely at a TV picture, 
you can see the scanning lines, and 
they're not especially appealing. 

By contrast, the new IDTV sets 
essentially disguise the scanning lines 
by use of digital picture memory. A 
memory chip grabs the first field of 
262.5 lines, then combines it with the 
second set of lines to form a complete 
picture. As a result, the set display 


525 lines at once instead of two 
sweeps of 262.5 lines, so the images 
appear far richer and clearer. 

Aside from IDTV, picture resolution 
is also a function of every TV set's 
internal video amplifier, which boosts 
the video signals before they reach the 
picture tube. With a conventional 
color set, a video amplifier can't usual¬ 
ly do much better than 4 MHz of 
video frequency, meaning about 320 
lines of resolution. But some new top- 
of-the-line monitor/receivers use amps 
of at least a 7 MHz, delivering more 
than 500 lines of resolution. 

Finally, another new step-up fea¬ 
ture to look for is a "fine-pitch" TV 


A Commitment To 


EXCELLENCE 


Crafted by a top industrial designer in 
Italy, the TGS-100 by Boffi Vidikron 
demonstrates its commitment to 
excellence by utilizing state of the art 
technology from the U.S., Europe and 
Japan. 

The TGS-100 features an automatic 
cut off circuit that monitors the bal¬ 
ance of red, green and blue currents 
to produce sparkling white whites. 
Naturally vivid colors are made possi¬ 
ble by the new comb chroma decoder. 


<r 




The TGS-100 is the most compact and 
lightweight projector in its class. It 
can be floor or ceiling mounted. 

control also activates a super VHS 
input and a relay trigger that lowers 
and raises a wide range of electronic 
screens. 

The TGS-100 can project onto 
screen sizes from 65 inches to 10 feet. 


The TGS-100 is available through a 
select group of dealers whose com¬ 
mitment to excellence is as strong as 
that of Boffi Vidikron. 




iNidSKrsn 


In Canada Distributed by: 
633 Granite Court 
CanadTuWSKl" 0 




tube, which refers to the size of the 
red-green-blue color phosphors (the 
glowing elements that create the pic¬ 
ture) on the inner face of the picture 
tube. The new fine-pitch technology is 
one of several new ways to achieve 
superior resolution, usually the num¬ 
ber-one priority of video fans intend¬ 
ing to upgrade their TV sets. 


El 



continued from page 6 
light weight and compactness. Then, 
or serious Beta buffs, there's Super- 
Beta, with image quality remarkably 
close to broadcast-TV standards. In 
fact, both S-VHS and S-Beta produce 
pictures which can be superior to tele¬ 
vision reception in some parts of the 
country. 

In step-up features, more and 
more new camcorders now include 
flying erase heads - an invaluable aid 
for editing home movies. A set of 
moving head attached to the head 
drum, flying erase heads produce vir¬ 
tually flawless "cuts" between 
sequences. 


Mitsubishi HS-C304 


Digital effects are also incorporated 
in some of the top new camcorders. 
Designed to create professional-style 
editing effects without the need for a 
separate editing console, digital cir¬ 
cuitry can generate "wipes" and strobe 
effects as well as enable camcorders to 
shoot in extremely low light. 

In a practical innovation for rough- 
and-tumble taping, a few new cam¬ 
corders feature the first "self-leveling" 
technology. Utilizing servo-control, 
the high-tech moviemaking gear has 
vibration-resistant lenses for unprece¬ 
dented smooth shooting. 

Finally, in the most futurist cam¬ 
corder development to date, 3D capa¬ 
bility is actually available with the 3D 
Cam. 
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ALL-AROUND EXCELLENCE 


nother "missing" link for 
some home entertainment 
enthusiasts is still surround 
sound, despite the extraordinary 
growth in the technology's popularity 
among videophiles recently. Like laser 
audio/video, surround appears to be 
one of those things you don’t miss 
until you've seen and heard it in 
action - then you never want to 
watch another video without it! 

Over the past decade, literally 
thousands of movies been produced 
with Dolby stereo surround-sound 
tracks. More importantly to home 
entertainment enthusiasts, that 
encoded sound happens to be pre¬ 
served intact when transferred to pre¬ 
recorded videocassettes, laser discs 
and even MTS telecasts. However, to 
reproduce surround sound at home, 
it's essential to have componentry 
capable of decoding Dolby Surround. 

What's the big deal? The principle 
job of Dolby Surround is to increase 
the drama and the realism of a video 
program by reproducing directional 
and ambient sounds in front of, 
behind and alongside the viewer. Do 
do so, the basic Dolby Surround sys¬ 
tem feeds the primary left and right 
stereo sounds (such as dialogue or 
music) to a pair of speakers on both 
sides of the screen. At the same time, 
another channel with ambient sounds 
(such as weather sounds or street 
noise) and effects intended to sound 
as if they're travel from the front to 
the rear (such as moving vehicles) are 
fed to a pair of rear-channel speakers 
placed behind the viewer. 

If you're interested in upgrading to 
Dolby Surround and you already have 




Fosgate DSM3610 


For the absolute 
ultimate in sur¬ 
round sound, 
there's now 
Dolby Pro Logic. 



Yamaha DSR 100 


a stereo system you like, you can 
choose between a (a) decoder that 
incorporates amplification for the rear- 
channel speakers or (b) a component 
requiring a separate amp for the 
ambient channels. 

For 1989, dozens of audio/video 
components can decode Dolby Sur¬ 
round - or the more sophisticated 
Dolby Surround Pro Logic circuitry. 
(Rear-channel amplification is included 
in more and more integrated stereo 
amps and A/V receivers, many of 
which now have Dolby Surround 
decoders built in.) 

These "ordinary" four-channel 
Dolby Surround systems are excellent 
options for most typical home enter¬ 
tainment enthusiasts. Yet, for those 
open to the absolute ultimate in sur¬ 
round sound, there's the truly remark¬ 
able Dolby Surround Pro Logic. 

This Pro configuration utilizes what 
Dolby describes as "steering logic" to 
position the point source of sounds 
more accurately, relative to the screen 
images. When both the front and rear 
speakers are involved, Pro Logic 
"steers" sounds between left and right 
stereo channels, with improved bal¬ 
ance control between front and rear. 



Kenwood SS-97 
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TEAM T E 

f the chain of electronic equip¬ 
ment has a middle - a link that 
truly unites two sides of home 
entertainment - it's audio/video com¬ 
ponents. By 1989, years after the 
introduction of stereo VCRs, Hi-Fi 
video and MTS telecasts, the majority 
of VCR owners have inter-connected 
audio and video products, to some 
extent. Others have opted for com¬ 
plete one-brand audio/video systems. 


But now, more and more main¬ 
stream viewers are finally discovering 
something only true videophiles used 



Pioneer VSX-9300 


to know. That is, it's one thing to try 
hooking up all of your audio and 
video components, and it's another 
thing altogether to fashion a fully inte¬ 
grated, versatile home entertainment 
system. 

For video enthusiasts aiming to 
upgrade their audio/video arrange¬ 
ments, there's a whole new genera¬ 
tion of versatile, high-performance 
A/V receivers today. While earlier A/V 
components were not much more 
than fancy-looking audio receivers, 
the latest equipment handles a variety 
of audio and video components and 
integrates them into one system. 


Indeed, merely tacking a few addi¬ 
tional inputs on an box and labeling 
them "video" is no longer enough to 
satisfy today's demanding home 
entertainment fans. As a result, many 
of the new A/V components can actu¬ 
ally improve the sophistication and 
the versatility of a home entertain¬ 
ment system. 

While earlier A/V 
components were 
fancy receivers, 
the latest create 
integrated, versa¬ 
tile systems. 

Among the most important addi¬ 
tional capabilities now provided by 
A/V receivers is surround sound. This 
progressively popular technology 
enhances the realism of a video pro¬ 
gram by reproducing directional and 
ambient sounds in front, behind and 


alongside the viewer. Increasingly, ; 

Dolby Surround is available on the 
more sophisticated A/V receivers. (For 
more on surround sound, see article, 
page 13.) 

When shopping to step-up your 
A/V system, here are the other key 
capabilities to look for: 

Audio inputs/outputs: These are 
the connections you need to route 
audio signals from one component 
(such as a turntable, a CD player, or a 
VCR) to an amp or a processor or to 
other components. Make certain your 
new A/V receiver has not only enough 
inputs and outputs to handle your 
existing A/V set-up, but at least a few 
extra, to accommodate your system as 
it grows. 



Harmon/Kardon hk990 Vxi 


MTS/SAP Decoder: allows you to 
receive stereo (multichannel TV 
sound) and SAP (separate audio pro¬ 
gram) TV broadcasts, even if your cur¬ 
rent TV or monitor/receiver isn’t 
equipped for such reception. Virtually 
essential for any serious fan of home 
entertainment. 

Audio equalizer: A valuable feature 
on many new A/V receivers, which lets 
you increase or decrease the volume 
of a specific audio frequency. Impor¬ 
tant for "customizing" sound charac¬ 
teristics to your personal taste or to 
accommodate the dynamics of a spe¬ 
cific room environment. 
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Yideonics □ 1129 Dell Avenue □ Campbell, CA 95008 □ 408-866-8300 
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Now, anyone with a 
camcorder can make 
great home videos with 
DirectED? the personal 
movie maker from 


DirectED is a video editor! Mark your favorite scenes by remote control. 
DirectED’s built-in video computer automatically makes a new movie, removing 
the extra feet from your favorite footage! 

DirectED is a title generator! You can add brilliant titles to your videos. 











FACE REALITY. 


our Dolby® Surround Sound- 
equipped models, you’ll 
not only be facing reality, 
you’ll be immersed in it. 

Experience television 
from NEC. 

Certain things in life sim¬ 
ply cannot be compromised. 


With an NEC big-screen 
TV, watching television 
suddenly becomes something 
you never thought it could 
be: an escape to reality. 

Our big-screen televisions 
deliver over 500 lines 
of horizontal resolution, for 


an extremely sharp, lifelike 
picture. 

And NEC innovations like 
dynamic focus and 
biocular lenses ensure that 
the picture looks crisp 
and detailed even around 
the edges. 

Our big televisions also 
sound real. Fact is, with 
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ROBOCOP MEETS MITSUBISHI 


By Steve Simels 


S-VHS Cop: Buy my VCR or else! 


The theatrical and video smash 
hit RoboCop will be the first re¬ 
cent major movie to appear in the 
US on S-VHS cassette. The 
catch: You have to buy a 
subishi S-VHS VCR to gi 
Mitsubishi is offering the rr 
(from Orion) along with a free S- 
VHS copy of the 1981 On Golden 
Pond (released by 32 last year) to 
purchasers of its HS-423UR deck 
($899). An Orion spokesperson 
emphasized that the company has 
no immediate plans to market 
other S-VHS movies. 


Pioneer Unveils American Karaoke System 


By Marc Berman 

There’s good news for fans of 
the old Sing Along with Mitch TV 
show. Karaoke—a type of sing- 
along entertainment long popular 
in Japan—may soon become the 
craze in the US. 

At least that’s what Pioneer 
hopes. The company is introduc¬ 
ing a karaoke (‘ ‘empty orchestra’ ’ 
in Japanese) system here that pro¬ 
vides instrumental versions of 
popular songs on 8-inch laser 
videodiscs, accompanied by im¬ 
ages and subtitled lyrics. Fifty 
discs have just become available 
nationwide, for around $20 each 
with four different songs on each. 

The discs can be played on all 
conventional laser disc players, 
but Pioneer has introduced three 
models designed specifically for 
karaoke. The LK-V350 has a 
built-in cassette deck, a 30-watt 
amp, an equalizer and three 
microphone inputs. It also offers 
digital echo and a feature ena¬ 
bling you to fade-out a song’s 
original vocal track. The LD- 


VI80 plays 8- and 12-inch discs 
and includes a microphone and a 
few of the features of the LK- 
V350. The CLD-V190, Pioneer's 
latest combi player (compatible 
with all CD and laser videodisc 
formats) includes a microphone. 
An industrial model, designed for 
bars and nightclubs (where 
karaoke first became popular in 
Japan in the early ’70s) is also on 
the way. 

Apparently, the Japanese are 
less self-conscious about public 
singing than many Americans. 


Mitch and Pioneer: dynamic duo. 


a recent karaoke demonstration in 
Los Angeles, Pioneer’s top brass 
from Japan belted out “Califor¬ 
nia Girls” and “I Left My Heart 
in San Francisco” before an au- 


F.Y.I. 


dience of 200 electronics store 
owners and reporters. American 
executives were less vocal, with 
one VP hiding in the men’s room 
until the demo ended. 


Wall Tv In Sight 

; A 40-INCH FLAT SCREEN 
LCD TV that can be hung on a 
wall is the goal of a $74 million 
research and development effort 
sponsored by the Japanese 
government and a dozen Japanese 
manufacturers. Target date for ac¬ 
tual production: 1994. 

Compatible High Def? 

YF.T ANOTHER STANDARD 
lor high-definition TV has been 
proposed, this time by NBC. 
Designed to be compatible with 
• current sets, the new standard 
calls for a 1.050-line display, 
slightly less than the non¬ 
compatible European and 
Japanese HDTV proposals. 

Retailers Seeing Red 

VIDEO STORE OWNERS 
have protested ads for NBC sit¬ 
coms included on RCA/Columbia 
cassettes of the movies Vice Ver¬ 
sa, Switching Channels and 
School Daze. RCA/Columbia says 
it will swap the offending tapes 

Porn Bill Stripped 

THE MOST CONTROVERSIAL 
:; provisions of the Child Protection 
and Obscenity Enforcement Act 
(•'Backspace," Nov. ’88 VK) 
have been modified or deleted, 
including one which would have 

X-rated tape into a federal 
building. Congressional critics 
succeeded in removing all but 
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Is it a hassle, or 

The Memorex CP8 Universal Remote. Can it do the job of eight infrared remotes? No problem. Can it program 














is it Memorex? 

whatever, whenever,however you want? No problem. Can we fit in everything about it in this ad? Problem. 







IT ONLY GOES 
IN REVERSE 

have introduced video- 

called auto-winders in 
the past, hut Kinyo's 
AutoWinder ($49.95) is 

actually look the part. 
You just push in the 
license plate to pop up 
the hood, insert a VHS 
tape, press the hood 



glowing LEDs as 
headlights to indicate 
that the device is 
operating. When the 
cycle ends, the hood 
pops open and ejects 
the cassette. It’s AC 
powered, so there’s no 
need to worry about 
gas mileage. 

Kinyo Co., 1939 Frank 
Stiles St., El Monte, 

CA 91733 
(818) 575-5000 

Allsop just introduced 
its new line of VCR 
head cleaners. The 
company designs and 
manufactures all of its 
products in the US 
and includes an extra 
ribbon and cleaning 
felt in its model 61500 
VHS cleaning kit 
($24.95). Allsop offers 
a VCR care booklet 
and free advice from 
its high-tech hotline: 
(800) 426-4303. 

—Gregory P. Fagan 



PIONEER 

Control Amplifier 
Model C-91 $1,300 
This new addition to the Elite 
component line works in tandem 
with the 200-watt M-91 power 
amp. Each stereo channel has its 
own power supply, as does the 
video circuit section. S-VHS or 
ED Beta decks benefit from the 
C-91’s S-connector. The rear 


JVC 

VHS-C Camcorder 
Model GR-A30U $1,299 
JVC’s latest VHS-C camcorder 
employs a newly developed 
full-range automatic focus sys¬ 
tem. A focus microprocessor 
selectively monitors the image 
sensor’s output and allows you 
to shoot subjects at any dis¬ 
tance—from far away t 
macro range—without 
switching into 
the macro — 
mode. M 
The cam- 
corder’s \ 

360,000-pix¬ 
el, Vi-inch 
CCD image 
sensor works 
in light 
down as low 
as 8 lux, ac¬ 
cording to the manufacturer 
Additionally, the GR-A30U fea 
tures a 6:1 power zoom, a fly 
ing erase head and a '/ooo-sec 
ond high-speed shutter setting 
JVC, 41 Slater Dr. 

Elmwood Park, NJ 07407 
(201) 794-3900 


panel includes jacks for up to 
five audio and video sources. 
The CU-AV005 remote (includ¬ 
ed) operates the preamp’s 
motorized volume control and 
can learn functions from other 
infrared remotes. 

Pioneer, 2265 E. 220th St. 
P.O. Box 1720 
Long Beach, CA 90801-1720 
(213) 835-6177 


PROTON 

Surround Decoder 
Mode! SD-1000 $999 
This surround decoder incor¬ 
porates circuitry developed by 
Aphex to achieve a significant 
improvement in channel separa¬ 
tion, according to Proton. The 
SD-1000's enhancement circuits 
are designed to provide up to 50 
dB of separation. In the “cinema” 
mode, it provides multichannel 
speaker assignments from 
Dolby-encoded motion pictures 
and uses Aphex’s Dialogue 
Scatter Reduction (DSR) to 
assure appropriate routing. A 
“music" mode turns stereo 
sound into a six-channel aural 
panorama. 

Proton 

737 W. Artesia Blvd. 

Compton, CA 90220 
(213) 638-5151 




KENWOOD 
S-VHS VCR 
Model KV-D957S $1,199 
Digital circuitry provides 
noise reduction, freeze-frames 
and enhanced slow-motion 
playback on this new S-VHS Hi- 
Fi deck. It also affords a still- 
strobe feature and smoothens 
search modes. The MTS- 
equipped deck features eight- 
event/21-day on-screen remote 
programming that coaches users 
through time shifts in question- 
and-answer fashion. 

Kenwood, 2201 E. Dominguez St. 
Long Beach, CA 90810 
(213) 639-9000 
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IN SOME OF THE BEST FILM SCHOOLS 
in the country, the first camera a student uses 
is often a silent Super 8. Surprised? So are 
many first-year film students when they see 
what can be done with this simple equipment. 

The tools you work with in film school can be 
limiting, but a little imagination can conquer 

technical deficiencies. The same is true in home video moviemaking. Home gear doesn’t deliver the same 
quality as professional equipment, but the same visual rules that apply to big-deal cinematographers and 
directors apply to you and your camcorder. In fact, a lot of the fancy shots that look so great in movies and 
on TV are ones you can actually do yourself—with your own equipment and, in some cases, a few easy-to- 
use, affordable accessories. 


O THE “LIGHT THROUGH 
THE BLINDS” SHOT 

The detective sits brooding at his desk. He 
stares blankly at his expensive Italian loafers 
as sunlight from the outside filters through 
the blinds and falls across his face. 

Those darned horizontal blinds seem to be 
everywhere these days, especially in trendy 
programs like Miami Vice. Here’s how to 
work them into your home shots. 


Place the blinds in front of a specular (non- 
diffuse) light source so they cast a hard 
shadow on the wall or background behind 
your subject. The light and dark slashes 
should fall diagonally and be slightly wider 
at one side. For moodier shots, you may 
want the shadows to fall onto your subject, 
or you can get real fancy and have a slash 
of light fall across the subject’s eyes. Too 
easy? Hey, why do you think this shot is so 
popular? 


© THE “INTERNATIONAL 
FOODS”SHOT 

Sipping Swiss mocha with a friend, hav¬ 
ing that healthy bow! of bran flakes.... 
Gosh, it just doesn't get any better. 

Capture “special moments” by paying 
heed to this golden rule: A subject always 
looks better lit from the side than from the 
front. 

Front light is best used for special effects 
(see Shot #5 or Shot #8). For good side 
lighting, place your subject by a window or 
some other diffuse light source. If you’re us¬ 
ing a spotlight, a good way to “soften” it 
is to shine the beam through a white sheet 
or bounce the beam off a white wall. The 
more diffuse the light source the’better- 
diffused light creates a gentler, almost 
ethereal atmosphere. For best effect, have 
the light stream onto your subject from one 
side of the frame. Fill the frame with the sub¬ 
ject; a close camera with a wideangle lens 
will produce the most intimate effect (pull¬ 
ing the camera away and using a longer 
telephoto lens creates an image reminiscent 
of jeans commercials). And resist the temp-. 
tation to zoom. Keep the camera steady 
(preferably locked down on a tripod). The 
result will be a surprisingly attractive image. 





































Lovers by firelight: 

Hang strips of paper 
from wooden rule or rod. 



Have assistant move it back and forth 
ih front of oranje light Source as you shoot. 


© THE “TV/FIRELIGHT 
ON THE FACE” SHOT 

Young lovers embrace in front of a 
fireplace or TV set. The blazing fire o ~ 
light flickers in their eyes. 

Both television light and firelight are 
fuse, hitting the face from the front 
slightly below the n< 
flicker, getting brighter and 
darker. 

To simulate these effects, 
use a wooden yardstick (i 
any stick about 2 to 3 feet 
long). Hang strips of paper or 
fabric about 1 foot long and 1 
inch wide along the length of 
the stick. When the strips are 
hung in front of a light source 
and then moved back and 
forth— voila!— instant firelight 



© THE “SPY THRILLER” 
RACK FOCUS 

The defecting scientist nervously steps into 
a phone booth and picks up the receiver. 
Focus changes to reveal a foreign agent 
watching from across the 

One of the most dramatic of all camera 
shots is the rack focus—when the camera 
changes focus and one subject literally disap¬ 
pears as a second subject is revealed. 

To do a rack focus, locate (or place) two 
objects in a visual line—for example, rain¬ 
drops falling from a leaf with a waterfall 
behind it or an abandoned house behind a 
chain link fence. Place the camera far 
enough away from both subjects so that you 
need a telephoto lens to fill the frame. (When 
using a telephoto lens, depth of field—the 
amount of area that can be in focus—is 
reduced, making a rack focus possible). 
Focusing on one subject should sufficiently 
blur the other to make it unrecognizable. (In 
cases of extreme distance, the unfocused 
subject may vanish completely). 

Incidentally, rack focusing c 
only be accomplished in your 
camcorder’s manual focus 
mode—the auto-focus 
mode, though handy 
for on-the-spot shoot¬ 
ing, is pretty useless 
when you’re trying to get 
“artistic.” 


O THE 1950s “ON THE LAM” 
HIGH-ANGLE SHOT 

The bank heist went sour. The 
neighborhood is crawling with cops. Mugsy 
and his gang are ‘ ‘on ice. 

Basically this is a high-angle shot with a 
bed, chair or table in the frame. Use a 
stepladder to place your camera directly 
above your subject for a bird’s-eye v: 

If your subject is pacing the floor, lying in 
bed, studying, etc., this shot will accentuate 
a feeling of solitude or'mounting pressure. . 
Add a ticking clock to your soundtrack 
to complete the effect. 









O THE “SODA/CORN FLAKE” 
PRODUCT FOLLOW SHOT 

The bottle of juice lifts toward the runner’s 
mouth. Liquid pours out over parched lips. 
Ahhhhhh! 

This shot is best used when emphasizing 
a visual point. An example would be: 
CLOSE-UP on a pack of cigarettes as a pair 
of hands taps out a smoke. TILT UP as the 
cigarette is placed in the mouth and lit. Your 
subject is wearing a trenchcoat. Bogart lives! 

Following action in close-up adds tension 
and/or focuses attention during a narrative, 
so the key here is smooth camera movement. 
The closer you are to your subject (and the 
wider the lens) the smoother your tilts and 
pans have to be. Tighten up on your subject 
sufficiently to fill the frame, then follow the 
action, trying not to bounce around. 

O THE “SHARK IN THE SEA” 
POINT-OF-VIEW SHOT 

You see the swimmer's legs dangling 
from the surface of the water. Sudden ac¬ 
celeration, a scream, then swirls of 


In this shot, the camera takes the point of 
view of a menacing antagonist (a blood¬ 
thirsty shark, a savage slasher, a tax collec¬ 
tor). Smooth, relentless forward motion is 
the key here, so try to avoid jostling the 
camera. For smooth motion while retain¬ 
ing a feeling of speed, use a medium focal 
length (between wideangle and telephoto). 
If you have a dolly (see Shot #10), that’s 
great, but for this shot you can hold the 
camera in your hands. Just remember to 
keep your knees slightly bent to create the 
impression of floating. 

© THE “OVERNIGHT LETTER” 
WIDEANGLE SHOT 

The boss leans into the frame. Smoke 
from his cigar circles his large red nose. 
"Jenkins!” he screams, "It absolutely 
positively had to be there this morning! ’ ’ 

Here we have the ever-popular “fish- 
eye” effect. Noses and mouths become 
large. Ears and other things at the edge of 
the screen become smaller. Smiles become 
ludicrous, grimaces unearthly. It’s pretty 
scary stuff. 

The key to this shot is going wideangle 
and bringing the camera as close to the 
subject’s face as focus will allow. You 
can accentuate this by using one of 
the add-on wideangle lens attach¬ 
ments available from several 
camcorder accessory com 
panies. Low-angle or ex¬ 
treme high-angle front light 
also adds to the effect. 


O THE “HOLLYWOOD EPIC” 
BACKLIT SUNSET SHOT 

Scarlet is silhouetted against the crimson 
clouds, herfist raised toward the sky. ‘ ‘As 
God is my witness.. .I’ll never be hungry 
again!” 

Backlight is sexy whenever it’s used, but 
it’s sexiest at sunrise or sunset. Because of 
the sensitivity of today’s camcorder image¬ 
sensing devices, however, what you see 
won’t necessarily be what you get. Here’s 
how to set up what is perhaps the classiest 
shot of them all. 

Position your subject and the camera so 
that the bright background of the sky creates 
a silhouette of your subject. Better yet, 
silhouette your subject directly in front of 
the setting sun. The farther you are from 
your subject, the smaller he or she will be 
in relation to the sun. Hot stuff! But watch 
out for several ways this shot can go wrong: 
If your backlight is too intense, the whole 
picture may take on a bluish cast, looking 
more like a close encounter than an epic 
fadeout. (Try bringing a small color 
monitor to your shoot to check for this). 

Strong backlight can also overpower 
your foreground image completely; instead 
of a strong silhouette, you could end up with 
an entirely black foreground. Set the 
backlight switch on the camcorder to bring 
up the foreground. If that’s not enough, try 
bouncing some of the sunset light back on¬ 
to your subject’s face with a large white 
sheet of cardboard. 


/fS THE CLASSIC CAMERA¬ 
'S' DOLLY SHOT 

Holding the gun firmly against the 
highwayman’s chest, the young British 
squire pulls off the bandit's mask. DOLLY 
IN to reveal it's actually a woman. In fact, 
it's the squire's betrothed true love! 

Smooth camera movement has always 
been the mark of a professional production. 
Here’s how to do it for zero dollars. (In¬ 
cidentally, this shot is a variation of Shot 
#7, only the camera doesn’t take the 
character’s point of view.) 

Find something with wheels—a shopping 
cart, office chair with casters, wheelchair, 
even the family car (the larger and softer the 
wheel and the smoother the riding surface, 
the smoother the motion will be). Brace 
yourself and the camera so that jostling is 
kept to a minimum. Roll tape and have 
someone push you closer—in effect, 
“dollying in” to your subject. 

The dolly effect, incidentally, is quite dif¬ 
ferent from a zoom. Perspective actually 
changes as scenery passes out of the frame. 
You can also “track” this way, moving 
alongside as your subject walks, runs, 
rides, etc. □ . 

Basil Nestor is a producer and director of 
commercials and documentaries. He runs 
an independent movie and television pro¬ 
duction company with offices in Houston 
and Atlanta and sponsors "how to” 
seminars for video enthusiasts. 



HOMEMADE DOLLY: Track a 

fhov/iiff person from a rolling office, 
chair- or of Iter uheeferf object. 



/Wake starts or stops as steady as 
possd/e. /deep your subject m •focus. 
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ith over 60 million VCRs installed in American homes 
sales down from the giddy peaks of two years ago, 
in the coming year video 
manufacturers are go¬ 
ing to have to redefine 
their mission. They no 
longer need to sell the 
world on home video— 
it’s already been sold. 
Instead the manufacturing community is going to have to tackle a 
tougher job: how to sell the world on better home video. 

While the slow¬ 
down in VCR sales 
may be bad news 
for manufacturers, 
it's good news for 
discriminating con¬ 
sumers. Partly out 
of necessity, equip¬ 
ment makers are 
turning their en¬ 
gineering emphasis and expertise from 
quantity to quality. And as a result, the 
coming year should reveal some stun¬ 
ning and unprecedented technical innovations in video gear. 

In some ways, the new emphasis on quality began almost two years 
ago with the introduction of Super VHS VCRs. While the coming 
year won’t include any breakthroughs of this magnitude, we expect 
to see critical refinements of the current 
technology in everything from monitor/ 
receivers to camcorders. 

Of course, “better" means different 
things to different people. To the hard¬ 
core videophile, it means more sophis¬ 
tication in features and picture quality. 

In pursuit of these so-called “prosumer” 
buyers, manufacturers will be offering new models with unheard- 
of sophistication in the features department, accompanied by almost 


unheard-of price tags. To others, “better” means more convenience 
and portability, values that manufacturers are rushing to satisfy with 
a host of new “ personal I 
video” products that use 
8mm or VHS-C mini¬ 
cassettes in tiny playback I 
systems. While this trend promises to carry home video where it 
(literally) has never gone before, it also could mean—duck, 
everybody—another drawn-out format war. 

Perhaps the best example of the video industry’s new focus on 
prosumers—a term coined by Sony to describe amateurs who demand 
near-professional 
performance—is 
the remarkable 
JVC HR-S10000 
S-VHS VCR. 
Though currently 


BY GLENN KENNY 


available only in 
Japan (it’s not due 
here for six months, 
at least), the HR- 
S10000 offers a 
talizing look at the future 
of high-end VCRs. In addition 
to all the features we would expect on a top-of-the-line deck geared 
to home editors—S-VHS, a jog/shuttle wheel and index search— 
this model includes features we never imagined, much less expected 
to see on a consumer VCR. 

Technical sophisticates will be particularly impressed with the 
deck’s video-on-sound (VOS) editing, which allows you to record 
a video signal over a previously recorded Hi-Fi audio track. It’s 
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HR-S10000: FUTURE FEATURES 





JVC's HR-S10000 has almost every editing feature imaginable—and some neve 
seen before. Many of them ought to filter down to less exclusive decks by the 
year's end. 


always been the rule with Hi-Fi that the 
video and audio tracks had to be recorded 
simultaneously, since they both are laid 
down in the same area of tape. The VOS 
feature gives editors much more flexibili¬ 
ty in mixing sound and picture. Another 
practically unprecedented feature: frame- 
by-frame recording in increments from 
three to 33 frames at a time. This is a real 
boon to videographers whose home equip¬ 
ment just can’t emulate the quick cuts 
they see in movies or beer commercials— 
much less attempt traditional frame-by- 
frame editing. 


There’s more, of course. You can pro¬ 
gram eight assemble edits simply by elec¬ 
tronically “marking” the points at which 
you want the cuts; then just sit back and let 
the machine do the rest. A built-in color 
processor, negative/positive image 
reverser, a character generator with three 
different typefaces—JVC’s press release on 
the HR-S 10000 takes up two pages of fine 
print, and the Japanese model actually 
comes with two owner’s manuals. And 
while we’re tempted to pull a Joe Isuzu and 
say the machine costs only $3.50, plus tax, 
we can’t: The deck sells for a cool 300,000 
yen on the Japanese market, about $2,385 
here. “Right now it is very expensive for 
the American market,” says Yoshihiro 
Ueno, JVC’s director of video products, 
"but we are planning to come out with a 
version for the US market by mid-’89.” 

As the prosumer market attracts the at¬ 
tention of more manufacturers, other 
editing decks that emphasize different 
aspects of the post-production process will 
emerge. Toshiba, for exam¬ 
ple, has an S-VHS 


deck in Japan that emphasizes digital 
functions—such as an image scanner 
(which picks up black-and-white printed 
matter and puts it on the screen as a 
superimposed graphic) and a color cross 
fader—that were once the exclusive prov¬ 
ince of special-effects generators. Toshiba 
declined to say when this deck would hit 
American shores. 

Improvements in S-VHS decks are not 
confined to the area of features, however. 
NEC is continuing its work with digital 
noise reduction, which cleans up annoying 
video grain, or snow, thus enhancing the 
well-detailed S-VHS picture. A 
current Japanese model, the 
DS-2000, has a built-in digital 
time-base corrector that cleans 
up edge noise, the fuzz or grain 
that frays the edges of what 
should be sharply defined objects 
on screen. Another NEC coup is 
its Japanese PV-828, a deluxe 
model along the lines of its 
DS-5000 deck, but with a crucial 
difference: It’s designed to inter¬ 
face with a personal computer, 
which functions as its remote 
control. Of course, the current applications 
for this kind of deck are more professional 
than personal—a dentist, say, can use a 
deck like this to run waiting-room program¬ 
ming or patient entertainment. But the deck 
does represent a step toward a future in 
which all your household appliances will 
talk to each other (bet you can’t wait). The 
company is still in the process of deciding 
when and in what form these products will 
be introduced in the US. 

Not everything on tap for ’89 VCRs is so 
upscale. But even lower-cost products are 
starting to put a new emphasis on perfor¬ 
mance. For example, while the play-only 
deck has traditionally been a cut-rate, 
relatively low-quality item, Toshiba will in¬ 
troduce a VCP this year that includes Hi- 
Fi audio. (Sony recently introduced a 
similar model.) Overall, while expensive 
high-end models will garner most of the at¬ 
tention this year, we also expect 
to see some surpris- 


The coming year will see a 
proliferation of decks that 
emphasize home editing, with 
features serious videophiles 
have wanted for a long time. 


The ultrasophisticated control panel 
has processing features (such as white 
balance adjustment) never before seen or. 
a consumer VCR. 


VOS puts video on top of an ex¬ 
isting Hi-Fi audio soundtrack. 


The jog/shuttle 
wheel controls 
channel selec¬ 
tion and offers 

search and 
frame-by- 

advance. 
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The VCR section of the ED Beta cam¬ 
corder includes the shuttle edit feature 
for fast access to desired cut points. 


gdcdOC 
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Features such as the high¬ 
speed shutter are con¬ 
figured with the kind of * 
given to professional video 
products. 


The white balance control is ad¬ 
justable according to specific col¬ 
or temperature parameters. 


VU meters provide optimum audio ad¬ 
justment: audio recording is in the 
dynamic Beta Hi-Fi mode. 


I f the needs of prosumers are starting to 
drive the technology of VCRs, we expect 
the prosumer trend to have an even bigger 
impact on camcorders. After all, many 
dedicated camcorder users are really 
semiprofessionals, often using their gear to 
earn extra money shooting weddings, bar 
mitzvahs and the like. The most dramatic 
technological statement in the ’89 line 
comes from Sony with its ED Cam, the 
EDC-55 ED Beta camcorder. By offering 
this model at a stunning $7,700, Sony is 
clearly putting a lot more emphasis on the 
“pro” than the “sumer.” We expect the 
ED Cam to set the standard in features and 
performance. 

No one—not even Sony—expects ED 
o take off as a mainstream format in 
is market, but for the most demand¬ 
ing class of videophile this exotic Beta up¬ 
date provides the ultimate in picture quali¬ 
ty. The ED Cam offers unprecedented pic- 
detail—500 lines of horizontal 
resolution—and has two CCD image sen- 
:o pick it all up. Unlike the controls on 
many of today's less expensive camcorders, 
the ED Cam's are laid out with exceptional 
attention to the needs of the user. The high¬ 
speed shutter feature, for instance, is con¬ 
trolled by a multiposition switch. On rr 
camcorders, you have to press the same 
button over and over until the shutter speed 
it shows up in the viewfinder and 
then disappears. On the ED Cam, you know 
where you are at all times. The old- 


fashioned-looking VU meters are actually 
quite up-to-the-minute in function, helping 
you set up your desired audio recording 
levels accurately before you start shooting. 
In addition, the ED Cam includes features 
geared toward making the camcorder not 
only a record/playback machine, but also 
an editing deck. For example, a synchro 
edit feature allows the camcorder to work 
in tandem with any ED Beta VCR, and the 
shuttle edit feature gives easy access to the 
points at which you v 

While the ED Cam is clearly out of reach 
amateurs, many of its professional 
features will show up on somewhat more 
reasonably priced models this year. One of 
exciting is JVC's S-VHS-C cam¬ 
corder, the first with Hi-Fi audio recording. 
This is an S-VHS-C “pro” model, having 
many of the same edit features and even the 
VU meters that grace the ED Cam. No 
American model number or release date has 
been set, but it will arrive sometime dur¬ 
ing the year. An exciting full-size model is 
the S-VHS GF-S550U, which, while not as 
formidable as the ED Cam, is still a power¬ 
house in its own right, featuring a similar 
array of editing features as well as such 
digital functions as a four-page superim¬ 
poses It’s also got three-speed interval 
shooting (shooting for ‘A , 'A or 1 second) 
for creating stop-motion effects or video 
animation. 

Finally, while details are sketchy, it looks 
like 8mm Hi-Band camcorders will debut 
in 1989. Canon reportedly has a model in 
the works for a January debut, and Sony 
will introduce a model early in the year. 
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Using metal tape, the Hi-Band format, like 
S-VHS, is purported to provide over 400 
lines of horizontal resolution. Another 
feature the format shares with S-VHS is the 
presence of a Y/C input and output, which 
separate the color and brightness signals. 

T he longstanding competition between 
Beta inventor Sony and VHS inventor 
JVC, which has continued in the camcorder 
arena as a fight between 8mm and VHS-C, 
is about to enter a new battleground. The 
principal rivals at this point are Sony, which 


Brace yourself: The next 
battleground for an all-out 
format war will be personal 
video, with JVC’s VHS-C 
taking on Sony’s 8mm. 


debuted an innovative line of 8mm products 
(such as the GV-8, which combined an 
8mm VCR with a 3-inch LCD TV, com¬ 
plete with tuner and timer, in a package 
about the size of a large paperback) last 
year, and Japanese giant Matsushita, which 
has struck back with similarly configured 
personal video products (in Japan only, so 
far) in the small VHS-C format. 

Jay Sato, manager of Sony’s personal 
video division, says that the move into per¬ 
sonal video reflects the relatively low pop¬ 
ularity of VHS-C camcorders in the US. 
'Tt'sasign of desperation,” he says. How¬ 
ever, recent increases in the recording time 
possible on VHS-C cassettes may make the 
format more of a threat. Matsushita has de¬ 
veloped a VHS-C cassette (previously all 
VHS-C cassettes were T-20s, which could 
record 20 minutes in SP, 1 hour in EP) 
which can hold 90 minutes of EP-speed 
video and is working on one that can hold 


2 hours at that slow speed. But while VHS 
manufacturers work to make VHS-C tapes 
longer, Sony has taken a substantial step 
toward making 8mm products smaller. The 
company recently developed a new tape- 
transport system that’s 60% smaller and 
50% lighter than its previous tape 
transports. The new technology has already 
debuted with Sony’s new CCD-V11 and is 
expected to help shrink the size of personal 
video products dramatically this year. 

In many ways, the whole personal video 
concept represents an amalgamation of 
technologies that have already 
been around a while—especially 
items such as the LCD mini-TV. 
NEC is planning its first for the 
US market, a 4 3 / 0 -inch screen 
that should be Stateside this year; 
no price or model number has 
been announced. And in yet 
another attempt to bring Dick 
Tracy technology into the real 
world, Panasonic (whose parent 
company is Matsushita) in¬ 
troduced in Japan an LCD set, 
the TH-3MC1, which comes 
with a strap that transforms the model into 
a wristwatch TV (pictured on page 41). 
Plans for a US model have not been set. 

At the other end of the size scale—full- 
size and large-screen TV—we expect fur¬ 
ther refinements in digital technology to 
start having a major impact on high-end sets 
in ’89. The big buzzword—or is that buzz- 
acronym?—for the year will be IDTV. It 
stands for improved-definition television, 
which, as technology mavens know, is a 
method for using a digital picture memory 
to double the scanning lines in each picture 
field, thus eliminating the space normally 
visible between the lines. The result is a 
denser, sharper-looking picture. While the 
first of the current generation of IDTV sets 
has already arrived from Philips, the trickle 
should become a steady stream in 1989. 
Sony has already unveiled its first IDTV 
model (see “Equipment Reviews” in this 
issue). Meanwhile, Hitachi and Mitsubishi 


are reportedly collaborating on their own 
IDTV system; details were unavailable at 
presstime, but the fruits of their efforts will 
probably be seen by mid-year. 

L aser disc players were the comeback kid 
of the late ’80s, and this year expect to 
see new manufacturers joining up. NEC, 
for example, will enter the disc club with 
a new player by fall. 

Pioneer, which has played a large part in 
the revival of the laser disc format, will be 
introducing a scaled-down version of its 
double disc player, the LD-W1, this year. 

The CLD-970 is a single-drawer player 
with a double laser pickup, so it can play 
both sides of one disc automatically, 
eliminating the need for you to turn it over. 

The Japanese model is 188,000 yen, which 
is about $1,500; but Pioneer has not set an 
American price yet. 

Whispers about something called “Super 
LaserVision” have been delighting some 
consumers, while striking fear in the hearts 
of those who worry about it being another ] 

“forward compatible” format that will beat 
out the already sterling picture quality laser 
disc players now provide. Those people can 
stop worrying; Super LaserVision players 
merely add the Y/C outputs that are part of 
the S-VHS and ED Beta systems. The out¬ 
puts feed separated color and brightness 
signals into a similarly equipped 
monitor/receiver for better color definition 
and less bleeding, or crosstalk. A Super 
LaserVision player can be hooked up to a 
TV set with a Y/C input; if your TV set 
doesn’t have one, don’t worry. 

1989 will, of course, bring quite a bit 
more that we haven’t mentioned. And what 
happens in the prosumer and personal video 
arenas will do a lot to determine not only 
where home video will go in 1990, but also 
where it’s headed in the next century. Of 
course, HDTV is the wild card here (see 
‘ ‘ VR Symposium: HDTV, ’ ’ page 52), but 
it won’t necessarily turn up in 1989’s deck. 

But what will turn up ought to make for a 
dynamite year for consumers. □ 
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W e’re looking for a few 
good movies—home 
movies, that is. We know you 
camcorder users out there 
have the right stuff where 
home shooting is concerned. 

So we’re asking Video Review 
readers to send us their best 
home movies. Our panel of judges—some of our top wood, or just good for some laughs. The Great 

movie critics, including Neal Gabler and Jeffrey Video Review Shootoff is the contest for you. Read 
Lyons—will separate the hits from the flops in four on for the complete details. 



categories, and we’ll award the 
winners with top video gear 
and other nifty prizes. Some 
lucky winners may even see 
their home footage show up 
on network television. So, if 
you think your home movies 
are good enough for Holly- 


THE PRIZES 

• Our lucky Grand Prize win¬ 
ner will be brought to New 
York City, where he or she 
(and the winning tape) will stay 
at a swank hotel, for a prize 
ceremony and possible TV ap¬ 
pearances. The winner will also 
receive an RCA Dimensia A/V 
system, including a 27-inch 
monitor/receiver, S-VHS VCR, 
amplifier, cassette deck, CD 
player, equalizer and 
speakers—a total package worth 
approximately $5,500. 

• Four First Prize winners will 
receive the Videonics DirectED 
automatic editing console, 
worth $499. 

• Eight Second Prize winners 
will receive five Maxell HGX 
Gold blank tapes and a fabulous 
“I Was a Contender in The 
Great Video Review Shootoff 
Contest” T-shirt. 



The Big One: RCA’s Dimensia A/V system. 


• In addition to the prizes, 
Shootoff winners could also get 
the pleasure of seeing their 
creative efforts on TV. Video 
Review is currently making ar¬ 
rangements with several na¬ 
tional TV shows to air clips 
from the winning entries. We 
will also compile short reels of 
some of our favorite moments 
from the winning tapes, which 
we will make available to local 
TV stations around the country. 



First Prize: DirectED from Videonics. 
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THE CATEGORIES 

To make it simpler for us to judge your movies, we’ve decided on four basic 
categories (or genres, if you want to get arty about it) that we want you to work in. 
So here are the directorial assignments we’re offering to all you aspiring auteurs (by 
the way, the big winner will be chosen regardless of category). If you aren’t sure what 
category your movie belongs in, just pick the one that seems most appropriate. (We 
reserve the right to reassign movies to categories as we see fit.) 

ON THE ROAD 

Most home movies of family vacations are duller than watching paint dry. But not 
the ones you will send us. Quite the opposite: Yours are neatly shot and edited, almost 
mini-documentaries, the vacation tapes your friends and neighbors (not to mention 
our panel of experts) won’t mind sitting through. And if you haven't got a family, don’t 
worry: Any movies related to travel or interesting locales anywhere in the world are 
acceptable in this category. 


Is it possible to film Star Wars in your basement? Maybe not, but many of 
Hollywood's special effects wizards started out by making movies at home. So who 
knows? Our winners—working with computer graphics, stop-motion animation or their 
own innovations—might be the Ray Harryhausens or Douglas Trumbulls of the future. 
Remember: Any movies that rely heavily on special effects, makeup or unusual 
shooting or post-production techniques will qualify for this category. 

TALES ON TAPE 

Here the (screen) play's the thing: fiction movies in any genre—drama, comedy, 
mystery, horror, music video, etc.—written, directed and performed by VideoReview 
readers who make up in imagination what they lack in budget or sophisticated equip¬ 
ment. This category is open to any and all movies based on a fictional idea or situation. 

REAL LIFE 

Truth, as they say. is stranger than fiction, and if that’s true at your house (it cer¬ 
tainly is at ours), then here’s the category for you: unscripted glimpses of home, family, 
work and local events as seen through the lenses of our readers. 


OFFICIAL RULES 

To enter The Great Video Review Shootoff home video contest: 

1. Submit a videocassette of your movie in any of the following formats: VHS, 
VHS-C, S-VHS, S-VHS-C, Beta, ED Beta, 8mm. Only one video movie per en¬ 
trant will be allowed. No entries longer than 15 minutes will be eligible. Shorter 




e. Incl 


order for $5, p; 


2. Enclose with each entry the complete official entry form (or copy it onto a 
plain piece of paper). Entries must be received by January 31, 1989. Video 
Review is not responsible for late, lost or misdirected mail. 

3. Only amateur videographers may enter. All professional submissions will be 
disqualified. All entries must be the work of the entrant. No material previously 

eligible. Entrants are required to attest to compliance with these provisions. 

4. All entries become the property of Video Review. Finalists may be asked to 
supply their original source tapes, which will be returned. All other entries can¬ 
not be acknowledged or returned. Winners consent to the use of their names 
and/or entries for advertising, and no compensation will be paid for such use. 

5. Entries will be judged by Video Review critics on the basis of artistic and 
technical merit in four categories: On the Road, F/X, Tales on Tape and Real 
Life. Video Review will award one Grand Prize to the best overall entry 
(regardless of category) and four First Prizes, one in each of the above 
categories. Eight Second Prizes will be awarded to the runners-up. Judges’ deci¬ 
sions are final. By entering this contest, each entrant accepts and agrees to be 
bound by these rules and the decisions of the judges. 

6. Winners must be available for promotional appearances. 

7. Winners will be notified by mail (no phone calls, please). 

8. This contest is open to residents of the United States, except employees (and 

prohibited or restricted by law. All federal, state and local laws apply. 

9. For a list of prize winners, send a stamped, self-addressed envelope to The 
Great Video Review Shootoff Winners, VideoReview. 902 Broadway, New 
York, NY 10010. 



Telephone (area code) _ 
Title of movie_ 


other accessories_ 


Category (please check) □ On the Road □ F/X 
: D Tales on Tape □ Real Life 


I certify that my entry is my original work and I ai 
sional videographer. 


(If you need more space, please use an additional piece of paper. Don’t forget your $5 entry fee, payable to Video Review.) 
Advertisement 
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There’s an American pastime that has vir¬ 
tually developed into an American folk art. 
The home movie. 

Whether on film or 


RCA. 

numberone With 


For instance, RCA introduced solid-state 
image sensors into video cameras, which are 
the heart and soul of the camcorder. 

And our technological contributions con¬ 
tinue to be on the 
cutting edge with such 
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the course of 30 years Americans have 
compulsively shot everything from home¬ 
comings to birthdays, Fourth of Julys to 
church socials. 

As a result, they’ve not only mastered the 
art of home movies, they’ve also set the 
standards for the equipment needed to 
make them. 

So it’s no wonder that the camcorder of 
choice of these movie makers comes from 
the people that pioneered the technology 
for it in the first place. RCA. 


sophisticated it produces the 
sharpest VHS image of any available. 

Our technological innovations have ulti¬ 
mately become technological milestones 
in the industry, which is why Americans 
buy RCA camcorders more than any other. 

RCA camcorders. 

Built to the stan¬ 
dards set by those 
who shoot 
the most 
important 
movie material of all. Life itself. ItCJl 
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VR SYMPOSIUM 



HIGH-DEFINITION TELEVISION. 
IT’S MADE THE NIGHTLY NEWS, INSPIRED SPECIAL 
REPORTS IN NATIONAL 
NEWSPAPERS AND SET THE 
BUSINESS COMMUNITY ABUZZ 
WITH ITS BILLION-DOLLAR 
POSSIBILITIES. BUT WHAT 
EXACTLY WILL IT MEAN 
FOR TODAY’S VIDEO VIEWERS? A 
JUMP IN QUALITY? A JUMP IN 
COST? FOR STRAIGHT ANSWERS, 

WE WENT RIGHT TO THE TOP. 



( 







• THE PANEL 


VR 's exclusive round¬ 
table brought together 
several of the most influen¬ 
tial members of the HDTV 
community. These people 
are shaping the TV systems 
you'll watch in the future. 
With the exception of 
Robert Gerson, each 
represents one of the 
leading North American 
HDTV schemes that Con¬ 
gress begins 
evaluating this month. 

^ Standing, from left: 

D. Joseph Donahue, 
vice president and 

9n of Thomson 

IHH Consumer Elec- 

ironies (Thom- 
son is the parent 
W of GE-RCA); Dr. 


V Mark Rochkind. 

president of Philips 
Laboratories (Philips is the 
parent of Magnavox, 
Sylvania and Philco); Dr. 
Karen G. Glenn, a leading 
research psychologist with 
the New York Institute of 
Technology's Science and 
Technology Research 
Center in Florida; Dr. 
William E. Glenn, director 
of the NYIT center and a 
former vice president of 
CBS Laboratories; Robert 
Hansen, president of 
Zenith's Consumer Prod¬ 
ucts Group; Robert Gerson, 
editorial director of This 
Week in Consumer 
Electronics. 

Seated, from left: 

Richard lredale, president 
of the Del Rey Group and 
founder of the Compatible 
Video Consortium; Yozo 
Ono, managing engineer of 
the Japan Broadcasting 
Corp. s (NHK) New York 
studios. 

Not pictured: Yves 
Faroudja, president of 
Faroudja Laboratories, 
developed circuits used in 
JVC's S-VHSsystem. 


IN THE COMING YEAR, CONGRESS 
will debate on what type of HDTV 
technology will form the groundwork 
for television over the next 50 years. 
With proposals on the table from some 
of the world’s leading electronics 
manufacturers—and with political fault 
lines in the US, Europe and Japan 
starting to form on the issue—the 
stakes are high. But for video con¬ 
sumers, many with heavy investments 
in current technology, the stakes are 
also high. In this HDTV symposium, 
the first in a series, we wanted to 
answer the questions that matter most 
to serious video users: When will 
HDTV arrive? How much will it cost? 
And most important, will it render cur¬ 
rent A/V systems obsolete? 

VR senior editor Gregory P. Fagan 
moderated this discussion, which took 
place in a New York hotel suite during 
the Society of Motion Picture and 
Television Engineers (SMPTE) con¬ 
vention in October. Yves Faroudja 
couldn’t attend, but offered his com¬ 
ments in a phone interview the day 
before the gathering. 

• • • • 

VR: If we are to believe the news reports, 
somebody is going to make billions of dollars from 
HDTV in the next 10 or so years. Yet, we have 
neither an agreed-upon standard nor any equipment 
for the home. When can consumers expect to see 
the first sets, and how much will they cost? 
ROCHKIND: I think it won’t be until 1993 or 
so before we have HDTV sets in the shops. This 
assumes that America does best by having a single 
standard that applies to the various modes of 
delivery. I believe that, in the beginning, HDTV 
will only apply to large-screen sets, so right away 
we're talking about high-priced models. I don’t 
know what to say in terms of dollars, but I think 
that the percentage increase over high-priced sets 
will be modest. Twenty percent would be modest. 
IREDALE: It will be 1992 or ’93 before they’re 
commercially available without a waiting list. As 
for the dollars, you might be paying $1,000 more 
for a big-screen set with an HD decoder, higher- 
quality CRTs and cabinetry. But the difference in 
price attributable to the newer electronics would 
rapidly drop as the volume picked up. You’d still 
be paying more, though, for the improved video 
screen and cabinetry. 

W. GLENN: I agree with the introduction time, 
somewhere around ’92. I suspect that if we don’t 
have a terrestrial standard, it will be on cable. The 
sets would probably be about $4,000, but we’re 


working on a solid-state light-valve projector that 
has the potential for making the projection set in 
high definition quite a bit less expensive. Most of 
the set’s cost is in the display and the cabinet. If you 
can replace that with solid state rather than CRTs— 
and we hope to in five or six years—you could have 
a set in the $1,500 category. 

DONAHUE: 1992 sounds possible, and 
optimistic—1992, ’93. On pricing, it’s made up of 
three elements: the electronics or coding, the 
display and the [sales] volume. Volume is a big fac¬ 
tor. For the display screen, if we’re talking about 
something capable of700 to 800 lines of resolution. 
I’m not sure that you’re going to bring it in for that 
$1,000 increase we were discussing. On volume, 
we have a chance to get every delivery medium on 
line at around the same time—terrestrial, cable, 
DBS, VCRs and videodiscs. I think we have an op¬ 
portunity to turn the consumer on, bring about high 
saturation and see those costs come down. 
HANSEN: The biggest cost factor in high defini¬ 
tion, as people are talking about it, is really this 
aspect ratio. Not the electronics and not the high- 
definition [display] particles. The picture tube to¬ 
day is far more capable than the signals we put in¬ 
to it. In five years, which sounds about right for in¬ 
troduction, we’ll have the cost of the electronics in 
the range of $100 to $500, suggested retail, for any 
screen size. But to change the picture tube from 
12:9 to 16:9 is going to be so expensive [for 
manufacturers] that consumers are going to pay a 
lot of money to cover that investment. 
FAROUDJA: I believe within five years we will 
have some form of improved high-quality TV, if 
not HDTV. This will include line doubling, reduced 
noise, elimination of the artifacts and improved 
audio quality. You have to realize that, with the way 
science has been progressing, we will prob¬ 
ably be entering a fully digital video age in another 
five years after that. With advanced methods of 
digital encoding and decoding, bandwidth will not 
be such a constraining factor. So I don’t see why 
we should be putting so much effort into changing 
the standard today. The cost really depends on the 
manufacturers. The first set could cost as much as 
$10,000 or $12,000, as they will probably be for 
the true enthusiast who must have the latest thing. 
The manufacturers could try to keep the price ar¬ 
tificially high as they’ve done with S-VHS, where 
the circuits add about 5 % to the cost, yet the VCRs 
cost consumers hundreds of dollars more. 

ONO: When we begin DBS transmissions [in 
Japan] in two years, the consumer price for a set 
will be around $4,000. After that, I can’t predict 
where prices will go. If the US and Japan could 
share an HDTV system, we could make the sets in 
the same way, and the prices will come down. 
GERSON: These time frames sound a little op¬ 
timistic to me. The pricing sounds about right. But 
what bothers me, gentlemen, is that your TV prod¬ 
uct lineup is going to include better, best, best with 
special effects, digital, then digital with special ef¬ 
fects and finally improved-definition TV. Now 
we’re going to add a variety of HDTV sets to this. 
I’m trying to figure out how you’re going to do this 
and maintain an economical production level in 
any of these categories? Continued on page 56 
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VCR Technology 

No.3 in a series of reports from Mitsubishi R&D 


The Trouble with Tim ers 

Somewhere along the line you essen¬ 
tially gave up half the functions on 
your video cassette recorder. It was 
supposed to be programmable, and 
it was supposed to let you record all 
those shows you’d been missing due 
to work and other commitments. 
There were too many procedures, 
too many buttons, instruction 
manuals that didn’t instruct and too 
much to remember. You tried taping 
a few times and forgot to set a 
channel or something equally frust¬ 
rating. Then you gave up. 

Why is it so troublesome? Well, 
the main problem is one of visibility. 


Even when you’ve figured out where 
the control buttons are, and which 
one does what, you still have to have 
a brilliant memory to remember 
what’s already in the timer — the 
start time, end time, channel, etc., of 
each and every program. 

After you’ve carefully set one 
program, it’s often difficult to check 
that all the necessary information 


has been inserted. Nor do many 
VCRs offer a practical way of com¬ 
paring all the recording slots — to 
prevent programming clashes. 

Video manufacturers have been 
trying to make it better. It’s certainly 
easier now to enter one program 
onto the schedule — and the timer¬ 
setting methods are becoming more 
and more imaginative. But that still 
leaves the main problem with pro¬ 
gram timers, i.e., there’s no way of 
checking the entire schedule. 

How can a user make the most of 
the capacious memory of the pro¬ 
gram timer if there’s no way of 
checking exactly what’s in there 
already? 


The On-Screen Timetable _ 

Mitsubishi Electric decided that 
programming would be less of a 
chore if all the necessary information 
was up on the TV screen. Everything 
needed to set the timer should be 
displayed visibly and legibly — so the 
user can check all the data for each 
recording slot, and compare all the 


slots against each other to prevent 
clashes and procedural errors. 

And not commanded by tiny 
knobs on the VCR’s front panel, but 
by handy, clearly marked buttons on 
the remote control unit. 

“Every setting for the timer pro¬ 
grammer is right in front of your 
eyes on the TV screen and it’s all 
remote controllable,” boasts Mr. T. 
Yonekawa, manager of the VCR 
Engineering department, at Mitsu- > 
bishi Electric’s expansive Kyoto 
Works complex. “The tabular listing 
shows every setting for every record¬ 
ing slot. There’s no chance of a clash 
between settings because the viewer 
can see at a glance everything on the 
timer. 

“And it’s all so easy to operate by 
remote control. You can roam up 
and down, back and forth around 
the timetable, setting, altering or 
cancelling the schedule at will. It 
couldn’t be simpler.” 

To make sure you get the desired 
results, a warning display flashes 
when a programming error is made. 

It avoids problems like failing to 
input all the data for one slot, or 
setting a recording command with 
a play-only cassette inserted. Start 
and end times for programmed 
recordings are both shown on the 
VCR front panel. 

Programming by Remote 
Control 

The specially shaded area on the 
remote contains all the controls 
needed for timer programming. Up/ 
down and left/right buttons allow 
easy access to any slot or position on 
the table. The every-week and every¬ 
day slots have their own special 
buttons. A clear button allows the 
user to instantly remove incorrectly 
reserved slots on the table. 

Mitsubishi VCRs enable either six 
or eight programs to be recorded as 
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far as four weeks in advance. Addi¬ 
tional programming includes record¬ 
ing the week or the same time Mon¬ 
day through Friday. All information 
in the memory is protected against 
power failures for up to five minutes 
(30 minutes on the U70 and U80). 



U20/U50 


It can even be set to record from 
an external source, permitting au¬ 
tomatic simulcast recording of the 
video signal from a TV broadcast 
and the audio signal from your FM 
tuner. 



Recording speed is also pro¬ 
grammable in advance. SP and EP 
recordings can be preset for different 
j programs on the same tape, regard¬ 
less of the VCR’s current speed 
I setting. 

On the U30, U70, and U80, 
programmed recording includes 
preprogrammed selection of input 
source (antenna A/B or external 
I inputs). 

Mitsubishi’s comprehensive on- 
j screen programming functions offer 
unmatched flexibility and conven¬ 
ience, and practically eliminate the 
chance of programming errors. So 
welcome to the world of time-shift¬ 
ing. Your only problem now is 
finding the time to view all the 
programs you record. 



A MITSUBISHI 

Mitsubishi Electric Sales America, Inc. 

5757 Plaza Drive, P.O. Box 6007, Cypress, California90630-0007, U.S.A. 
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HANSEN: Well, we currently have 134 sets in our line. Some 
models sell in large quantities, some in small quantities. There has 

second, yielding 30 com¬ 


to be some commonness in the expensive parts that go into it, but 

plete frames each second. 


what we’re planning is an electronics change. So, it’s not really as 

. Multiplex analog 

• 

big a problem as you make it sound. 

components. A family of 

An aberration 

VR: If HDTV is just five years away, why should anyone spend over 

European TV standards 

in picture quality caused by 

$1,000 on a big-screen set today? 

IREDALE: I used to work for Apple Computers and consumers 

(such as HD-MAC) that 

electronic processing. 

always had these questions: “Why should I buy a Macintosh now 

maintains luminance and 

The 

when I can buy a half-a-megabyte Macintosh next year and a two- 

chrominance in separate. 

proportion of width to 

megabyte Macintosh the year after that?” You buy it to provide 

component form. 

height (e.g., 16:9) of an 

satisfaction, to use today, realizing that it may not be useful to you 

Multiple sub- 

image or screen. 

five years from now. But that’s not really relevant. What’s impor¬ 
tant is right now. 

Nyquist sampling encoding. 


ROCHKIND: I think that if someone buys a television set today 

The original Japanese 

A second 

and invests more than $ 1,000 in it, he or she needs to be confident 

HDTV scheme, which, like 

TV signal that combines 

that they will be able to use that set beyond the next five years. That’s 

MAC, is a component 

with a conventional broad¬ 

why I think it’s incumbent upon the FCC to ensure compatibility to 

signal. MUSE now refers 

cast channel to provide 

the extent that any accepted standard doesn’t result in any degrada¬ 
tion of the current NTSC picture. 

to a family of Japanese 

some portion of the wider. 

HANSEN: I agree with both gentlemen. But I also want to point 

advanced-television 

more clearly defined 

out that as an industry we sell about 20 million color TV sets. The 

proposals. 

HDTV picture. 

top end of this market, $1,000 to $5,000, represents a very small 

-v 1 .~.V: National Television 


percentage of the market. Presumably it will still be a very small por¬ 

Sy stems Committee. To¬ 

Measured in megahertz 

tion of the market five years from now. After HDTV’s initial in¬ 
troduction, it will probably be another five years before we will 

day’s North American and 

(MHz), the amount of space 

measure it as a significant market item. 

Japanese broadcast stand¬ 

allowed for or used by a 

GERSON: So we’re talking about 10 years before the average con¬ 

ard. It provides for 525 in¬ 

TV signal. The Federal 

sumer will walk into the store and walk out with an HDTV set? 

terlaced scan lines, trans¬ 

Communications Commis¬ 

HANSEN: I’m saying that the average consumer doesn’t buy a 

mitted within a 6-MHz 

sion (FCC) allots each TV 

$1,000 to $5,000 set today. 

DONAHUE: I think if you go back and look at the high-end sets 

bandwidth, at 30 frames 

channel 6 MHz. 

of five years ago, you find that today’s sets are much better. The world 

per second. 

Cathode-ray tube. 

is always going to get better. Always. But we have to preserve com¬ 

In several 16:9 

The conventional picture 

patibility so that the set will still work in five years. 

HDTV schemes, the in¬ 

tube used in TV sets today. 

IV. GLENN: I think that HDTV is a significant leap, but I also 

creased width of the image 

Direct broadcast 

think that most people misinterpret what the difference is. With cur¬ 
rent top sets, consumers can get screens up to about 32 inches with 
good pictures. If you buy a set that has a larger image than that, it 

requires electronically add¬ 

satellite. The system that 

ing side panels to a 12:9 

allows consumers to receive 

looks fuzzy. The real difference with HD is that it will allow the con¬ 

image. 

TV signals through home 

sumer to go up to 50 or 60 inches and still get sharp pictures. 


satellite setups. 

GERSON: Are you saying that we’re mainly talking about pro¬ 

An ac¬ 

Any of the 

jection TVs? 

W. GLENN: Oh yes, definitely. 

cepted uniform system for 

methods used for transmit¬ 

IREDALE: The whole purpose of high-definition TV is to look at 

producing television and 

ting a TV signal from a 

knockout pictures on a big-screen set. People argue that big screens 

motion picture images. 

source to a home. Includes 

haven't been that popular up to now—maybe 2% of the market— 

ESS/V£: A 

broadcast, satellite, cable, 

but that’s because it’s NTSC resolution, NTSC quality. 

scanning method of present¬ 

fiber optics. 

VR: Does HDTV make a difference on sets smaller than 30 inches ? 
HANSEN: I guarantee you, if you look at an HDTV picture 

ing a full frame of informa¬ 


on a 14-inch monitor, it’s a standout compared to the 14-inch sets 

tion on a screen at one 

... A 

we have today. 

ROCHKIND: There’s no question that a large picture, well defined 
and with high-quality sound, is a real step up from where we are to¬ 

time, rather than in two 
interlacing fields. 

detail, determined by 

evaluating the number of 

day. High-definition pictures on relatively small monitors simply do 
not have the impact. The big screen changes the experience. It’s a 
new entertainment experience. 

The horizontal lines of 

vertical black lines that can 

video information that run 

be seen across a television 

IREDALE: NTSC is going to be around for a long time, and in most 

across the picture tube and 

screen. 

cases, you'll probably have one HDTV set in the house with an ab¬ 

comprise an image or frame 

A method 

solutely marvelous big-screen picture. And then you’ll have three 

of video. 

that presents the horizontal 

or four other regular NTSC sets in other rooms. 

FAROUDJA: You can’t think of advanced TV in terms of current 


scanning lines across the set 

technology. “HQTV ”—I prefer to look at it as high quality rather 

ventional method of broad¬ 

in alternating fields of one- 

than high definition—is of primary interest to big-screen, projection 

casting TV signals via 

half frame each. In the US, 

viewers, and that technology is advancing rapidly. You know how 

ground-based TV 

the result is 60 fields per 

far projection sets have come in the last five years. How far do you 
think they'll go in the next five? Look at the Seiko/Kodak LCD pro- 

transmitters. 
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jector [see “Newsbreaks,” Nov. ’88 VR\. It’s expensive now, but 
it’s essentially cheaper to build, and it will continue to get better. 
ONO: We think we can still work with CRTs up to 40 inches. But 
after 40 inches, we must work with something else. And the next 
direction will be LCD, absolutely. 

W. GLENN: I really prefer the type of light modulator we’re us¬ 
ing to the liquid-crystal-type displays. The amount of light you can 
get out of the same source is higher by a factor of four. The contrast 
ratio is considerably better. It meets all the HDTV requirements and 
produces high-quality images that I think LCDs do not. 
ROCHKIND: Philips is working on it, and we will have LCD pro¬ 
jectors. I agree with Bill [Glenn], It has to 
contribute in the way of small size, poten¬ 
tially lower cost and simplicity of operation. 

Rear-projection television, even though the 
depth is no greater than that of a CRT set, 
still requires a large box. There isn’t any 
reason why an LCD projector couldn’t be 
the same size as the 35 millimeter film pro¬ 
jectors in use today. That technology is be¬ 
ing worked on, and I’m quite confident that, 
over time, we'll replace CRTs. I don’t think 
it’s going to happen, though, in the very 
short term. 

IREDALE: What we’re basically talking 
about here is front vs. rear projection. I think 
it was one of Philips’ engineers who said that rear projection offers 
some tremendous advantages because you can watch it in a strongly 
lit room. The screen itself can be very dark, as opposed to a front- 
projection set, which requires a white screen. It seems that there will 
always be a strong motivation to push for a rear-projection set. 
DONAHUE: There’s always new technology coming, but let’s not 
underestimate the power of the cathode-ray tube. I worked on pic¬ 
ture tubes more than 35 years ago, and no one dreamed that the crude 
picture tube would last. We knew even then that we’d have better 
systems. I’m not saying that new technologies aren’t coming, it’s just 
going to be tough to replace the performance level of CRTs. 

VR: Improved-definition television fIDTV] eliminates the scan lines 
in today's TV image and noticeably improves the picture. Will there 
be enough difference between IDTV and HDTV for consumers to 
spend the extra cash ? 

FAROUDJA: IDTV is a first step. But there’s so much room for 
improvement. Anyone who sees a pure NTSC picture on a profes¬ 
sional studio monitor is amazed. The image quality is astoundingly 
good. But processing and transmission degrade the image so that we 
end up with a rotten picture in the home. 

IREDALE: IDTV starts down the path by getting rid of some of the 


more common artifacts. The artifact of interlace is caused by in¬ 
terference between the first and second fields of the frame. It results 
in something the British call ‘ ‘twitter. ’ ’ IDTV, if done properly, stores 
the previous field and inserts it in the proper place so that it eliminates 
the twitter effect. It’s clearly an improvement, but only an incremental 
one. HDTV still blows it away. 

ROCHKIND: IDTV is the sensible next step to taking better ad¬ 
vantage of the NTSC signal today. That line doubling gets rid of the 
apparent line structure, but at the same time it introduces a motion 
artifact. It doesn’t have up-to-date information with which to fill the 
screen, so it fakes it—creating a picture that is more pleasing to the 
eye but one that doesn’t have any more in¬ 
formation than the NTSC signal. I think 
what it does in terms of HDTV is say that 
the step up to HDTV has to be a larger step. 
That means double the resolution, 
widescreen, CD-quality sound and the 
absence of all artifacts from the picture. 
ONO: We didn’t want to just give our au¬ 
dience System A, which is better than 
NTSC, and then offer them System B a few 
years later and so on. We’d have them 
purchasing System A, then Systems B and 
C and finally HDTV. How much would they 
have to pay for all of these? That will 
only please the manufacturers. We went 
with a great jump, so the transition will take longer, but it will 
be best for the audience. 

DONAHUE: IDTV will reduce the size of the step no matter what 
level you’re stepping to. But it also reduces the cost increment by 
starting up the cost curve to HDTV. 

HANSEN: I happen to believe that if it weren’t for the timing 
pressure of what people call HDTV, we would eventually develop 
sets that most people would accept as “HDTV,” with no change in 
broadcast standards. We aren’t going to get that time, so we’ve 
created another definition. You throw things like “wider aspect ratio" 
into that definition. I think it’s a silly thing to do, and I think the on¬ 
ly justification for it is that it makes the product more marketable. 
It’s as though the step up in picture quality isn’t enough. 
ROCHKIND: But people know film to be presented today, from 
experience, by wide aspect ratio. They go to the cinema to see that. 
They’ve become accustomed to it. 

HANSEN: And if we were in the business of putting pictures in¬ 
side a whole room, I’d agree with you. But we’re not in the movie 
business, we’re in the television business. 

VR: How important is the wide aspect ratio to HDTV? 

K. GLENN: I’m not a technical person. I’m an experimental 


"IDTV certainly 
narrows the gap, 
but HDTV still 
blows it away." 
—Iredale 


The widescreen HDTV picture has richer colors, more detail and no visible scanning-line structure. 
NTSC images, though, may look a little brighter. Some consumers will find the choice a tough one. 
Bellcore, a 
communica¬ 
tions research 
organization, 
provided 
these pictures 
showing HDTV 
images trans¬ 
mitted through 
tiny fiber-optic 
cables. 
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At Time-Life, that’s just the 


Go ahead—take us up on a great 
deal when you join. 

Start by picking any 5 movies for just 99<t 
each plus shipping and handling. It’s a 
good deal. Of course, if you want to make 
a good deal even better go ahead and 
take your first Club Selection now—you’ll 
save at least 50% (and as much as 85%) 
off our regular prices—and you’ll have less 
to buy later. Plus, you’ll be entitled to your 
6th 99<t movie.That’s 7 movies for less 
than the price of one—a great deal! 

And the savings keep piling up 
for as long as you’re a member. 
Because we've taken a hard-line on pric¬ 
ing, you’ll be able to afford to build a 
collection of your favorite comedies, 
action-adventures and classics. More 
than two-thirds of our Club selections 
are priced below $30.00. 

We offer immediate discounts on all 
high-priced new releases. All movies—no 
exceptions-with a list price of $59.95 and 
up are discounted by at least 10% and often 
20%—even as much as 50%. 


Three Men and a Baby, for example, is 
currently list priced at $89.95, but our Club 
members pay $69.95 and save $20.00. 

When the movie studios eventually drop 
their movie prices to $29.95 and $19.95, 
we do too —immediately. So you’ll never 
experience a lag. Over and above our 
regular discounts, we hold a “movie sale" 
in every mailing. 

Membership is easy. Give us a try 
and see for yourself. 

About once a month (up to 13 times a year), 
you’ll receive our colorful Club Catalog, 
featuring an exclusive column by People 
magazine movie critic, Peter Travers. The 
Catalog highlights the Video Main Selection 
as well as over 400 alternates to choose 
from. In addition, twice a year you’ll receive 
our Movie Directory of over 1,100 titles, for 
a total of up to 15 buying opportunities. 

If you wish to receive the Video Main 
Selection you need do nothing—it will be 
sent automatically. If you prefer an alterna¬ 
tive selection or none at all, fill in the 
response card always provided and mail it 


by the date specified. You will always have 
10 days to make your decision. Should you 
ever receive a tape without having had 10 
days, you may return it at our expense. 

The tapes you order will be billed at 
regular Club prices—currently $19.95 to 
$79.95 plus shipping and handling. If you 
wish to continue as a member after 
completing your enrollment agreement 
(by purchasing 6 movies in the next three 
years) you’ll be automatically eligible for 
the Club’s money-saving “buy one—get 
one for half-price" Bonus Plan. 

10-Day Risk-Free Trial. 

We’ll send complete details of the Club’s 
operation with your introductory shipment. 
If you're not completely satisfied for any 
reason, return everything within 10 days 
for a full refund and no further obligation. 

For faster service, use your 
credit card and call toll-free: 

1-800-255-VIDEO. 

(In PA, call collect: 717-697-6535.) 
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handling). Add it up: 7 movies—one 
great deal! 
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VR SYMPOSIUM 


psychologist, and I’m interested in the vision aspect of HDTV. One 
of the terms that the Germans have coined to describe this is tele¬ 
presence , the feeling that you are there. It’s when you’re viewing 
a large screen, and you’ve got a 30° field of vision that you need to 
follow the action with your eyes. Moving your eyes actively as op¬ 
posed to just looking at something in the center of your field of view, 
perhaps even turning your head—that’s what actually causes the im¬ 
pact of big-screen TV. 

ONO: Dr. Glenn is correct. When viewing a 10-foot screen from 
a distance of about 10 feet, we’re talking about a 30 ° viewing angle. 
We don’t think of HDTV as just making the picture clear and precise. 
This is not the total system. You have to have the viewing environ¬ 
ment that will give you the HDTV sense. 

HANSEN: We already have 10-foot front-projection sets, and I 
agree with everything that’s been said about big screens. The big¬ 
ger they are, the more dramatic you can make them. But the true test 
of whether the wider 
aspect ratio is more 
desirable has never 
been tested from a 
marketing stand¬ 
point. We’re talking 
about the most expen¬ 
sive part of the sys¬ 
tem and throwing it in 
as a given. In my 
view, it’s ridiculous. 

ROCHKIND: 

People expect some 
improvements, and 
they don’t have that 

when they watch a 
television set. Peo¬ 
ple used to say that 
since we all had 
VCRs, no one would 
go to the movies 
anymore. It’s not 
true. Movies are 
making ' lots of 
money because peo¬ 
ple want to have that 
experience. They' 

And they 



BIG SCREENS ONLY?: In Japan, where HDTV (Hi-Vision) is getting 
started, consumers will pick from a range of monitors, projection 
TVs, DBS dishes and decoders. Panasonic's prototypes are shown. 


nt better resolution. They want the wide screen, 
it the telepresence. 

K. GLENN: The human visual field has about a 2:1 [or 18:9] 
aspect ratio. You can see about twice as far side to side as up and 
down, and that may just have something to do with the fact that we 
prefer a wider aspect ratio picture. 

I REDALE: We decided to go with the wide aspect ratio after a 
study we conducted several years ago. We tested 12:9, 15:9, 16:9, 
18:9 and 21:9 for realism, and the graph peaked in between the 15:9 
and 18:9 range. That’s what led us to go with the 16:9 shape. 
W. GLENN: With NTSC you’re closer to the set with a tighter 
field of view, so the 12:9 is probably all right. But with big-screen 
HDTV you’ve got a wider field of view, and we too found that the 
best aspect ratio was somewhere between 15:9 and 18:9. But it cer¬ 
tainly called for something wider than 12:9. 

VR: Will HDTV bring a barrage of new widescreen programs? 
GERSON: I don’t think that HDTV will create a new type of pro¬ 
gramming. That means, we’re going to watch the news and we’re 
going to watch The Cosby Show, etc. And we’re not going to get 
the audio quality out of the news that is going to make this a massive 
viewing experience. This disturbs me a bit. 

ONO: When we begin our experimental programming next 
spring, we will concentrate on programming to educate the view¬ 
ing audience as to what HDTV looks like. So we will show sports 


and movies, because that way we can offer the best, most HDTV- 
like pictures. It will never be the news, at first. 

FAROUDJA: It’s not likely that we’ll improve on the quantity 
of programming. We’re spoiled with variety already! I recently 
had some cable executives into my labs to see a two-channel 
(12 MHz) system I’ve developed that they could use to deliver 
HDTV-quality pictures today. But they weren’t interested. They 
didn’t see how they could convince advertisers that it was worth 
more money. 

ROCHKIND: I don’t care if it’s pop or jazz or classical music 
or whatever, but the arts suddenly become possible with HDTV. 
Dance becomes possible over television. Culture becomes possi¬ 
ble over television, because right now you can’t see it on televi¬ 
sion. Ballet is wonderful, but you can’t watch it on television. The 
image is no good. You can’t hear it. It’s pointless. It has no 
telepresence. So all of a sudden, when we have HDTV, shows like 
Ed Sullivan —which 
employed people in 
performance—can 
be much better 
appreciated. 
IREDALE: I would 
like to agree with 
that. But then, 
shouldn’t we have 
seen a similar renais¬ 
sance back in the ear¬ 
ly ’50s when color 
was introduced, 
since color was so 
much more realistic 
than black and white? 
There are those who 
would say that TV’s 
finest hours were 
before 1953 as far as 
quality program¬ 
ming goes. 
DONAHUE: 
Look at the failure of 
cultural program¬ 
ming. It’s terrible. 
One cable channel 
after another has gone down. Sure a better picture and audio would 
help, but.... there won’t be great home saturation in the first 10 years, 
and you cannot afford to address that small audience for too long. 
GERSON: Why don’t you people sit down, as the Europeans did 
with the HD-MAC program, and come up with a standard? 
HANSEN: We are 

GERSON: But you’re all working independently. 
ROCHKIND: I don’t think it’s a matter of working together. The 
people around this table represent, to a large extent, different ap¬ 
proaches to the problem. We don’t know enough yet about the dif¬ 
ferent approaches to be confident of which one will lead to the most 
stable market. I think that we have to go a little further and test some 
of the systems and scrutinize them. 

HANSEN: If you think that the system we proposed was a system 
everybody at Zenith agrees on— even today after we’ve proposed 
it—then you don’t understand the workings of a bunch of engineers. 
As I see it, to a degree we’re working together as an industry. 
FAROUDJA: I don’t think there will be any banding together 
as we saw in Europe with the HD-MAC program because the 
political conditions don’t exist for it. Europe had the need for a TV 
system that went along with the new European Economic Communi¬ 
ty cooperative political climate, and one that allows for many 
simultaneous language soundtracks with common international 
video. They also had a perceived common competitor—Japan. O 
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CRITIC’S 

CHOICE 




I BY GERALD CARPENTER 

n a crucial scene of Luchino Visconti’s 1963 
movie The Leopard , the Prince of Salina 
(Burt Lancaster) scolds his dashing young 
nephew, Don Tancredi (Alain Delon), for 
deserting his class and hanging out with 
revolutionaries. Tancredi explains to his uncle that the 
only way to beat a revolution is to lead it. ‘ ‘If we want 
everything to stay the same, ’ ’ he says, “it all has to 
change. Do you understand me?” The prince mulls 
that over for a few minutes; then, as Tancredi is 
leaving to join the rebels, the old man tosses him 
a bag of money. 

While it’s unlikely that anything resembling 
this scene was ever played out in the executive 
offices of Warner Bros., 

Fox in the late ’50s, Holly¬ 
wood did prove remarkably flexible during the 
social and cultural “revolution” of the ensu¬ 
ing decade—and, in fact, adapted so well to 
the many changing aspects of the entertain- 
business that the ’60s are now general- 






















REBELLION 



ly accepted as a sort of Golden Age of 
American moviemaking. 

Of course, in one sense, by the start of the 
’60s, Hollywood had already been through 
a revolution. Throughout the ’50s, the old 
studio system of the ’30s and ’40s was 
unraveling. The major movie studios were 
leaking talent like sieves, with some of the 
biggest stars and major creative people 
forming their own production companies. At 
the same time, the anti-communist hysteria 
of the late ’40s and early ’50s and the subsequent practice of 
blacklisting threw up a kind of Berlin Wall through the middle of 
the movie community, and many of the best actors, directors and 
writers were either forced out of Hollywood 
or left in despair. And then there was televi¬ 
sion. From 1949 to 1959, the number of sets 
in America increased exponentially every year; 
more and more Americans didn’t go to the 
movies, they stayed home and watched TV. 
One result of the erosion of studio power 


Each of these pictures 
started something. 
Somebody was always 
starting something 
in those days. 



was that, to an extent unthinkable in the 
days of L.B. Mayer or Jack Warner, sud¬ 
denly creative rather than business types 
were deciding which movies got made— 
the inmates were running the asylum. And, 
partly because of this, the ’60s turned out 
to be a period of astonishing cinematic 
creativity and freedom of expression. Of 
course, such a climate didn’t last. By the 
’70s, the Hollywood moguls had figured 
out how to beat the revolutionaries by 
leading them, and the big studios—Universal, Warners, MGM, Fox, 
Paramount and the rest—became vast corporate “entertainment" con¬ 
glomerates, producing television shows, records, books—even John 
Hughes movies. Don Tancredi would have been proud. 

Many of the best movies of the ’60s are still with us—to be savored 
on tape or disc. The 10 I’ve picked below (in chronological order) 
were chosen mainly for their impact on American society and 

’60s icons: (from far left) Dr. No ’s Andress; 

Easy Rider ’s Hopper, Fonda; 2001 ’s star child.'. 
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culture but also for their influence on 
Hollywood thinking. Also, each reflects at 
least one of the themes of American life in 
the ’60s, marking, in most cases, the first 
treatment of its subject in a mainstream 
movie. And for better or worse, each of 
these pictures started something; that’s 
what makes them so representative of their 
period. Somebody was always starting 
something in those days, even if it was on¬ 
ly trouble. 


1. PSYCHO (1960) 

On the run with a stolen $40,000, beau¬ 
tiful Marion Crane (Janet Leigh) loses her 
way in a storm, stops off at the most infamous 
motel in cinema history and.. .but let’s not 
give anything away. After all, Hitchcock 
wouldn’t allow spectators on the set during 
the shooting of Psycho, and theaters show¬ 
ing the first-run picture had to agree not to 
let people in after it had started. 

Visceral thrills aside. Psycho was a 
highly influential work in at least two areas. 
H itchcock, of course, couldn’t have known 
that the '60s would be an era when irra¬ 
tionality and even baldfaced insanity would 
be promoted as paths to enlightenment 
(“ Let it all hang out! ”), but he might have 
felt it instinctively because he made 
Psycho’a mad motelier Norman Bates (An¬ 
thony Perkins) an almost sympathetic 
character. Not surprisingly, Norman later 
became a sort of cult antihero, leading 
Hollywood to realize there was gold in them 
thar ills. The result: Psycho became the first 
example of a whole new genre—the slasher 


Psycho: pure (perverse) cinema. 




Breakfast at Tiffany’s: boho role model. 


French phrases. Another actress might have 
made Holly seem like a narcissistic flake, but 
Hepburn pulled the part off with such flair 
that, consciously or otherwise, any girl in the 
’60s with any sense of herself probably 
modeled some of her uniqueness on Holly's 
example. (Paramount cassette, LV disc) 


movie—and Norman the spiritual father of 
A Nightmare on Elm Street’s, Freddy 
Krueger or Friday the 13th’% Jason. 

The ’60s also witnessed the rise of the 
director as superstar, and Hitch¬ 
cock kicked that trend off in 
Psycho with as perverse a sam¬ 
ple of “pure cinema’ ’ as anyone 
could have hoped for. “My main 
satisfaction,” he told fellow 
director Francois Truffaut, “is 
that the film had an effect on the 
audience. I don’t care about the 
subject matter; I don’t care about 
the acting; but I do care about the 
pieces of film and the photog¬ 
raphy and the soundtrack and all 
the technical ingredients that 
make the audience scream. 

Psycho, more than any of my 
other pictures, is a film that 
belongs to filmmakers." (MCA 
cassette, LV disc) 

2. BREAKFAST AT 
TIFFANY’S (1961) 

This funny and poignant fairy 
tale of Manhattan shows surpris- 
ingly few signs of age. Truman Capote’s 
characters still fascinate, George Axelrod’s 
dialogue still sparkles, Henry Mancini’s 
“Moon River” still provides a metaphor 
for the vivid life just beyond our reach, and 
Blake Edwards’ direction still carries us 
through a story that in less generous hands 
(Richard Brooks’, perhaps) might seem pre¬ 
cious at best, sordid and cynical at worst. 

But Breakfast at Tiffany's was a hit most¬ 
ly because of Audrey Hepburn’s perform¬ 
ance as Holly Golightly, one of the most in¬ 
fluential characterizations of the ’60s. What 
impressed audiences so much back then was 
the great style of Hepburn/Holly’s self- 
invented persona: her cat named Cat, 
her loveseat made of a cut-off bathtub, her 
kinky friends and her weird chatter, with 
its “rats” and “superrats” and eccentric 


3. THE MANCHURIAN 
CANDIDATE (1962) 

The branch of American literature styled 
“black comedy,” as exemplified by the 
likes of Joseph Heller and Richard Condon, 



The Manchurian Candidate: taboo buster. 


found its first and most complete cinematic 
expression in the John Frankenheimer 
movie of Condon’s novel, The Manchurian 
Candidate. 

This story of an American GI (Laurence 
Harvey)—who’s captured by the Red 
Chinese during the Korean War, then hyp¬ 
notized, reprogrammed as a conscienceless 
assassin and sent back to the US to wreak 
havoc—was not considered an especially 
promising movie property at the time. 
Frankenheimer and screenwriter/producer 
George Axelrod were having trouble financ¬ 
ing the project until Frank Sinatra, con¬ 
vinced that the role of Major Marco could 
significantly enhance his status as an actor, 
put a lot of his money and influence into the 
project. Sinatra’s instincts were doubly cor¬ 
rect; he gave the performance of his life. 




































and the movie was a hit (although he claims 
not to have made any money from it). 

Technically, the movie was, and still is, 
a stunner. The most bravura sequence—a 
recurring nightmare in which a meeting of 
a ladies’ gardening club metamorphoses in¬ 
to a seminar of high communist officials 
and back again—is still unsurpassed for 
sheer virtuosity, and though Franken- 
heimer went on to make some terrific 
movies— The Train, Seconds , The Fixer— 
he never again made anything quite so sur¬ 
prising or influential. One of the most 
politically sophisticated pictures ever to 
come from Hollywood, The Manchurian 
Candidate opened a Pandora’s box of 
formerly taboo subjects and stands today as 
the very first Paranoid Conspiracy thriller. 
(MGM/UA cassette, LVdisc; Criterion LV 
disc lletterboxed]) 

4. DR. NO (1963) 

It must seem to young people that there 
has always been a James Bond series. After 
all, if s the longest-running and most finan¬ 
cially successful movie saga in history. But 
Agent 007—he of the elegant tuxedo and the 
“shaken, not stirred” martini—did have a 
debut, and this is it. 

Ian Fleming's Bond novels had enjoyed 
a modest success since the mid-’50s, but 
they didn't get Hollywood particularly ex¬ 
cited until it became known that they were 
President Kennedy's favorite light reading. 
Largely because of the young president’s 
hip cachet, the movie version of Dr. No was 


A Hard Day’s 
Night: pivotal 
cultural 
artifact. 


one of the most eagerly awaited of 1963, 
and audiences weren’t let down; there was 
instant Bondmania from the moment Sean 
Connery appeared on the screen. (Actual¬ 
ly, since Kennedy was, in a sense, the first 
pop-star president it’s not surprising that 
Bond became the first pop-star spy). And 
in Bond/Connery’s wake the spy became. 


The ’60s are gener¬ 
ally accepted as a sort 
of Golden Age of 
American movies. 


once again, a popular char¬ 
acter, either as romantic hero 
(Lawrence of Arabia, The 
Man from U.N.C.L.E.) or 
existential figure ( The 
Ipcress File, The Spy Who 
Came in from the Cold). 

Compared to the later 
Bond extravaganzas, Dr. 

No is a modest little thrill¬ 
er—fast-moving, easy to 
follow, pretty to look at 
and amusing. The plot is 
not overwhelmed by gadg- 
etry, as was often the 
case as the series con¬ 
tinued, and the filmmakers’ tongue had not 
yet become permanently embedded in the 
cheek. Best of all, there was Connery. He 
didn’t seem to be Fleming’s idea of the 
suave superspy—Connery was a burly, 
working-class Scot with a brogue you could 
cut with a knife. But he 
was already a great ac¬ 
tor. Then director Ter¬ 
ence Young sent Con¬ 
nery to his tailor, took 
him to his club, paid 
for speech lessons— 
and voila— a screen 
legend was born. 

The movie’s suc¬ 
cess and Connery’s 
debut aside, there is 
one other remarkable 
thing about Dr. No — 
a shot of Ursula An¬ 
dress (the first Bond 
girl) coming out of the surf, which is enough 
to make you forget where and who you are. 

5. A HARD DAY’S NIGHT (1964) 
Even the Beatles’ biggest fans didn’t ex¬ 
pect much more from their first feature than 
a kind of Elvis-movie-times-four: an ob¬ 
trusive yet disposable plot, amateur acting 
and gaudy color photography. A Hard 


Day’s Night, however, not only turned out 
to be one of the most original movies of the 
decade, but also a pivotal cultural artifact, 
inventing the Beatles as the pop myth of the 
era. John, Paul, George and Ringo became 
much more than the members of a phe¬ 
nomenally popular rock band; they became 
the prototypical “group,” the model for 
all the hippie families and communes soon 
to be setting up housekeeping around the 
country. 


The Wild Bunch: zen perfection. 

Directed by expatriate American Richard 
Lester, the picture is structured like a 
documentary—a day in the life of 
Beatlemania, seen from the inside in gritty 
black and white. Much of it seems im¬ 
provised and spontaneous, but, in fact, 
every line of dialogue was scripted and 
every shot carefully composed and blocked 
out. Lester’s stylistic innovations here, as 
elsewhere, remain underacknowledged, 
but in A Hard Day's Night, it’s quite clear 
that he spawned today’s music videos. (MPI 
cassette; Criterion LV disc) 

6. MONTEREY POP (1967) 

D. A. Pennebaker’s cinema verite chroni¬ 
cle of the first-ever pop music festival cap¬ 
tures to perfection the wild, scruffy spon¬ 
taneity of the West Coast rock scene in 
1967. The Jefferson Airplane (with Grace 
Slick), Big Brother and the Holding Com¬ 
pany (with Janis Joplin), Country Joe and 
the Fish, Jimi Hendrix, the Who and the 
rest all were serving notice at Monterey that 
there was indeed “something happenin’ 
here, ’ ’ and that Continued on page 114 
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Glasnost goes Hollywood: Belushi and Schwarzenegger feel some Red Heat. 


RED HEAT ★★★ 

Arnold Schwarzenegger, James Belushi, 
Peter Boyle. Directed by Walter Hill. 
1988. Rated R. (IVE cassette, 106 min., 
Hi-Fi stereo, $89.95) 

BY ANDREW SARRIS 

Red Heat has been promoted as the first 
major American movie partly shot in 
Moscow’s Red Square. But the Russian 
scene is mere window dressing to set the 
stage for Schwarzenegger’s role as a 
Soviet Superman Cop on the loose in 
drug-drenched Chicago. If Schwarze¬ 
negger has stolen a march on such rival 
hunks as Sylvester Stallone and Chuck 
Norris, it is because he is so obviously and 
yet so stylishly an alien presence. Thus, 
when his Capt. Ivan Danko lands in 
Chicago from Moscow, he might as well 
be coming from another planet. 

Teamed up with Belushi’s trouble¬ 
making detective Art Ridzik, Schwarze¬ 
negger uses his deadpan stiffness to 
deflect every obscenity from Belushi’s X- 
rated lips. Eventually Danko and Ridzik 
almost fall into each other’s arms, so 
deeply felt is their glasnost camaraderie. 
Fortunately, their buddy-buddy romance 
keeps being interrupted by the most 


villainous doperunner on either side of the 
Iron Curtain. Ace action director Hill has 
turned the special-effects specialists loose 
on some of the most violent and grueling 
movie chases in recent memory. The 
climax features two Greyhound buses 
destroying everything in their path on 
Chicago’s streets and sidewalks. And 
the final shootout reprises the foggy, 


From his relatively humble acting start in 
an obscure 1970 Hercules movie, prize¬ 
winning muscleman Arnold Schwarzeneg¬ 
ger has proven to be a commanding and 
engaging screen presence. Todd Everett 
talked with Schwarzenegger for VR in Los 
Angeles about his role in Red Heat. 

VR: Some of your scenes were shot in 
Moscow’s Red Square. Were you recog¬ 
nized by many Russians ? 
SCHWARZENEGGER: I was amazed to 
learn that my movies have been traded on 
the black market there. Soon after I arrived 
and checked into the hotel, there were about 
50 kids outside with things for me to 
autograph—body-building magazines with 
my picture in them, movie magazines and 
even videocassettes of my movies. I was told 


steamy mise-en-scene of Hill’s 48 HRS. 

Short of the roaring reactions you get 
from the audience in a moviehouse, the 
video version of Red Heat captures all the 
original’s pulsating excitement. This par¬ 
ticular genre, however, may not be to 
everyone’s taste. And extremely short 
shrift is given to women. On more than 
one occasion, a woman bystander gets in¬ 
nocently but irritatingly in the way of 
Danko and Ridzik as they are about to pol¬ 
ish off a hoodlum—and, to make matters 
worse, the women do little but scream 
their heads off, thus further aggravating 
everyone. Nor is Red Heat likely to win 
any civil liberties awards. Ridzik invokes 
the Miranda Decision by halfheartedly ex¬ 
plaining it to Danko, but the Russian 
proves a poor learner when he breaks a 
prisoner’s fingers to gain some information. 

Red Heat has profited from the conjunc¬ 
tion of two current trends: first, a growing 
public desperation over the drug traffic 
and, second, a relaxing of tensions with 
the Soviet Union. How convenient it is 
these days to let a Soviet cop show the 
backward American authorities how the 
only good cocaine smuggler is a dead co¬ 
caine smuggler in a slam-bang action hit. 

Schwarzenegger is ideally cast as the 
avenging alien whose Berlitz English fits 
the semiliterate milieu. More important, 
Schwarzenegger has cultivated a pleasant¬ 
ly ironic humor about his unlikely leap to 
megabuck stardom. He now brims with 
confidence as he slows everyone else 


they were bad-quality videos, because every¬ 
body copies from everybody else. One of the 
best gifts you can give a Russian is a blank 
videocassette. 

VR: How did you feel 
about playing a Soviet 
policeman ? After all, your 
homeland / Austria] has 
many refugees from the 
Soviet Union. 

SCHWARZENEGGER: 

We really wanted to make 
the character realistic in 
today’s terms. The fact is, 
only a small percentage of 
people in the Soviet Union 
want to leave. The vast 
majority who want to 


SCHWARZENEGGER: PUMPING IRONY 





















down to his own stately, histrionic pace. 
He is fun to watch as he parades his 
muscular indestructibility, and Hill has 
provided him with enough firepower to 
match. All in all. Red Heat is one of the 
best of its gut-wrenching kind if gut- 
wrenching is what you're looking for. 


STORMY MONDAY ★★★ 

Melanie Griffith, Sting, Sean Bean, 
Tommy Lee Jones. Directed by Mike 
Figgis. 1988. Rated R. (Paramount 
cassette, 93 min., Hi-Fi stereo, DS, 
$89.95) q 

BY JIM FARBER 

Stormy Monday is a high-style ode to 
reckless romance; a movie whose 
substance is seduction. It’s the kind of 
work that, like its subject matter, lives and 
dies on chemistry. Luckily, first-time 
director Figgis knows how to give his 
elaborate stylistic frills enough sweep to 
wipe away their calculation. 


Stormy romancers Griffith and Bean. 



change the system don’t want to leave. 
They love their country. And most of the 
police officers there have a very good life. 
The idea was for the character I play to 
come over to the US and work with 
American policemen and learn from them. 
Remember, the character has never heard 
of the Miranda Decision. That concept is a 
total shock to him. It gives him something 
to think about when he goes back. 

VR: How do you feel about your acting 
since Pumping Iron in 1975? 
SCHWARZENEGGER: I think the dif¬ 
ferent roles I’ve been given have opened up 
the dimensions of my acting. I don’t say 
whether I think I’m any good. If I do say 
I’m good then people think I'm bragging— 
and if I say I don’t think I’m So good, people 
think I don’t believe in myself. So I leave 
the judgment to the public. 


ABOUT THESE REVIEWS 

Toparalleltheviewingenvironmentofmosthome 
viewers, VR critics normally review programs in 
their homes. Unless otherwise indicated: all tapes 
are SP; all LV discs are EP. All programs are in 
color unless marked B& W. Q indicates closed cap¬ 
tions for the hearing-impaired: DS indicates Dolby 
Surround sound. 

* * * * OUTSTANDING 
★ * * GOOD 
★ * AVERAGE 

★ BELOW AVERAGE 


The script (to which Figgis also con¬ 
tributed) offers a sketchy group of 
characters in Newcastle, England, bound 
together by dangerous circumstances. 
Despite the noiV-ish tone of the movie, 
however, the characters are fleshed out 
less by plot than by sheer charisma. Real 
fire exists between the leads—Griffith 
(who retains that little-girl-lost voice of 
hers but, thankfully, looks less anorexic 
than usual) and Bean, a sexy newcomer. 

Interestingly, not only the two lovers, 
but also all the players, are directed to 
speak softly and slowly, with delibera¬ 
tion. As a result, every line has the aura of 
conspiratorial pillow talk. Meanwhile, a 
more literal conspiracy is taking place. 
Jones, a crooked businessman, has come 
to Newcastle to launch “America Week,” 
a cynically contrived event to boost the 
sagging local economy. Simultaneously, 
to launder funds of his own, he forcibly 
tries to take over a local jazz club run 
by Sting. 

The jazz setting is no mere detail. It pro¬ 
vides the form and tone of the movie. The 
main characters play off each other like 
instruments in ajam session. Consequent¬ 
ly, there’s an invigorating spontaneity to 
their actions, especially the rootless lead 
lovers. That perilous quality is echoed not 
only in the aggressive soundtrack but also 
in the photography, which has a sexy, 
ominous sheen. The actors are equally 
effective—including Sting, who shows 
real wit beneath his cool exterior. 

Unfortunately, some of the movie’s 
overall allure is lost on video due to poor 
croppings of the original widescreen im¬ 
age. The cropping tends to isolate char¬ 
acters who need each other’s presence to 
thrive. Also, the movie gets into some 
trouble by making a heavy bid for political 
significance. The “America Week” inva¬ 
sion and Newcastle’s rabid embrace of it 
are meant to function as metaphors for 
Prime Minister Thatcher’s policies. Un¬ 
fortunately, Figgis can’t quite make his 
political allegory coalesce with his ro¬ 
mance. But that sort of thing can be 
worked out in future projects. Luckily, 
he’s already mastered the most important 
feat of directing: how to captivate. 



ARTHUR 2: ON THE ROCKS ★ 

Dudley Moore, Liza Minnelli, John 
Gielgud, Geraldine Fitzgerald, Jack 
Gilford. Directed by Bud Yorkin. 1988. 
Rated PG. (Warner cassette, 113 min., 
Hi-Fi stereo, DS, $89.95; LV disc, 

CX stereo, $24.98) 


Sequels are always a challenge and a risk 
for producers, screenwriters, directors and 
actors, because audiences that liked the 
original hit long to have its magic rekindled 
or enhanced in some way. Once in a while 
that happens—but not too often (just look at 
any of the dreadful Jaws sequels!). Count 
this one among the misses, too. 

When last we left Moore as Arthur in 
1981 (yes, it was that far back), he was a 
lovable if generally tipsy zillionaire play¬ 
boy who had jilted another zillionaire’s 
daughter in order to settle down with an 
earthy waitress (Minnelli). Now it’s a few 
years later, and the tycoon whose daughter 
got jilted is still fuming. He concocts a 
plan to make Arthur penniless unless he 
divorces Minnelli and marries the (unbe¬ 
lievably) still-pining daughter. Mean¬ 
while, Arthur still spends most of his days 
bending an elbow—except that the antics of 
this drunken playboy have become as stale 
as flat champagne. Minnelli hopes to 
reform him by adopting a baby, if she can 
sober him up before an all-important inter- 
v with the adoption agency. You can 
take it from there. 

Clumsy and plodding as all this is, Ar¬ 
thur 2 has its entertaining moments. Any 
movie with Gilford in its cast can’t be all 
bad, and the veteran character actor is 
engaging as the eccentric superintendent of 
a grimy New York tenement. Fitzgerald 
skillfully reprises her role as Arthur’s dotty 
grandmother. As for Gielgud, who won an 
Oscar for his acerbic yet fatherly butler in 
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the original movie—but who also died in 
that one—well, he’s brought back in a 
clumsy cameo as a ghost for a mawkish 
Christmas scene. (I hope Sir John took the 
money and ran.) For her part, Minnelli is 
still poignant and likable as the wife, but she 
portrays a character so full of sweetness and 
devotion that I began to worry about ter¬ 
minal sucrose poisoning setting in. 

Director Yorkin, whose credits include 
TV’s All in the Family and the fine 1985 
movie Twice in a Lifetime, is unable to re¬ 
create the. magic the late Steve Gordon did 
with the first Arthur. And poor, talented 
Moore—how can he get off the treadmill of 
mediocre movies he’s still saddled with? 


Angeles as the Paris of the now-present 
future and perhaps himself as their 
rightful heir. The movie itself is meant to 
be the cinematic equivalent of Hem¬ 
ingway's “movable feast”—or, as the 
line is rendered in its still hot-off-the- 
tongue unpolished form, “a portable ban¬ 
quet.” “Hem” and Gertrude pop up oc¬ 
casionally, the literary equivalents of the 
Eiffel Tower and Sacre Coeur, spouting 
lines so awkward you hope that satire is 
intended. 

The action, such as it is, revolves 
around the artistic and hazily sexual ac¬ 
tivities of a painter-forger-cartoonist 
(Carradine), various art collectors (Chap- 



THE MODERNS ★ ★ 

Keith Carradine, Linda Fiorentino, 
Geraldine Chaplin, John Lone, 

Genevieve Bujold, Wallace Shawn. 
Directed by Alan Rudolph. 1988. 

Rated R. (Nelson cassette, 126 min., 
Hi-Fi mono, $89.98) 

BY MOLLY HASKELL 

Alan Rudolph's reverielike re-creation 
of Paris in the 1920s floats in and out of 
focus with a whispery, insinuating mood, 
a gorgeous soundtrack, lyrical camera 
movements and protean characters to 
whom nothing definitive ever happens. 
This Altmanesque approach has won 
Rudolph a cult following. But even fans of 
Choose Me, his most successful movie in 
this vein, may have a problem with The 
Moderns. Assuming that it has to be any¬ 
thing other than something that is not quite 
what anyone else is making, what is it? Is 
this parody or homage to the Paris art and 
cafe scene of the ’20s? 

I think it’s meant to be a little of both, 
with Rudolph paying tribute to the 
greats—Cezanne, Matisse, Modigliani— 
but in a way that allows him to claim Los 


Molly Haskell is also a movie critic for 
Vogue and author of Women in Film: 
From Reverence to Rape. 


Left: “Artistes” 
Fiorentino and 
Carradine, living 
ahead of their 
times in The 
Moderns. 

Right: Lancaster 
as American 
showman extraor¬ 
dinaire Barnum. 


lin and Lone), a journalist (Shawn), a 
sultry American (Fiorentino) who turns 
out to be Carradine’s long-lost wife, and a 
glib art-world hustler (Bujold). While 
everyone enacts what is more a series of 
strikingly sensual poses than a drama, 
Carradine performs with the romantic 
surliness that has become his persona as 
something like Rudolph's alter ego. His 
relative passivity as a protagonist, and the 
way power and desire are equally dis¬ 
tributed among the sexes, has earned 
Rudolph points as an adventurously non¬ 
sexist director. But one begins to yearn for 
some thrust, some display of narrative 
momentum, male or female. There’s a 
kind of leveling, an entropic effect in 
which man and woman, like the paintings 
and the forgeries Carradine paints, be¬ 
come indistinguishable. 

One important point: Visually, this 
movie is often stunning, though not so 
much on a small screen as it was in 
theaters. On cassette, the compositions 
look cramped. The three women—similar 
in type and coloring anyway—become 
hard to identify on occasion and major ef¬ 
fects are lost. Bujold wears a shimmering 
silver cloche which, on my video screen, 
looked like a wet shower cap. This is one 
movie that suffers a cataclysmic loss in the 
transition from theater screens to video. 


BARNUM ★★★ 

Burt Lancaster, Hanna Schygulla. 
Directed by Lee Phillips. 1987. 
(Academy cassette, 94 min., 

Hi-Fi mono, $79.95) 

BY JOANNA LANGFIELD 

I'm not sure what I was doing the night 
this movie originally ran on CBS, but I do 
know I missed it—and missed out on a 
good one. 

Lancaster brings a joyful spirit to this 
biography of the legendary showman who 
“invented” the American circus but who 
did not (he insists) say, “There’s a sucker 
born every minute." The movie often has 
a kind of detached and reverent feel to it, 
but even so, Barnum’s success story re¬ 
mains inspiring. There are also lots of 
juicy insights into the moral and social 
standards that dominated American cul¬ 
ture a century ago. 

I was surprised to learn that Barnum did 
not get into the circus arena until he was in 
his 60s. Before that, he had run museums 
of bizarre artifacts and produced modestly 
successful touring shows featuring jug¬ 
glers and other daredevils. Later he won 
fame through shows involving, first, the 
boy he named Tom Thumb and then the 
soprano Jenny Lind, ‘ ‘the Swedish Night¬ 



ingale.” As portrayed here, the relation¬ 
ship between Barnum and the singer was 
fiery and, since Lind is played by the 
superb Schygulla, these scenes are quite 
wonderful to watch. 

Despite its modest tone, this entertain¬ 
ing movie convinces us that P.T. Barnum 
was an extraordinary American who not 
only believed in his dream, but also, for 
most of his life, followed it. While this 
movie is not an extravaganza of the type 
we often associate with Barnum’s name, 
it’s a classy production all the way. 


Joanna Langfield is also a movie and arts 
critic for ABC Radio. 
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A scary new subtext for The Blob. 


THE BLOB ★ ★ ★ 

Kevin Dillon, Shawnee Smith, Donovan 
Leitch. Directed by Chuck Russell. 1988. 
Rated R. (RCA/Columbia cassette, 

92 min., Hi-Fi stereo, $89.95) 

BY JIM FARBER 

You may snicker, but this remake of 
The Blob rates as one of the most subver¬ 
sive movies of 1988. No kidding. Like all 
the smartest horror pictures, it uses its 
guts and mayhem metaphorically, spew¬ 
ing out subtexts as brutal as any man- 
mauling monster. 

The original 1958 The Blob will be 
remembered solely for a notably wooden 
debut from “Steven” McQueen, plus a 
campy title song. The Larry Hagman- 
directed sequel, 1972’s Beware, The 
Blob!, fared better, boasting a greater 
percentage of (unintentional) laughs. 

Luckily, the third Blob adopts the 
outlaw spirit of the best modern horror. 
Director Russell (who previously over¬ 
saw Dreamscape and Nightmare on Elm 
Street 3) co-wrote the script here, bring¬ 
ing back many scenes and situations from 
the original flick. Still, the new Blob 
features a far higher body count, in¬ 
cluding an unexpectedly early departure 
for one major character—plus effects that 
are much more grotesque. Where the 
original Blob resembled fairly funky jello, 
the new one looks like an unholy align¬ 
ment of blood, internal organs and snot. 
That ups the action and suspense 
significantly from the tepid original. 

Still, the most important distinction be¬ 
tween the early and late Blobs is the at¬ 
titude their lead teen characters have 
about the grownup world. In the '50s ver¬ 
sion, it was a given that authority figures 
were honest and helpful. The opposite has 
been held by most post -Halloween horror 
movies. These days, teens can rely only 
on themselves. 

The new Blob even goes a step further. 


Here the highest authority figures are not 
just ineffective but evil. While the 
monster in the original arose from a ran¬ 
dom event, this time it’s the result of germ 
warfare by the government. Of course 
that sort of political paranoia has been 
brilliantly expressed in previous horror 
movies by David Cronenberg and George 
Romero (whose flick The Crazies, The 
Blob sometimes resembles). But here a 
topical subtext is added by treating the 
Blob as a modern plague. The movie thus 
alludes more pointedly to the AIDS 
epidemic than Cronenberg’s The Fly, this 
time adding a politicized edge. For a 
kicker, the movie’s coda implicates a 
reverend as a further exploiter of the 
plague. 

Only the most daring of flicks could 
capture suspicions that dark and grisly. 
All doubters should rent it and see. 


rebuild his herd and forge enough of a 
stake to marry Jessica (Thornton), the 
well-to-do daughter of an American-born 
cattleman. The seemingly ubiquitous 
Dennehy has taken over Kirk Douglas’ 
former role as the powerful rancher deter¬ 
mined to keep them apart. 

Director Burrowes, who produced the 
earlier movie, has worked skillfully if not 
too daringly in telling this follow-up 
story, with its undertones of class struggle 
among miners, horse wranglers and rich 
ranching interests. Although the costumes 
and sets evoke the turn of the century, the 
time frame is not emphasized, perhaps to 
make clear that these social and emotional 
conflicts can occur in just about any era. 

Burlinson plays the slow-to-anger hero 
with winning ease and also again shows 
his skills as a horseman (in-between the 
two Snowy River movies, he also starred 



Galloping back to Snowy River: 


likable people. 


gorgeous scenery, 


RETURN TO 
SNOWY RIVER ★★★ 

Tom Burlinson, Sigrid Thornton, Brian 
Dennehy. Directed by Geoff Burrowes. 
1988. Rated PG. (Walt Disney cassette, 
99 min., Hi-Fi stereo, DS, $89.95) Q 

BY JEFFREY LYONS 

After 1982’s The Man from Snowy 
River became one of the most popular 
Australian-made movies of all time, a se¬ 
quel was inevitable—and here it is. This 
one works because it’s sufficiently dif¬ 
ferent in tone to give the characters some 
fresh facets while at the same time main¬ 
taining many of the likable characteristics 
of the original. The sweeping vistas of the 
mountain regions of Australia, in par¬ 
ticular, are still exquisite, even on a video 
screen. 

The setting is once again a rough, turn- 
of-the-century Australian mining town. 
Burlinson reprises his role as Jim Craig, 
the stoic horse breeder who’s trying to 


in Phar Lap, the memorable movie about 
Australia’s greatest racehorse). If mem¬ 
ory serves, one spectacular bit of horse¬ 
manship—in which Burlinson careens 
down a steep hill on a wide-eyed steed at 
breakneck speed—is repeated from the 
original movie almost shot for shot. 

So take this sequel for what it is: a 
straightforward continuation of the story, 
with more of the same gorgeous scenery, 
attractive leading players, a few heavily 
snarling heavies and gobs of sometimes 
sappy music—but all woven together for 
enjoyable family entertainment. The 
Australian accents may take some 
American ears a while to get accustomed 
to—and, even after that, be prepared to 
have to turn the volume up a tad, because 
here and there some of the lines sound 
garbled (at least on the cassette I watched). 


Jeffrey Lyons is also a critic for CBS 
Radio, TV's Independent Network News 
and Sneak Previews. 
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Batteries ’ 
Cronyn and 
Boutsikaris: 
the elves and 
the shoemaker 
adapted to the 
age of E.T. 


between the adorable and the infantile, 
and this movie crosses it. 

Tandy and Cronyn give their all; great 
actors that they are, they treat the script’s 
silliness as if they were performing The 
Gin Game on Broadway. Tandy manages 
to make something both touching and fun¬ 
ny out of a character whose approaching 
senility is played, questionably, for cozy 
laughs. But even she is soon upstaged by 
whizzing spaceships. The special effects 
range from choice to cheesy—a scope un¬ 
disturbed by the transition to video. 


A NIGHTMARE ON 
ELM STREET 4: 

THE DREAM MASTER ★ ★ 

Robert Englund, Tuesday Knight, Lisa 
Wilcox. Directed by Renny Harlin. 
1988. Rated R. (Media cassette, 

93 min., Hi-Fi stereo, DS, $89.95)q 


BATTERIES NOT 
INCLUDED ★ ★ 

Jessica Tandy, Hume Cronyn, Dennis 
Boutsikaris. Directed by Matthew Rob¬ 
bins. 1987. Rated PG. (MCA cassette, 
107 min., Hi-Fi stereo, DS, $89.95) 

BY ROBERT DIMATTEO 

On paper, it must have looked like 
another E. T. , an enchantment for the 
whole family. With Steven Spielberg as 
executive producer and Dragons layer's 
Robbins as director, the movie would of¬ 
fer a contemporary urban variant of the 
old fairy tale about the elves and the shoe¬ 
maker, substituting sweet little spaceship¬ 
shaped extraterrestrials for the elves. Add 
the whimsical view of some senior citi¬ 


zens familiar from Cocoon, plus a fillip of 
social consciousness about urban rede¬ 
velopment, and you’ve got something for 
everyone, right? Wrong. 

This formulaic mixture never really 
jells. The movie’s sentimentalized geri¬ 
atrics are an eccentric couple ( Cocoon's 
Tandy and Cronyn) struggling to keep 
their crumbling Lower Manhattan lunch¬ 
eonette and apartment building from the 
clutches of a Donald Trump-like investor. 
Just when the poor beleaguered duo and 
the building’s other tenants are about to 
give in and move out, the tiny spaceships 
arrive. What follows is like a high-tech 
version of a Saturday afternoon serial, 
with lots of these adorable little space¬ 
ships whizzing around. There’s a fine line 


BY DOUG BROD 

Pity poor Freddy. In this fourth venture 
into the world of narcoleptic necrology, 
the movies' best-known child-torturing 
ghoul comes into his own, receiving star 
treatment (and the actor who plays him, 
star billing) despite his relatively meager 
screen time. He is treated to a big, shadowy 
East wood-style intro and, of course, rattles 
off an endless stream of Bondian one-liners. 
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Too bad his appearances are no longer 
terrifying, nor his quips especially witty. 

The story picks up where the last (and 
superior) Nightmare left off, with a group 
of teenagers experiencing bad dreams in 
which they band together and encounter 
their nocturnal nemesis. As expected, the 
body count begins anew, requiring Sissy 
Spacek-like waif Wilcox and her jock pal 
to fend for themselves in a special-effects 
showdown which, along with the pic¬ 
ture's ostentatious rock soundtrack and 
lengthy MTV plug, points out that this is 
horror for the SAT set. And there’s the 
rub. Freddy’s now so overexposed and 
jokey that he no longer functions as a 
metaphor for adolescent anxiety—more 
like an acne-scarred Smurf in desperate 
need of a manicure. And, sadly, the 
series’ once pitch-black humor has subse¬ 
quently been squelched in favor of weak 
visual parodies of Jaws and Rambo. 

Director Harlin, who made the similar¬ 
ly splashy if familiar Prison, doesn’t put 
you to sleep, though. Aided by a striking 
production design and some outlandish 
nightmare scenarios (the Roach Motel and 
soulful pizza gags are hoots-and-a-half), 
he has cranked out the best -looking Elm 
Street yet. But with an uninspired script 
and a dearth of new ideas, it seems he’s 
just vigorously milking a swollen cash 
cow. What’s next? A Nightmare on Elm 
Street 5: Citizens on Patron Shudder. 


AND GOD CREATED 
WOMAN ★ 

Rebecca DeMornay, Vincent Spano, 
Frank Langella. Directed by Roger 
Vadim. 1988. Two versions: rated R and 
not rated. (Vestron cassette, R-rated 
version: 94 min., unrated version: 98 
min., Hi-Fi stereo, $89.98; Image LV 
disc, R-rated version only, $36.95) 

BY GLENN KENNY 

French director Vadim remains better 
known for his amours with some fab 
femmes (Bardot, Fonda, Deneuve) than 
for his movies. This is as it should be, for 
his movies, despite whatever surface glitz 
they have, are prosaic and flat. This 
American remake of his 1957 succes de 
scandale (which introduced Bardot to a 
panting world) is no exception. 

The tepid plot has DeMornay as a not- 
really-bad girl (not to mention a would-be 
rock star) with a heart of gold who marries 
respectable Spano to make parole. But 
after the marriage, DeMornay withholds 
her affections. Instead, she chooses to 
lavish her bad self on Langella, who plays 
the swishiest gubernatorial candidate I’ve 
ever seen. The movie contains precisely 
two observations on the battle of the 
sexes: first, that women are wily, un¬ 
predictable creatures who can perhaps be 
tamed by true love, and, second, that men 
get really bummed out when a woman in¬ 


terrupts a hot love session to go put in a 
diaphragm. 

The unrated version adds about four 
minutes of “steamy” footage to this flac¬ 
cid spectacle. This footage, while ex¬ 
hibiting more of the beauteous DeMornay 
flesh, does not raise the movie’s status 
above that of an occasionally giggle¬ 
worthy yawnfest. 


’68 ★★★ 

Eric Larson, Sandor Tecsi, Neil Young. 
Directed by Steven Kovacs. 1988. Rated 
R. (New World cassette, 99 min., Hi-Fi 
mono, $69.95) 

BY JOANNA LANGFIELD 

In this probably somewhat autobio¬ 
graphical piece, writer-director Kovacs 
remembers back to a year that was not just 
nationally tumultuous but also chaotic for 
one San Francisco family. 

Obviously made on a low budget, in 
time to cash in on the 20th anniversary of 
the year in question, this movie does offer 
some decent surprises. The performances 
are nicely understated and the inserted 
newsreel footage still has impact. A spotty 
soundtrack also offers bits of songs from 
the Jefferson Airplane, Buffalo Spring- 
field and Jimi Hendrix. At the very least, 
'68 is worth a look for the memories it will 
stir in those who lived through that year. 
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RIKKY AND PETE ★★★ 

Stephen Kearney, Nina Landis, Tetchie 
Agbayani. Directed by Nadia Tass. 

1988. Rated R. (CBS/Fox cassette, 

103 min., Hi-Fi stereo. $79.98)g 

BY ANDREW SARRIS 

If there can be such a thing as charm 
over coherence, the Australian-made Rikky 
" and Pete comes close to fitting the bill. I 

£• have seen the movie twice now (once on 

videocassette) and I am still trying to sort 
^ out the plot. 

/ Rikky and Pete are an upscale sister and 

■I;?' brother with a stuffy father and a feisty, 
£ crippled mother. A mysteriously malig- 

\y nant police officer (Hunter) is out to get 

Pete for his outrageous anti-police 
^ pranks, motivated by a vaguely men- 


Andrew Sarris is the author of American 
Cinema: Directors and Directions and 
other books on film and film history. 

SLEEPER OF 
THE MONTH 

MONKEY SHINES ★ ★ ★ 

Jason Beghe, John Pankow, Kate 
McNeil. Directed by George Romero. 
1988. Rated R. (Orion cassette, 

115 min., Hi-Fi stereo, $89.95)g 

BY ED HULSE 


With Monkey Shines, George Ro¬ 
mero—until now invariably referred to 
as “George (Night of the Living Dead) 



Beghe, McNeil: simian schizomania. 


Romero”—finally emerges from the 
underbelly of independent movie pro¬ 
duction as a credible mainstream direc¬ 
tor. His latest opus is suspenseful, scary 


tioned accident in which the officer ran 
over Pete’s mother. Rikky, an accredited 
geologist and part-time folk singer, 
decides to take Pete out of town in the 
family’s Bentley. The picture then flies 
off furiously in all directions as Rikky and 
Pete “find” themselves in a small mining 
town on the other side of the outback. All 
kinds of unpredictable things happen— 
some funny, some merely peculiar. 

Fortunately, Landis and Kearney in the 
title roles are attractive enough to get by 
with minimal motivation, and Landis pro¬ 
vides extra zing with her rousing folk- 
rock singing. Agbayani supplies the abor¬ 
iginal sex-and-love interest for Pete, and 
contributes her playful nudity to the 
casual zaniness of the production. Be¬ 
tween blasting holes in mountainsides for 
silver ore and splattering eggs with a Rube 
Goldbergish contraption, Rikky and Pete 
furnishes enough anal slapstick to satisfy 
the gross-out crowd, though without the 


and sensible. Moreover, he keeps us on 
the edge of our seats without resorting to 
the buckets-o’-blood approach he used 
for earlier forays in screen horror. 

Allan Mann (Beghe), brilliant law stu¬ 
dent and star athlete, finds his life—and 
his spinal cord—irreparably shattered 
after he’s hit by a truck while jogging. 
Permanently wheelchair-bound and vir¬ 
tually helpless, the young quadriplegic 
learns to perform simple but essential 
tasks with the aid of Ella, a specially 
trained monkey who responds to Allan’s 
verbal and visual signals. 

Now here's where it gets interesting: 
Ella eventually attunes herself so totally 
to Allan that she senses his emotions as 
he's experiencing them—and she acts on 
them. So when he’s filled with rage and 
frustration, she becomes the living in¬ 
strument of those feelings. And when 
he’s mad enough to kill somebody- 
well, you can take it from there. 

Romero creates a gripping story and 
paints a convincing portrait of Allan 
without sensationalizing or trivializing 
his plight. Beghe, working in a 
wheelchair for most of his screen time, 
deserves a lot of credit for making his 
character three-dimensional. He’s ably 
supported by McNeil, who plays Ella’s 
trainer (and eventual target). 

Monkey Shines does have some 
unpleasant moments, but all things con¬ 
sidered, it deserves the same crossover 
recognition a Hitchcock or DePalma 
vehicle would merit. Let’s hope Romero 
makes more movies in this vein. 


Ed Hulse is the former host of cable TV’s 
Movie Mania and the editor of Previews 
magazine. 



Vagabonds Rikky and Pete: slap happy? 


conventional farcical build-ups. Overall, 
director Tass and scenarist David Parker 
have fashioned an entertainment that is 
more disorganized than original, but the 
occasional flashes of wit and feeling some¬ 
how make all the chaos seem worthwhile. 


LICENSE TO DRIVE ★ ★ 

Corey Haim, Corey Feldman, Carol 
Kane, Richard Masur. Directed by Greg 
Beeman. 1988. Rated PG-13. (CBS/Fox 
cassette, 90 min., Hi-Fi stereo, $89.98) 

BY ROBERT DlMATTEO 

Amid the ’80s surfeit of teen comedies, 
it’s gratifying to find an occasional one 
with a sense of self-mockery. Risky 
Business was such a movie—an adoles¬ 
cent nightmare poised between satire and 
seductiveness. License to Drive has some 
of Risky Business's playfulness as it 
tweaks that teen rite of passage, the 
driver's test. But the screenplay never 
lives up to its possibilities. 

Haim (The Lost Boys) stars as a subur¬ 
ban teen who has the misfortune to get a 
drill-sergeant-type as proctor of his driv¬ 
ing exam. The gruff official sets a cup of 
hot coffee on the dash and dares Haim to 
spill any of it. Haim flunks the test and 
then lies about it to his parents (Kane and 
Masur). That night, his dream girl 
Mercedes (get it?) calls for a date, and 
Haim surreptitiously borrows Grandpa’s 
prize Cadillac for a spin. 

Alas, from here on the movie indulges 
that teen comedy staple: the car crash. As 
one exaggerated, bone-crunching calami¬ 
ty follows another, you may start to feel 
sorry for the poor bashed-up auto—which 
is more emotion than you’ll feel for any of 
the people on screen. It’s too bad, too, 
since the actors are a game bunch. 
Especially promising is the loony Kane as 
Haim's very pregnant mom. 


Robert DiMatteo is also a critic and col¬ 
umnist for United Features Syndicate. 
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MR. NORTH ★ 

Anthony Edwards, Robert Mitchum, 
Harry Dean Stanton, Anjelica Huston, 
Lauren Bacall. Directed by Danny 
Huston. 1988. Rated PG. (Virgin 
cassette, 90 min., Hi-Fi stereo, 

DS, $89.95) g 

BY NEAL GABLER 


CINEMA WITH 
MOREVERITE. 


Nearing the end of his life, Thornton 
Wilder, obviously intending it as some¬ 
thing of a testament, delivered a fat, 
picaresque novel, Theophilus North, 
about a young hero in Newport, Rhode 
Island in the 1920s who magically 
transforms every life he touches by 
brushing them with optimism. Nearing 
his end, John Huston, of a darker and less 
sentimental temper, made a black comedy 
( Prizzi’s Honor) and a meditation on liv¬ 
ing death (The Dead)— but before he ex¬ 
pired, he also helped adapt Wilder’s tome 
into a little movie directed by his son Dan¬ 
ny and featuring his daughter Anjelica. 

It would be wonderful to report that 
Huston ended his career on a high note. 
But as anyone who admires his work 
knows, whimsy was certainly not 
Huston’s strong suit. His best movies 
(The Maltese Falcon, The Treasure of the 
Sierra Madre, Prizzi’s Honor) all have a 
kind of smart, chirpy fatalism; though the 
world is bleak, we whistle through. Mr. 
North, on the other hand, is simultaneous¬ 
ly so gooey and misty that everyone seems 
to have gone softheaded with the niceness 
of their intentions. 

North (Edwards) is a young gent of 
allegedly extraordinary charisma and pro¬ 
tean gifts. Shuffling through Newport on 
his way to adventure, he becomes a tutor, 
a reader, a tennis instructor, a dish¬ 
washer, a raconteur and, above all, an 
amateur psychologist who seems to have 
the solution to everyone’s problems. He 
has only to enter a room for the inhabitants 
to be in thrall to his gifts of personality. 

The pinion of the piece, then, is North 
himself and whether he is as exceptional 
and irresistible as the movie purports him 
to be. Unfortunately, all this movie does is 
purport. Nothing North says or does 
seems so unusual as to make him the idol 
he becomes to these Newport ninnies. 
Although Edwards is likable enough in the 
title role, he conveys no magic what¬ 
soever. From our vantage point, North is 
so ordinary that his acolytes seem af¬ 
flicted. Dragging from one logy scene to 
the next, from one sodden encounter to 
another, Mr. North is a leaden balloon of 
a movie. This one ought to have been 
called The Dead. May John Huston rest 


VR reviewer Neal Gabler’s newest book is 
An Empire of Their Own: How the Jews 
Invented Hollywood. 


And more realite. And more just plain excitement. And no wonder, 
considering even Time magazine was recently moved to say of laser 
discs: “(They) have such a clear picture and such a rush of sound that 
they make even the best quality videotapes look shoddy In many 
cases they are as good as what is on screen at the local multiplex. 
Sometimes they are better.” 

Perhaps that’s why LaserDisc fans bought an average of 30 discs 
each last year alone. 

Certainly, it’s why you should check out this partial list of our new¬ 
est releases, and more, without any further ado. 


A Night In The Life Of 
Jimmy Reardon 
Adventures In Babysitting 
Anguish 
Barfly 

Benji The Hunted 




Beverly Hills Cop I! 
Black Narcissus 
Blow Up 

Cry Freedom 

Dr. No 

Easter Parade 
Fatal Attraction 
From Russia With Love 

Full Metal Jacket 

Glass Menagerie 



Nuts 

||fc. Odd Man Out 
P®* Oliver Twist 
One Flew Over The 
Cuckoo’s Nest 
Overboard 
Prince Of Darkness 
Psycho 
Real Men 

Red Balloon/White Mane 
Road To Utopia 
Sahara 
Satisfaction 
Satyricon 

7 Brides For 7 Brothers 


Shoot The Piano 
Player 
Showboat 
Stacking 
Stakeout 
Swing Time 
The Big Easy 
The Bridges At 
Toko-Ri 

The Last Emperor 

The Life And Death Of 
Colonel Blimp 
The Plainsman 



The Whales Of August 

Vengeance Is Mine 

Wall Street 


IF YOU LIKE THE MOVIES, 
YOU'LL LOVE THE BOOK. 

For a complete LaserDisc catalog, call (800) 255-2550 


Goldfinger 

Here Comes Mr. Jordan 

Hope And Glory 

Innerspace 

I’ve Heard The Mermaids 
Singing 
Julia And Julia 
Leonard Part IV 
Moonstruck 
Mr. Skeffington 
Mutiny On The Bounty 
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GOR ★★ 

Urbano Barberini, Rebecca Ferratti, 
Jack Palance, Oliver Reed. Directed by 
Fritz Kiersch. 1988. Rated PG. (Warner 
cassette, Hi-Fi mono, 95 min., $79.95) 
John Norman’s popular series of pulpy 
adventure novels might have made good 
movie material a few years back, but the 
sword-and-sorcery genre has been tapped 
out for some time now, and Gor doesn’t 
bring anything new to the party. Hand¬ 
some, rugged Barberini (optimistically 
described in publicity as a “notable new- 


C K X A 



Reed rules in Gor ’s world. 


K E S 


comer”) plays Tarl Cabot, a New Eng¬ 
land college professor transported to a 
strange, faraway world populated by bar¬ 
baric warriors, evil wizards and volup¬ 
tuous women in leather bikinis. The 
scholarly Cabot pumps himself up—and 
uses some good ol’ Yankee know-how- 
to make himself more of a match for 
the evildoers played by Palance and 
Reed. The movie is competent enough, 
and the kids may enjoy it, but Barber- 
ini’s no Schwarzenegger and Cabot’s no 
Conan. (Ed Hulse) 


CITY IN FEAR ★★★ 

Lana Wood, J. Herbert Kerr Jr., Cheri 
Caffaro. Directed by Don Schwain. 

1972. Rated R. (Bonsai cassette, 

103 min., $49.95) 

Don’t see this one by yourself, because 
nobody'll believe you when you try to 
describe it. The three-star rating here de¬ 
notes City in Fear's place in that alternate 


universe where really bad movies become 
good by virtue of their badness. This 
chowder-headed exploitation opus, origin¬ 
ally saddled with the drippy title A Place 
Called Today , masquerades as Socially 
Relevant Cinema by squeezing lengthy, 
portentous orations among lurid scenes of 
sex and violence. Black mayoral candi¬ 
date Kerr hires radical terrorists to 


inflame a big-city ghetto, so he can manip¬ 
ulate the situation to his political advan¬ 
tage. Along the way, you’ll hear the best 
’70s neoliberal blather gush from charac¬ 
ters’ mouths. (But with all the talk about 
racial equality, the older black characters 
are directed to speak in stereotypical 
Uncle Tom fashion!) Oh, and Lana Wood 
does take off her clothes. (Ed Hulse) 


THE DRIFTER ★ ★ ★ 

Kim Delaney, Miles O ’Keefe, Timothy 
Bottoms. Directed by Larry Brand. 

1988. Rated R. (MGM/UA cassette, 

89 min., Hi-Fi mono, $79.95) 

Right after the first murder in this second- 
string Fatal Attraction, my roommate and 
I thought we already had the whole thing 
figured out. So we fast-forwarded to the end 
and—what do you know—we were only 
half right! So give writer-director Brand 



The Drifter: thumb’s up. 


points for outsmarting a couple of sleaze- 
movie smartalecks. Soap star Delaney plays 
a designer who has a steamy encounter with 
a hitcher (generic hunk O’Keefe) on a road 
trip. Back home with dull boyfriend and 
uninspired sack artist Bottoms, she starts 
getting weird phone calls from her one- 
night-only paramour. And soon the corpses 
start turning up. At its best. The Drifter is 
good rude fun, and the last 15 minutes are 
near classic. (Glenn Kenny) 




FEAR ★ ★ 

Frank Stallone, Cliff DeYoung, Kay 
Lenz, Robert Factor. Directed by Robert 
A. Ferretti. 1988. Rated R. (Virgin 
cassette, 96 min.. Hi-Fi stereo, $79.95) 
A vacationing all-American family 
is captured by a group of escaped cons 
headed by—you guessed it—a crazed Viet¬ 


nam vet. That’s pretty much the plot of this 
all-right potboiler, but with drive-in fod¬ 
der like this you don’t expect originality, 
you expect lots of gratuitous violence. 
And this picture delivers. Stallone, top¬ 
billed despite being bumped off in the first 
hour, does make a convincing thug (an ac¬ 
colade akin to saying Herve Villechaize 


makes a convincing short person), and 
Factor as the vet manages a pretty fair 
Darth Vader voice. But mostly. Fear will 
be of little interest to anyone not fasci¬ 
nated by pongee sticks, recreational ve¬ 
hicles or the spectacle of former Sunshine 
Christmas star DeYoung striking Rambo 
poses. (Steve Simels) 


HOWLING IV ★ 

Romy Windsor, Michael T. Weiss. 
Directed by John Hough. 1988. 

Rated R. (IVE cassette, 94 min., 

Hi-Fi stereo, $89.95) 

It’s subtitled “The Original Nightmare’ ’; 
its packaging sports some promising 
graphics; it boasts an R rating (the previous 
entry squeaked by with a virginal PG-13); 
Hough, responsible forthe wild, ultranas¬ 
ty American Gothic, directed; and reliable 



schlock merchant Harry Alan Towers 
(Fanny Hill, Warrior Queen) produced. But 
you must resist temptation, for this stillborn 
remake of the first Howling is about as 
pitiful as they come—plodding, humorless 
and poorly acted (and everyone in this 
English-language production sounds 
dubbed—what gives?). Save for the pic¬ 
ture's sole F/X blowout, a yucky melting 
transformation, there’s absolutely nothing 
here to recommend. (Doug Brod) 
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your first full-price purchase! 



6 Compact Discs sss f 

...with nothing more to buy ever! 

YES, please accept my member- Rush Me These 4 CDs NOW (indicate b» number) 




s I've indicated here, billing me for just ship- 
id. I need buy just 1 CD at regular Club prices 
lose a FREE bonus CD! That’s 6 for the price 
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GOR ★ ★ 

Urbano Barberini, Rebecca Ferratti, 
Jack Palance, Oliver Reed. Directed by 
Fritz Kiersch. 1988. Rated PG. (Warner 
cassette, Hi-Fi mono, 95 min., $79.95) 
John Norman's popular series of pulpy 
adventure novels might have made good 
movie material a few years back, but the 
sword-and-sorcery genre has been tapped 
out for some time now, and Gor doesn’t 
bring anything new to the party. Hand¬ 
some, rugged Barberini (optimistically 
described in publicity as a “notable new¬ 


comer") plays Tarl Cabot, a New Eng¬ 
land college professor transported to a 
strange, faraway world populated by bar¬ 
baric warriors, evil wizards and volup¬ 
tuous women in leather bikinis. The 
scholarly Cabot pumps himself up—and 
e good of Yankee know-how- 
to make himself more of a match for 
the evildoers played by Palance and 
Reed. The movie is competent enough, 
and the kids may enjoy it, but Barber- 
ini’s no Schwarzenegger and Cabot’s no 
Conan. (Ed Hulse) 


CITY IN FEAR ★★★ 

Lana Wood, J. Herbert Kerr Jr., Cheri 
Caffaro. Directed by Don Schwain. 

1972. Rated R. (Bonsai cassette, 

103 min., $49.95) 

Don't see this one by yourself, because 
nobody'll believe you when you try to 
describe it. The three-star rating here de¬ 
notes City in Fear's place in that alternate 


universe where really bad movies become 
good by virtue of their badness. This 
chowder-headed exploitation opus, origin¬ 
ally saddled with the drippy title A Place 
Called Today, masquerades as Socially 
Relevant Cinema by squeezing lengthy, 
portentous orations among lurid scenes of 
sex and violence. Black mayoral candi¬ 
date Kerr hires radical terrorists to 


inflame a big-city ghetto, so he can manip¬ 
ulate the situation to his political advan¬ 
tage. Along the way, you’ll hear the best 
'70s neoliberal blather gush from charac¬ 
ters’ mouths. (But with all the talk about 
racial equality, the older black characters 
are directed to speak in stereotypical 
Uncle Tom fashion!) Oh, and Lana Wood 
does take off her clothes. (Ed Hulse) 


THE DRIFTER ★★★ 

Kim Delaney, Miles O ’Keefe, Timothy 
Bottoms. Directed by Larry Brand. 

1988. Rated R. (MGM/UA cassette, 

89 min., Hi-Fi mono, $79.95) 

Right after the first murder in this second- 
string Fatal Attraction, my roommate and 
I thought we already had the whole thing 
figured out. So we fast-forwarded to the end 
and—what do you know—we were only 
half right! So give writer-director Brand 


FEAR ★ ★ 

Frank Stallone, Cliff DeYoung, Kay 
Lenz, Robert Factor. Directed by Robe 
A. Ferretti. 1988. Rated R. (Virgin 
cassette, 96 min., Hi-Fi stereo, $79.9!; 

A vacationing all-American fami 
is captured by a group of escaped cc 
headed by—you guessed it—a crazed Vi 


HOWLING IV ★ 

Romy Windsor, Michael T. Weiss. 
Directed by John Hough. 1988. 

Rated R. (IVE cassette, 94 min., 

Hi-Fi stereo, $89.95) 

It’s subtitled 1 ‘The Original Nightman 
its packaging sports some promis 
graphics; it boasts an R rating (the previi 
entry squeaked by with a virginal PG-1 
Hough, responsible for the wild, ultran 
ty American Gothic, directed; and relia 
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points for outsmarting a couple of sleaze- 
movie smartalecks. Soap star Delaney plays 
a designer who has a steamy encounter with 
a hitcher (generic hunk O’Keefe) on a road 
trip. Back home with dull boyfriend and 
uninspired sack artist Bottoms, she starts 
getting weird phone calls from her one- 
night-only paramour. And soon the corpses 
start turning up. At its best. The Drifter is 
good rude fun, and the last 15 minutes are 
near classic. (Glenn Kenny) 
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CLASSICS 

THE GREATEST SHOW 
ON EARTH ★ ★ ★ ★ 

Charlton Heston, Betty Hutton, James 
Stewart, Dorothy Lamour, Cornel 
Wilde. Directed by Cecil B. DeMille. 
1952. (Two Paramount cassettes, 

149 min., Hi-Fi mono, $29.95) 

BY LEONARD MALTIN 

The year DeMille’s The Greatest Show 
on Earth won the Academy Award for 
Best Picture, there was a lot of grumbling, 
I'm told. Intelligent moviegoers and fans 
alike questioned how such a piece of corn- 
ball fluff could beat out such gems of that 
same year as High Noon and The Quiet 
Man. DeMille was not at the top of 
Hollywood’s popularity list at that time 
either, following some skirmishes in the 
political witch hunts and labor disputes of 
the era. Even today. The Greatest Show 
on Earth's Oscar is often regarded as 
something of an aberration. 

Well, not by me. As much as I still en¬ 
joy and admire High Noon and The Quiet 
Man, I don’t love them the way I do this 
movie. It is a piece of cornball fluff, but 
it’s corny in a way few movies have the 
nerve to be. Everything about it is Writ 
Large: the cast, the production and the 
emotions that make up its Big-Top 
story—dedication, love, jealousy, mystery, 
revenge! DeMille never liked anything 
small or subtle. 

Heston here isn’t just a dedicated circus 
road manager, he’s the Most Dedicated 
Road Manager in History. Watch him 
doggedly organize that night's perform¬ 
ance even while his body is painfully pinned 
under the wreckage of the circus train. 
(For that matter, don’t miss the Greatest 
Train Wreck in Motion Picture History— 
and that’s saying a lot, considering how 
many times DeMille smashed up railroad 
cars for his pictures.) 

See Hutton as the proud, preening 
acrobat; Wilde as the ladies’ man who 
threatens to steal her thunder on the high 
wire; Stewart as Buttons the Clown, the 
man with a mysterious past; Lyle Bettger 
as the insanely jealous foreigner who can¬ 
not bear the thought of anyone else casting 
an eye on his beloved Gloria Grahame; 

Where else can you find entertainment 
on such a grand scale? How often can you 
laugh with and at a movie at the same 
time? For make no mistake, DeMille took 
all of this seriously; none of it was offered 
tongue in cheek. And that's what I love 
about the picture. It’s insanely foolish—it 
has all the nuance of a bop on the head— 


Leonard Maltin is a regular on TV’s Enter¬ 
tainment Tonight and author of the bestsell¬ 
ing TV Movies & Video Guide. 


but, by God, it’s entertaining. DeMille 
knew how to tell a story, how to get you 
hooked so you’d be involved in spite of 
yourself. Truly, he was the greatest 
showman in movie history. And this re¬ 
mains one of his most delightful movies. 


BEN-HUR: A TALE 
OF THE CHRIST ★ ★ ★ ★ 

Ramon Novarro, Francis X. Bushman, 
Max McAvoy. Directed by Fred Niblo. 
1926. (MGM/UA cassette, 148 min., 
Hi-Fi stereo, $29.95) 

BY ED HULSE 

MGM’s multimillion-dollar silent ad¬ 
aptation of Lew Wallace’s religious epic 
Ben-Hur comes to home video in a 
meticulously restored, impeccably trans¬ 
ferred tape edition, augmented by a lush 
musical score newly composed and con¬ 
ducted by Carl Davis. Visually, the 
cassette version duplicates the 1926 
release prints to an uncanny degree, 
including original color tints and redis¬ 
covered sequences shot in the then- 
relatively-new two-strip Technicolor 
process. The restoration efforts pay off: 
This "new” Ben-Hur rates inclusion in 
the pantheon of classic silent movies. 

That’s quite an accomplishment, in¬ 
asmuch as screenings of the existing 
black-and-white prints often disappointed 
those who expected the whole movie to 
live up to the oft-excerpted chariot race. 
Ben-Hur is essentially a sentimental 
religious drama, not the spectacular 
adventure epic one might expect from its 
sea-battle and chariot-race sequences. 
Those thrilling episodes occur before 


70% of the footage has unspooled, leaving 
a slow "third act” that’s heavy on 
mysticism. 

Now, however, the addition of mood¬ 
enhancing tints, flamboyant music (per¬ 
formed by the London Philharmonic Or¬ 


chestra) and color photography reserved 
for scenes of special emotional or drama¬ 
tic impact (such as the Nativity, Ben- 
Hur's triumphant march through Jeru¬ 
salem and the Crucifixion) offer us the 
movie as it was always meant to be 
seen—allowing, of course, for the neces¬ 
sary small-screen compromise. 

Even in its time, Ben-Hur broke no new 
artistic ground. Most movie scholars con¬ 
sider Niblo a prosaic director, and this 
restoration won’t give them cause to re¬ 
evaluate his reputation. But now we can 
understand what a marvelous entertain¬ 
ment Ben Hur must have been to 1926 au¬ 
diences, especially those in big cities 
where prestigious movie palaces ex¬ 
hibited it with orchestral accompaniment. 

MGM/UA has done a fine job master¬ 
ing the video edition from a 35mm print. 
If the Technicolor scenes don’t seem as 
impressive as they might, don’t be 
disheartened; that’s due more to the con¬ 
dition and quality of the original footage 
than to any technical shortcoming in 
MGM/UA’s transfer. Carl Davis' mag¬ 
nificent score (which I’ve heard performed 
live) is flawlessly recorded in stereo, pro¬ 
viding aural quality that matches the best 
sound I’ve ever heard on a cassette. 

Simply put, Ben-Hur is required view¬ 
ing for any self-respecting movie buff. 
Everyone ought to give it a look. 













UNITED VIDEO + CAMERA EXPRESS 

_j| Toll Free 724 7 AVE, NEW YORK CITY, NEW YORK 10019 In N.Y. STATE 

800 - 448-3738 212 - 397-1081 


7 DAYS, 9:00AM - 8:00 PM 

UNITED VIDEO + CAMERA EXPRESS Guarantees Price, Availability, Service and Quality. All Cameras, Factory Fresh, with 
U.S.A. Warrantees and accessories. Our courteous sales staff will help you with your selection regardless of price. 


OVERNIGHT Delivery Guaranteed For Xmas. OPEN 

- —- -. - 


JVC _ 

VHSC Format 

$1118 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Shade, Handle, AV Adaptor, Av Cable, Cleaning Kit, Dubbing Cables, Tape, 
Tripod, 75/300 adaptor. VHF transformer. 

Panasonic 

VHS-C Format 

PV -110 

$788 TgjSUli 

pv-s -150 l£9p^ 

$1138 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Shade, Handle, AV Adaptor, Av Cable, Cleaning Kit, Dubbing Cables, Tape, 
Tripod, 75/300 adaptor. VHF transformer. 

Panasonic ^ 

VHS Format 

PV - 400 $798 

PV - 420 $888 mSmr 
PVS- 350 $1438 mr 

PVS - 330 CALL 

PV - 460 CALL Completel5pcPacka8e 


SONY 

PR0/8MM Format 

CCDV - 9 $1028 

CCDV - 5 $748 

CCDV -110 $888 

CCDV- 220 CALL FOR PRICE 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Tripod,’ 75/300' adaptor VHF transformer. 8 8 

SONY NEW! . 

8MM Format 

CCD - F30 $798 Jb 0\ 

9 Lux LowLight * 

6:1 Zoom 

CCD - F40 CALL FOR PRICE 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Shade, Handle. AV Adaptor. Av Cable, Cleaning Kit, Dubbing Cables, Tape, 
Tripod, 75/300 adaptor. VHF transformer. 

MINOLTA *** 

• MAXXUM OPTICS 

• 2 YR Guarantee 

• 4 Highspeed Shutters 

• SELF TIMER JSSkjllBr 

• MANUAL IRIS 

CALL FOR PRICE. MONTHLY SPECIAL FREE CASE 

MULTISYSTEM CAMERAS IN STOCK 

WIDE ANGLE LENS $198 

FLUID HEAD, TRIPOD $118 

UDQBGDGl] 8MM 

• Infrared Autofocus 

• 2 Digital Superimpos^^^ie|38W^g^jgl 

Shutter to 4000 
•HIGH QUALITY LENS 

• 3 YR GUARANTEE PARTS & LABOR 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Shade, Handle, AV Adaptor, Av Cable, Cleaning Kit, Dubbing Cables, Tape, 
Tripod, 75/300 adaptor. VHF transformer. 

TOSHIBA SK 

Features 400 lines of A . jui 

Resolution 1 itler w 80 

function wired remote, 

Selftimer, 6-1 Zoom. 

IN STOCK NOW CALL FOR PRICE. 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Shade, Handle, AV Adaptor, Av Cable, Cleaning Kit, Dubbing Cables, Tape, 
Tripod, 75/300 adaptor. VHF transformer. 

itcii 

VHS Format 1 

CC - 250 J? 

CC - 275 fipVv 

CC - 300 

CC - 350 IN STOCK NOW CALL FOR PRICE. 

Complete 15 pc Package Camera, Battery/ Charger, strap, Lens Cap, Lens 
Shade, Handle, AV Adaptor, Av Cable, Cleaning Kit, Dubbing Cables, Tape, 
Tripod, 75/300 adaptor. VHF transformer. 


SHARP. 

PR0M0DEL VHS-C 

Features 8-1 Zoom. Date, 

Time & Titler, Audio Dub, 

High Speed Shutter, 

CALL FOR LOW PRICE ^ < ^ > 

Shade, Handle, AV Adaptor, Av Cable, Cleaning Kit, Dubbing Cables! Tape, 
Tripod, 75/300 adaptor. VHF transformer. 

SUPER WIDE ANGLE 

aVIDEO lens 

WORKS 

AUTOFOCUS 

HI RESOLUTION 

W $198 

ELIMINATES PANNING GOOD FOR ALL MODELS USE 

INDOORS OR OUTDOORS 

TOP OF THE LINE 

HI RESOLUTION OPTICS 

1.5X 2.55 

$189 mfm $288 
$238 $348 

OVER 100 VIDEO CAMERAS TO CHOOSE FROM 

AMERICAN EXPRESS, MASTERCARD, VISA, & DISCOVER ACCEPTED • CERTIFIED CHECKS 

AND MONEY ORDERS CALL FOR PRIOR AUTHORIZATION • M0N.-SAT. 9AM-8PM • SUN. 
10AM-8PM 

VIDCRAFT TRANSFER EQUIPMENT 

7 Day Return Policy All Returns Must Be Phoned In For Prior Au 
Non-Retundable Quantities Are Limited Availability Is Not Guarant 

VCR’S, FAX MACHINES, DISCPLAYERS 

hori/ation All Products Must Be Returned In Original Factory Packaging With 
*d On All Items. Prices Subiect To Change Without Notice Some Returns May Be 

35 MM CAMERAS AND LENSES 

Blank Warrant Cards. Shipping Handling & Insurance Charges Are 
ubject To A Restocking Fee Not responsible for typographical errors 










































Ini THE ELECTRONIC 
MAILBOX 

NEW NY ORDER LINE: 800-634 1901 
*.o, For information: 516-759-1611 .Technical Advice Hotline: 
516-759-1943 • 10 12 Charles Street, Glen Cove, NY 11542 

800 - 323-2325 


VIDICRAFT 


rnro AUDIO SOURCE 

The Ultimate Control Center | 
with A/V Processing 
. 5 ln/5 out A/V source selector 

• RF in/RF out for convenience 
. VlDEO-enhancer, color processor, A/V fader 
. AUDIO-DNR (noise reduction), full spectrum analyzer, audio $ 1 A Q00 
dubbing, stereo synthesizer. SPECIAL I W 



SoundsRight 

Requires CK5S Cable Kit 

SRT-100 

Audio Mixer 

with Audio/Video Fader 

Now you can combine up to 3 sources of 
sound at the same time on your home video 
tapes. Add background music or narration 
to existing sound tracks with ease - and itie 
auto fade control automatically fades 
picture, sound or both! Built-in amplifier. 
Microphone with cable included 
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VidiMate 

VDM-200 

Now you can get professional looking results with 
your video equipment. Tbe VidiMate improves picture 
quality during playback or editing from any source. 
Features automatic fades, fine adjustment of outline, 
detoil, brightness, color and tint. PLUS-2 video inputs 
and 4 video/audio outputs! PLUS PLUS-The new 
VidiMate features split screen for before/alter 
comparison. 


SALE 


$ 299 00 


Detailer Video 
Image Enhancer 

Vidicraft Detailer Video Image Enhancer-The 
perfect mate to your stabilizer! The all new 
Vidicraft Detailer will improve the performance 
of your video camera, camcorder or VCR 
during recording, dubbing or viewing! Now you 
can easily and economically control sharpness 
and detail tor clear, crisp images. And, the split 
screen feature lets you view the before and after 
effects of your enhancing. It's just what you've 
been waiting for! 


SALE 


$9995 


REG $129.95 


SPECIAL Get Detailer for only $89.95 
when purchased with the PICTURE PERFECT 


Requires CK5S Cable Kit 

$2700 



Picture Perfect 

New 1988 Video Stabilizer Eliminates: 

. Picture flashing 
• Color shifts 
. Picture jitters 

Now you can view all your favorite movies, 
including all the latest titles! § ^ Q95 
Requires CK2 Cable Kit $ ] 5 00 » 



$ 249 °° 


PROFESSIONAL 
CAMCORDER 
TELEPHOTO LENS 

2X magnification; does not 

dSU SALE S $98 00 



fTTaTD 

MONOPOD 

Lightweight compact 
video Cdmera 
monopod. 

S 39 95 


/ 


i°8 c 

SPECIAL EFFECTS 
FILTER KIT 
$ 49 95 

Includes UV. polarizer, 
x-star, multi-imager, PLUS- 
adapter rings and pouch. 
Also Available: video 
FILTER KIT-includes UV and 
neutral density filters, eddpter 
rings end storage peuch. 

*19* 


CAMCORDER 
RESTS 

Greatly improve comfort 

and stability $ 39 95 





DELUXE 
CAMCORDER 
CARRYING CASE 

V92 Deluxe case 

alloy hiahtech prc_ 

Ibfmat VHS camcorders, 
and tapes. Shock- ' ' 



OPTEX 
CamSupport 

Totally hands tree shoulder 
support. Fits all cameras! 

$5995 


MSSSSt maxell 

CAMCORDER/VCR REPLACEMENT BATTERIES 

M6015 Sony CCD M7, V9S39.95 Ml 220 Pano 220, 300 . . S39.05 
M9611 Sharp full size VHSS49.95 M9614 JVC VHS-C .... $39.95 

“'209 RCA 900 S39.95 M i 2 l5 RCA 220, 300 .. $49.95 

M72T0 Olympus 8mm S39.95 M1217RCAVHS€ .... S4 

MOOT 3 Sony 8mm .... $2 



$ 29 95 


STANDARD 
TELEPHOTO/ 
WIDE ANGLE 
LENS SET 


S 49 95 
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EVERY TEEN'S DREAM 

Studio 4 Home DJ Machine 

A portable stereo disco mixer with built-in sound effects 
and PA system. Features 4 channel mixing, 8 computerized 
sound effects, cassette deck, 3" speakers, illuminated display 
(microphone and headset included). Requires 4 D-cell batteries. 


^THE ELECTRONIC 


GENERAL ^ ELECTRIC 

UNIVERSAL REMOTE 
CONTROL 

Operates up to 3 remotes and works with l 
all infrared systems! Use it to replace J 
remotes trom your TV, VCR cable box, 
stereo system, etc. Easy to program. 


s 49 95 



Now You Can Make Professional 
Looking Movies . . . Complete With 
Titles, Graphics and Special Effects!! 

Here's what Direct Ed will do for you: 

EDIT Arrange your favorite scenes in any order. 

TITLE Built-in character generator and internal graphics 
SPECIAL EFFECTS 17 types of fades or wipes. 

LIBRARY Index scenes for future use. 

EASY TO USE On screen instructions, wireless 



(9 type styles and 64 colors!) 

plus previewing teature! ^499^ 
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VIDEO TAPE AUDIO MIXER 

• Add narration and background music to your home 
videotapes 

• Easily connects between camcorder and VCR 

• Sound is added to the transferred tape. Original 
track is unaffected. 

• High fidelity omnidirectional mic and cables 
included. 


PRO QUALITY 

Fluid Head Tripods 

SX681 K-Our professional Tripod includes 
2-way fluid panhead for super smooth 
pans and tilts. Heavy duty 3 section 
D-channel legs adjust down to 40 degrees! 
PLUS-Automatic quick-lock camera mount. 
Opens to 65" 


SALE 


$69 95 


$169°° 


REG S79.95 



CORDLESS STEREO 
HEADPHONE SYSTEM 

CS40-NOWyou con llstenjoyourtavorite CP 8 UNIVERSAL REMOTE CONTROL 
BT’*"* . Replace up to 8 different 

extension cords and without disturbing 
others! The system includes an infrared 
transmitter and receiver-letting you plug 
in your own headphones to enjoy high 
quality sound! 

SALE $ 69 ^® REG $99.95 
ALSO AVAILABLE: Memorex DL100 
Digital Stereo Headphone. S29.95 


remote controls 
. Built-in clock-5 timers 
• Easy to program 
. Programs remote cablebox 
for true time shifting 

SALE $9095 


SURROUND SOUND 
AMPLIFIER DS-10 

• Theatre-like sound in your 
home with true Dolby 
Surround Sound decoding 
. Built-in amplifier to 
power your speakers 

$ 129 95 


ZB AZDEN. 

\ ** *^ \ spending lots of money on equipment! New VHS video cassette includes 
\ \ titles such as "Happy Birthday". "Seasons Greetings" and many more 

P- specie optica, etteots $2g95 

Video Storage Cabinet 

Wooden 2 drawer unit holds 

24 VHS or Beta cassettes. 

SALE S 14 95 

IB-n 

SOL “ XZ ^^v,d E o 

VHS or Beta Specify CASSETTE 

Rewind/Fast Forward REWINDER 

with djgjtal counter Speci(v VHS 0[ Beta 

Model 8000 $ 4Q95 $1795 

SALE 1 / REG SI 9.95 

\M!il MEMOHExj^^ 

Deluxe Video Head 131 

Cleaning System 

e„* M _pos, 


HriL The VCR Programmer^jfjSB^ 

Now everyone in your family can easily 
program the VCR. HAL literally talks you 
through programming your VCR-plus... HAL is so advanced, he 
can even program your VCR over the phone! Simple installation- 
no wiring! Compatible with all infra-red VCR's. § AA95 

CLOSEOUT 

ESSO QUICKSHOT 
NINTENDO & SEGA 
Joysticks 

Watch those scores increase! 
Specify model. 

Reg 5 19.95 SALE $1 4 95 


AZDEN 




WIRELESS 
2 MIC SYSTEM 

WMS-20 ll-This versatile system allows you to pick up 
sound at the source without undesireable side noises. 
Hand held and tie clip mics teature new circuitry and 
filters, giving o much cleaner signal. Plus new smaller, 
lighter receiver mounts easily on your camcorder or 
recorder. 100’ range and 2 channels insure interference- 
free operation. <oonn 

SALE *OO U0 


COMPLETELY WIRELESS ^ a 
HAND HELD MIC 

WMS-30 II System includes latest lightweight receiver 
plus a completely self-contained wireless transmitter bui 
into a hand held mic. Perfect tor passing around at 
weddings-ideal for interviewing! 

SALE $ 98 00 REG SI 18.00 


ZOOM MICROPHONE 

ECZ 660-Now beam in on the sound in front 
of you without recording side noises! Super 
cordioid electret condenser microphone. 2 
position switch allows you to zoom in "long" 
position and wide angle in "short" position. 
Features 45' range. Overcomes autofocus 
noises! 

SALE 5 OD 00 REG $69.95 



133 Channel Remote cable 


SALE S 1 19°° 

REG $139,00 


OPTEX ^ 

All-in-One 
Video Light with 
Replaceable Battery 

20 watt light gives 50-60 watt 
intensity. 20-25 minute 
running time. 

5ST V $139»5 


VERTEX 

Compact Video Light 
with Battery Built-In! 

NiCd battery powers light 
for 25 minutes! And, 
weighs only 12.5 ounces! 
Special 15w bulb delivers 
50w of light intensity! 

Special $9995 


Pocket 

Battery Video ^ 

Light Kit 

45 minute running time. Goose 
neck allows tor precise lighting. 

8235 S 139 95 
















































SUPER 

VHS 

MAJOR RELEASES 
NOW AVAILABLE! 

Drama - Sports - Music 
Classics & More! 

Call For Catalog 
1-800-331-6304 
CA (415) 558-8688 


SUPER 

Source 

video 


THE ARTS 

GLENN GOULD: A 
PORTRAIT ★★★ 

Directed by Eric Till. 1985. (Kultur 
cassette, 104 min., Hi-Fi stereo, $29.95) 

BY ALLAN KOZINN 

Gould, who died just after his 50th birth¬ 
day in 1982, was one of the authentically 
quirky geniuses of our time—a pianist 
who fled the concert stage in the belief that 
recordings, TV and radio made live per¬ 
formances superfluous. (“A spectator 
sport," he called them.) His need to com¬ 
municate found outlets not only in play¬ 
ing, but also in composing, conducting, 
writing essays and reviews, producing 
radio documentaries and even, on occa¬ 
sion, a bit of comic acting. 

The breadth of Gould’s endeavors is 
reflected in this Canadian-made docu¬ 
mentary, as are the basic biographical 
facts and character observations conveyed 
by the pianist’s relatives and friends. 
There is also some fascinating archival 
material, ranging from the sessions for 
Gould’s classic 1955 recording of Bach’s 
Goldberg Variations, and later perform¬ 
ances of works by Schoenberg and 
Prokofieff, to sections of his 1982 
Goldberg remake. 

There's a tendency towards mawkish¬ 
ness and overstatement (we’re told three 
times that Gould “looked into the 
future"), and there is too much narrative 
chatter laid over shots of Gould perform¬ 
ing. Perhaps with this biographical intro¬ 
duction out of the way, some full-fledged 
Gould performance video will be forth¬ 
coming. Given his love of electronic 
media, it would be only fitting. 


THE SLEEPING BEAUTY 
ICE BALLET ★ ★ ★ 

Rosalynn Sumners, Robin Cousins, 
Patricia Dodd. Directed by Tom Gut- 
teridge. 1986. (Kultur cassette, 62 min., 
Hi-Fi stereo, $29.95) 

BY ROY HEMMING 

Ice ballet productions of well-known 
dance classics can be risky affairs, but this 
one comes off uncommonly well. First of 
all, it trims the original ballet’s padded 
libretto down to a more manageable 
hour’s length—which not only keeps the 
storytelling tighter, but also prevents Lar 
Lubovich’s choreography from getting 
too repetitious (let’s face it, the vocab¬ 
ulary of ice choreography is inevitably 
more limited than what can be done with 
toe shoes on a non-gelid and less lubri¬ 
cious stage). 

The leads are skated by two of the most 
attractive young skaters around—Britain’s 


Olympic gold medalist Cousins and 
America’s silver medalist Sumners. They 
prove themselves competent actors as 
well as graceful, elegant and often breath- 
takingly exciting skaters. 

The production is lavishly costumed 
and handsomely staged, with effective use 
of trick photography to underscore that 
this is, after all, a fairy tale. Bramwell 
Tovey has ably adapted the best of 
Tchaikovsky’s original ballet score, 
which is spiritedly played by the London 
Symphony Orchestra. As for the story, 
well, you know this one. I’m sure—about 
the princess, the wicked fairy, the finger 
prick and so on. The only new twist here 
is that when the handsome prince finally 
awakens the sleeping beauty with a kiss, 
they skate happily ever after. 


L V DISC 

THE PRINCESS 

BRIDE ★ ★ ★ 

Cary Elwes, Mandy Patinkin, Chris 
Sarandon, Robin Wright, Christopher 
Guest. Directed by Rob Reiner. 1987. 
Rated PG. (Criterion LV disc, CAV, 

CX stereo, 98 min., $79.95) 

BY DAVID HAJDU 

Only one out of every 600 movies 
released on video is prepared with the 
meticulous attention paid to this laser disc 
release of The Princess Bride, Rob 
Reiner’s charming, family fairy tale 
(originally reviewed as a cassette release 
in the April ’88 VR). The full, original 
widescreen image has been retained by 
letterboxing the frame with horizontal 
gray bands above and below the picture. 
Plus, the disc has been pressed in the all- 
too-rarely-used CAV format, which pro¬ 
vides virtually flawless freeze-frame and 
slow-motion images. Yet. upon attentive 
reviewing. I’m puzzled as to why, out of 
600 releases, it’s The Princess Bride that 
gets such premium treatment. 

It’s obvious that it was designed with 
eventual cropping for TV in mind. Letter¬ 
boxing is a welcome extra touch, but it’s 
far from essential for aesthetic integrity 
(as the technique might be for, say, a 
CinemaScope production.) As for CAV, 
the situation is similar. It is indeed fun to 
freeze-frame some of the action scenes, 
especially the comic ballet of the sword¬ 
play sequences. But, this particular movie 
is not brimming with the kind of special 
effects that cry out for the type of inspec¬ 
tion freeze-frames make possible. 

Still, The Princess Bride is a lovely, 
lyrical fairy tale that’s genuinely reward¬ 
ing for both children and adults. It does 
not merely romanticize childhood. It gazes, 
with a child’s eye, at romance itself. 


I d E O R E v I E 





















CONSUMERS DISCOUNT WAREHOUSE 

IN NEW YORK STATE 212-581-9056 4 QAA QOO A A CH 

OPEN 7 DAYS TO SERVE YOU BETTER ■ "OUU"OOfi."4 4 tOU 

BUY DIRECTLY FROM THE WAREHOUSE 

AND SAVE!! 

Consumers Discount Warehouse stands for Service, Quality 
and Low Prices! We offer the Absolute Best in Over 100 
Name Brand Quality Cameras. We back that up with a FREE 
EXTENDED WARRANTY Service Contract with the purchase 
of every Camcorder. 

JUST CALL TOLL FREE 
1-800-882-4460 



Call For Consumers Discounted Low Low Prices! 


Panasonic 

PV-445 . CALL 

Package Includes 20 Piece Outfit. 

Panasonic —jbi 

pv-si50..$1 148 

Package Includes 20 Piece Outfit. 

Panasonic 

PV-460 . INSTANT 

MAIL ORDER REBATE .jjgHrijpir 

PV-330 .INSTANT mEak^F. 

MAIL ORDER REBATE 

PV-S350... INSTANT 

MAIL ORDER REBATE 

PAI 1 Consumers Discounted Low-Price 
L»8LL Package Includes 20 Piece Outfit. 

SONY 

CCD F40 . CALL 

CCD F30 

Consumers Discounted Low Low Price, 
Package Includes 20 Piece Outfit. 

Camcorders Include 

20 Piece Package 

1. Camera 11. A/V Adaptor 

2. Battery 12. Dub Cables 

r 3. Charger 13. Lens Kit 

4. Strap 14. RF Modulator' 

5. Handle 15. Coax Cable 

6 . Lens Cap 16. Cassette Adaptor' 

7. Lens Shade 17. VHF Transformer* 

L 8 . Instructions 18. 75/380 Ohm Adaptor* a 

Ik 9.5 FREE TAPES 19. Tripod A 

10. USA 20. Extended War- 

|H|^ Manufacturers ranty Service j&U® 

| Warranty Contract ^ 

SONY 

SP-7 . CALL ^ 

CCD-V9 . V9 JOB 

CCD-V11..CALL 

CCD-220..CALL 
! (PRO MODEL) 

Consumers Disputed Low Low Price. 
Package Includes 20 Piece Outfit. 

ROM ^ 

TOP-OF-THE LINE 

PRO 8mm. wemBSBMkfC' 

- 

4000 th Speed Shutter 

CALL 

Consumers Discounted Low Low Price. 
Package Includes 20 Piece Outfit. 

.jvc .Sp" 

$899JP „ 

GRC25U mnDgggS^m fl 

GRC55U 

CALL * 

Consumers Discounted Low Low Price. 
Package Includes 20 Piece Outfit. 

VL-C650U 'll Jm/SSL 

VL-73UA 

CALL 

Consumers Discounted Low Low Price. 
Package Includes 20 Piece Outfit. 

PAI 1 Consumers Discounted Low Price. 
L»H L L Package Includes 20 Piece Outfit. 

TOP-OF-THE-LINE HI-RES OPTICS 

SUPER WIDE ___ 1.5 X TELE 

ANGLE LENS LENS 

$149m S$169 

2 X TELE 3.55x TELE 

LENS LENS 

$199 $299 

PROTECTIVE VIDEO FILTER KIT FOR ALL 
CAMCORDERS . $69.95 

KD1700U PRO .hi 

Practically sees 
in the dark 

Super-imposing ■ . JmXF** 

Consumers Discounted Low Low Price. 
Package Includes 20 Piece Outfit. 

Q5E OPEN 7 DAYS A WEEK. SEND CHECK.0R MONEYORDER ' TO^lo WEST 57th ST.. NEW YORK. NY 10107 


on Reader Service Card 
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A VISION SHARED: 

A TRIBUTE TO 
WOODY GUTHRIE AND 
LEADBELLY ★ ★ ★ 

John Mellencamp, Sweet Honey in the 
Rock, Pete Seeger, Arlo Guthrie, Bruce 
Springsteen, Emmylou Harris, Taj 
Mahal, Little Richard, U2, Willie 
Nelson, Bob Dylan. Narrated by Robbie 
Robertson. Directed by Jim Brown. 

1988. (CBS Music Video cassette, 

72 min., Hi-Fi stereo, $19.98) 

BY STEVE SIMELS 

A Vision Shared is the companion 
videocassette for the similarly titled audio 
album, but it doesn’t exactly duplicate it. 
True, all the artists on the record also ap¬ 
pear here (except, thankfully, Brian 
Wilson, whose version of “Goodnight, 
Irene" would probably seem even more 
terrifying on video). But some of them— 
Taj Mahal, Willie Nelson—perform dif¬ 
ferent songs, while others (Bob Dylan, 
U2) are heard but not shown performing. 
And framing the music is a well- 
intentioned, if ultimately hagiographic, 
documentary on the lives of Guthrie and 
Leadbelly along with comments from the 
artists (“I was a Woody Guthrie 
jukebox." Dylan says, quite accurately, 
about his own early career). 

The audio and video versions have in 
common several compelling perform¬ 
ances, a worthy cause (a portion of the 
profits goes toward the Smithsonian In¬ 
stitution’s acquisition of the old Folkways 
Records catalog) and an undercurrent of 
liberal earnestness that threatens to get 
real tired real fast but which, fortunately, 
some of the performers rise above. 

Mellencamp, for example, actually has 
fun with his song (“Do Re Mi"), as do 
Arlo Guthrie and Pete Seeger with 
"Alabama Bound” and the apparently 
ageless Little Richard, who all but steals 
the show with a fire-breathing “Rock 
Island Line” (his best work in years, ac¬ 
tually). Others of course do not—Sweet 
Honey in the Rock and (surprise) U2’s 
Bono—but in general the program main¬ 
tains a decent balance between entertain¬ 
ment and sermonizing. 

There are also some surprises along the 
way. Atlantic Records’ Ahmet Ertegun tells 
a couple of Leadbelly anecdotes and 
demonstrates that even a millionaire can 
have lousy teeth. Springsteen drummer 
Max Weinberg (his Boss contributes a sur¬ 
prisingly effective “Vigilante Man”) seems 
to have been separated at birth from 

Steve Simels is also a critic for Stereo 
Review and author of Gender Chame¬ 
leons: Androgyny in Rock ’n’ Roll. 



Leadbelly (left): more than a folk hero. 


Ghostbusters' Harold Ramis. And some 
of the documentary footage is remarkable, 
most notably a color film clip of Leadbelly 
that looks for all the world like somebody 
was shooting an early music video. 

But, best of all, director Brown stages a 
small epiphany by way of a finale. First 
Arlo Guthrie sings “This Land Is Your 
Land” along with his father’s recording 
and then most of the various stars (shot at 
different times in different locations) 
trade verses as the credits roll (once again, 
Little Richard steals it). This is a surpris¬ 
ingly ungimmicky and moving sequence 
(I'd venture that the song has never been 
performed better), and in its understated, 
obviously heartfelt way it provides all the 
justification anyone could ask for A Vision 
Shared's existence. In short, this is 
definitely worth a look—even if, like me, 
you still get a chill at the thought of the 
Great Folk Scare of the ’60s, when the 
music almost caught on. 


VIVA SANTANA! ★ 

Santana. Directed by Tom McQuade. 
1988. (CBS Music cassette, 82 min., 
Hi-Fi stereo, $19.98) 

BY JIM FARBER 

Few moments in music video history 
are more arresting than Santana's perform¬ 
ances in the Woodstock and Soul to Soul 
concert movies. The group’s live ap¬ 
pearances, especially in that ’69-’71 
period, were sweaty orgies between Latin 
and rock rhythms, highlighted by fiery 
organ underlays, brisk percussion erup¬ 
tions and the stinging lead guitar work of 
Carlos Santana. 

Don’t look for that kind of excitement 
here. While this tape does generously pro¬ 
vide 16 musical selections, spanning 20 
years of the band’s history, nearly all are 
sabotaged by voice-over quotes from 


Carlos. In a murmured and meandering 
style, he talks about his early life (work¬ 
ing in a strip joint in Tijuana), his inspira¬ 
tion for starting the band (a bad acid trip) 
and his continued commitment to the 
ideals of Woodstock. These may have 
contributed an interesting profile of the 
man—the first major Latino rocker since 
Ritchie Valens, in fact—had they been 
relegated to some between-song no- 
man’s-land. As presented here, however, 
wonderful solos are consistently stomped 
on by deadening quotes. Even the clip 
from Woodstock is violated by dialogue. 
Any repeatability value the tape may have 
as a collector’s item is destroyed by all 
these interruptions—okay, perhaps, for a 
TV special but not for a home video 
release. 

Ironically, one of the few clips left 
unscathed is an ’85 version of “She’s Not 
There,” a performance marred by the 
group’s Las Vegasy singer of the time. 
Even worse, several numbers feature 
stitched-together versions of a song per¬ 
formed over the years, even if they’re all 
set to wildly different rhythms. The result 
is a complete mess. 

The last straw: Many of the perform¬ 
ances suffer from mediocre sound and 
picture quality. 


COMING AROUND 
AGAIN ★ ★ 

Carly Simon. Directed by Jeb Brien and 
Tony Mitchell. 1988. (HBO cassette, 

60 min.. Hi-Fi stereo. $19.99) 

BY ROBERT CHRISTGAU 
AND CAROLA DIBBELL 

Notoriously stage shy, Simon picked a 
cozy setting for her videocassette: a 1987 
waterside concert near her summer turf, 
Martha's Vineyard. Supported by band 
and backup all dressed in flowing peach 
and bleached blue garments, the toot of 
nearby boats and maybe 400 onlookers, 
Carly manages a credible version of some¬ 
one being herself. And that has always 
been Carly’s peculiar hook. Glamorous, 
bland, vulgar, plain-spoken, sometimes a 
little bit complicated, sometimes a little 
bit superficial, she sings about herself, 
and if you don’t like her, you don't like her. 

To us, there’s something dismaying 
about a person who’s seen everything 
she’s seen and yet remained, for all her 
neuroses, exactly who she started out as: a 
basically normal girl with a lot of money 
and a musical gift. Nevertheless, we like 
her more now than we did before we 
snapped this tape into the VCR, if only 


Robert Christgau is also a critic for The 
Village Voice and author o/Christgau’s 
Record Guide. 
















because Carly’s got none of those arena 
gestures that look so grotesque in the liv¬ 
ing room. She prances around like she still 
wishes she weren’t taller than every boy in 
the class except the basketball players. 
She changes into a filmy frock but keeps 
her sneakers on. She hardly utters an un¬ 
sung word. She’s a little boring, but she’s 
never offensive—and, in a concert video, 
that's gratifying in itself. 

After sagging in the early ’80s, Simon’s 
career has taken an upturn now that record 
marketers have discovered the ’60s-diehard 
market. Like other veteran guitar-strum- 
mers, only on a somewhat larger scale, 
she appeals to new age fans who haven’t 
given up on words. The material here is 
divided about 50-50 among chestnuts 
from her salad days and new material 
whose hooks struck us as uncharacter¬ 
istically mechanical. If you like her, 
you’ll probably like all of it just fine. 


MAGICAL MYSTERY 
TOUR ★ ★ 

The Beatles, Victor Spinetti, the Bonzo 
Dog Band. Directed by the Beatles. 

1967. (MPI/Apple cassette, 
approx. 50 min.. Hi-Fi stereo, $29.95) 

BY STEVE SIMELS 

When the Beatles made Magical 
Mystery Tour for British television they 
were at the height of their fame and in¬ 
fluence. Sgt. Pepper had changed the face 
of pop music for at least 15 minutes, and 
the counterculture had adopted the Beatles 
as its de facto guru princes. They could, it 
seemed, do no wrong. As it turned out. 
Magical Mystery Tour proved they 
could—and in a big way. All was for¬ 
given, of course, when the boys returned 
to form with 1968’s White Album, but 
after Magical Mystery Tour everybody 
knew that the Fab Four were mere mortals 
like the rest of us. 

The idea behind the show was simple: 
Put a load of colorful (or freaky, in '60s 
parlance) characters on a bus along with 
the lads and then drive around England 
with a movie crew waiting for something 
to happen. Unfortunately, nothing did. 
The group tried to pick up the slack with 
semi-improvised whimsy and a sendup of 
Hollywood musicals for the finale. But 
the whole thing simply didn’t work. 

After the American TV networks passed 
on the program it remained unseen except 
for occasional college screenings (usually 
from a bootleg 16mm print) and, in the 
early days of home video, on an all but un- 
watchable tape from Media. So this new 
MPI/Apple “official” version is wel¬ 
come, if only to set the record straight. 

Technically, the tape, transferred from 
an original 35mm print in generally good 


shape (there’s some scratchiness and the 
color has faded in certain segments), 
looks no worse than, say, a rerun print of 
a '60s TV series. And the sound has been 
decidedly improved. The music is now in 
stereo (Beatles producer George Martin 
personally remixed the songs, to far better 
effect than the recent CD), the dialogue is 
finally intelligible and even some of the 
sound effects (apparently re-created from 
original elements discovered by archivist 
Ron Furmanek) have been mixed for gen- 

Still, the show is at best an historically 
interesting psychedelic time capsule— 
and, at worst, a crashing bore. The song 
segments—proto-videos, if you will—are 
especially disappointing, with the visuals 
in each case vastly inferior to the music (a 
pretty damning indictment considering 
that / Am the Walrus is the only top-shelf 
Beatle song here). And the Beatles them¬ 
selves, even the usually amusing Ringo, 
seem like extras in their own movie, pop¬ 
ping up periodically in funny costumes for 
no apparent reason. 

Ironically, the only truly entertaining 
bit is provided by another (sadly, little 
known in America) group, the hilarious 
Bonzo Dog Band. Their strip club perform¬ 
ance of Death Cab for Cutie at the show’s 
conclusion provides the one real reason to 
own a copy of Magical Mystery Tour. 


FITNESS 


THE FIRM AEROBIC 
WORKOUT WITH 
WEIGHTS, VOL. 2 ★ ★ ★ ★ 

Janet Jones. Directed by Mark Henriksen. 
1988. (Meridien cassette, 107 min., 
Hi-Fi stereo, $49.95) 


BY JENNIFER STERN 

Poor Canada! With actress Janet Jones 
(a.k.a. Mrs. Wayne Gretzky) as instructor of 
this volume of The Firm workout series, it’s 


Jones: more than a great looker. 
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LASER DISCS AT 
UNBEATABLE PRICES 


• 15% Discounts on all Laser Discs 

• Over 2400 Titles Available. 

• Majority of titles in stock. 

• Audio and Video Equipment at 
Surprising Discount Prices. 

• Life Time Warranty on New Titles. 

• 20% OFF On All Criterion Titles. 

• Call for New Release Update 
and Special of the Week 

|D (201)427-1732 □ 

• Hotline Number Updated Weekly 

|D CALL FOR □ 

FREE CATALOG... 

15% Off List & 20% Off List 
On Orders of 3 or More. 

$19.99 Beetle Juice • Full Metal Jacket 
IALL!!! 


SPECIAL 

E.T. $28.98 


□EI.n.1 TITLES LL-LJ 1 1 

$19.99 

$23.98 

Blazing Saddles 

Superman 1 

Full Metal Jacket 

Superman 2 

Lethal Weapon 

Superman 3 

Arthur 

Witches of Eastwick 

Bullitt 

Wild Bunch 

Caddyshack 

The Color Purple 

Cobra 

Heartbreak Ridge 

Dirty Harry 

Magnum Force 

Purple Rain 

The Music Man 

The Crimson Pirate 

Sudden Impact 

Pale Rider 

Camelot 

Strangers On A Train 

Innerspace 

Time After Time 

Ladyhawke 

East of Eden 

The Mission 

The Goonies 

Round Midnight 

Gremlins 

The Killing Fields 

Many More... 

$23.95 

Led Zeppelin: 

The Song Remains 
The Same 

And Many More... 


Rambo III 
Digital Repressing of 
Platoon • Hoosiers 


If You Live In The Tri-state Area, 
Come And Visit Our Store 

VISA/MC/AMEX/DISCO VER 
C.O.D. ACCEPTED 

(800) 446-6474 • (201) 427-9692 
CANADA 1(800) 848-6757 

9:00am -10:00pm Mon.-Fri,10:00 am - 5:00pm Sat. 
|Q 117 Ethel Ave., Hawthorne, NJ 07506 Q 
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easy to see why the former Edmonton Oiler 
defected to L.A. 

Jones is beautiful and tough, leading a 
roomful of Body Beautifuls, male and 
female, in this challenging, well-designed 
exercise program. As with Vol. 1, The Firm 
2’s goal is simultaneously to train the body 
aerobically and give it muscle definition. 
The Firm system shuns bouncing as a means 
of raising the heart rate, emphasizing in¬ 
stead a safer system of small steps and 
pumping heavy dumbbells (3 to 10 pounds 
each for women). The dumbbells and ankle 
weights are used to work what seems like 
every muscle in the body. 

The Firm is not for the exercise dilet¬ 
tante. For one thing, doing it right in¬ 
volves a significant financial investment 
in some 44 pounds of weights. The exer¬ 
cises themselves demand serious attention 
to the particular muscles being worked. 
All this—and more fascinating informa¬ 
tion about muscles and exercise—is ex¬ 
plained in an excellent 40-minute infor¬ 
mational program that follows the hour- 
long exercise program. 

Like Jones, everything about this pro¬ 
gram is well developed and great-looking, 
from the set (a post-modern gymnasium 
complete with copies of Greek statues) to 
the graphics in the informational pro¬ 
gram. If there’s one small problem, it’s 
the unconvincing attempt to persuade us 
that doing exercise (not watching it) is 


sexy. The synthesizer music is pulsating, 
and Jones breathily exhorts us with ex¬ 
clamations such as “Control,” “Pushing,” 
“It’s hard” and “Latissimus dorsi.” 
Still, I was not convinced. When I fin¬ 
ished the workout, I hurt—in all the wrong 
places. (Meridien is at P.O. Box 5917, Co¬ 
lumbia, SC 29250.) 


FIRST AID 

DR. HEIMLICH’S HOME 
FIRST AID VIDEO ★ ★ ★ ★ 

Henry J. Heimlich M.D. Directed by 
Ron Whichard and Ken Lisbeth. 1988. 
(MCA cassette, 36 min., Hi-Fi mono, 
$19.95)g 

BY GREGORY P. FAGAN 

“This video could save the life of 
somebody you love,” reads the ad copy 
for this how-to. And the kindly Dr. 
Heimlich has the numbers to prove it. His 
own trademarked Heimlich Maneuver, 
which is among the procedures demon¬ 
strated, is credited with saving the lives of 
hundreds of people choking on food. 

For those unfamiliar with the Heimlich 
Maneuver, it involves wrapping one’s 
arms around the midsection of a choking 
victim, then squeezing in a quick up-and- 
in fashion. This forces air from the lungs 
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out through the throat to unclog the 
breathing passage. Yes, it sounds an 
awful lot like the bear hug, but bears are 
notoriously lax when it comes to copy¬ 
righting their inventions. 

Home First Aid goes well beyond chok¬ 
ing relief to offer recommendations for 
the treatment and prevention of bleeding, 
burns and poisoning. Heimlich describes 
the procedures while actors demonstrate 
in a clear, sensible, didactic fashion. No 
jokes. No patter. Just straight-from-the- 
stethoscope advice on dealing with a host 
of common household emergencies. It 
doesn’t make for very exciting viewing, 
but when was the last time you experienced 
literary catharsis while reading a Red 
Cross pamphlet? 

Kudos to all involved for the generic, 
plug-free nature of this video. Since 
Heimlich lists the necessary implements 
and medications for a basic home first-aid 
kit, the producers could easily have ar¬ 


ranged for sponsors. They didn’t, and I 
recommend the tape without reservation. 


KID V I D 

CLIFFORD’S FUN WITH 
NUMBERS: 

CLIFFORD’S BIRTHDAY 
SURPRIZE ★★★ 

CLIFFORD’S FUN WITH 
LETTERS: THE ABC 
MESSAGE SERVICE ★★★ 

Animated featurettes. Directed by Kate 
Shepherd. 1988. (Family Home 
Entertainment cassettes, 30 min., each, 
Hi-Fi mono, $14.95 each) 

BY GENEVIEVE A. KAZDIN 
When Clifford, the big red dog, helps 
Emily Elizabeth plan her Surprize birth¬ 


day party, young viewers 3 to 7 get a crash 
course in number recognition. As is the 
case with other tapes in the excellent 
FHE/Scholastic Learning Library series, 
all this learning is nicely disguised behind 
a silly, well-animated Clifford story. 

More than rote counting is used to pre¬ 
sent numbers, too. There are also com¬ 
parisons and concepts such as “more 
than” and “less than.” 

In The ABC Message Service, our ditsy 
dynamic duo investigates letters. Again, 
no rote teaching—Clifford searches for 
letters to make a message and finds them 
“hiding” in other words. As he sees and 
understands, so will the viewer. 

The animation of the Clifford series is 
true to the Norman Bridwell books on 
which they’re based. Lovable, hulking 
Clifford and spunky, optimistic Emily 
Elizabeth have all the wit and charm that 
have made them favorites for 25 years. 
The music is lively and catchy. 
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TAPE & DISC 

PREVIEWS 



ACTION 

BELLMAN AND TRUE (1988) 
Burglars kidnap a computer wiz’s 
stepson, force him to burgle. With 
Bernard Hill. Rated R. (Cannon, 
Jan. 18) 

BLOODSPORT (1988) Jean Claude 
Van Damme chops, leaps and round¬ 
houses his way through an Asian 
martial arts competition. Rated R. 
(Warner, Dec. 21) 

CONTRA CONSPIRACY (1987) 
Innocent teen-miss joins AWOL ter¬ 
rorist in flight from Founding Father 
emulators. Rated R. (City Lights, 
Dec. 14) 

CRAZED COP (1988) “His mind 
snaps! The action never stops. ’ ’ Ivan 
Rogers is the titular tool of 
vengeance. (Unicom, Dec. 5) 



Itlcmdsport '.man dries his nails. 


DEAD END CITY (1988) Vigi¬ 
lantes challenge a ruthless gang bent 
on terminating thoroughfares. With 
Dennis Cole. (AIP, Dec. 20) 

STORMQUEST (1987) Mean 
Amazons rule Kimbia. Brent Huff 
leads the men in revolt. With Kai 
Baker, Monica Gonzaga. (Media, 
Dec. 21) 

WHERE EAGLES DARE (1968) 
Clint Eastwood and Richard Burton 
play chicken with Nazi bullets in the 
Alps. Letterboxed. Rated PG. 
(MGM/UA, Dec. 6) 

WHITE GHOST (1988) William 
Katt, a Vietnam MIA by choice, 
emerges from the jungle keening for 
fresh combat. With Rosalind Chao. 
Rated R. (TWE, Dec. 14) 

SUSPENSE 

HIDDEN CITY (1988) A mys¬ 
terious film clip ensnares an archivist 
in political intrigue. With Charles 
Dance, Cassie Stewart. (Sony, 
Dec. 19) 

96 VIDEO REVIEW 


MIDNIGHT CROSSING (1988) 
Two couples set sail for a Cuban 
cache. Bullets and a miffed Ned Beat¬ 
ty follow. With Faye Dunaway, 
Daniel J. Travanti. Rated R. (Ves- 
tron, Dec. 14) 

WESTERN 

BUCKEYE AND BLUE (1988) A 
Civil War hero-turned-criminal cor¬ 
rupts a 13-year-old girl. With Jeffrey 
Osterhage, Robyn Lively. Rated PG. 
(Academy, Dec. 22) 

YOUNG GUNS (1988) They battle 
old guns from both sides of the law 
and smirk arrogantly from every 
magazine cover. With Emilio 
Estevez, Kiefer Sutherland. Rated R. 
(Vestron, Jan. 4) 

COMEDY 

COMBAT ACADEMY (1986) 
Insubordinate cadets whoopee- 
cushion the clusters off the faculty. 
With Dick Van Patten, Sherman 
Hemsley, Bernie Kopell. (New 
World, Dec. 13) 

EAT THE RICH (1987) Class 
struggle plus cannibalism equals 
comedy? At least in England. With 
Ronald Allen. Music by Motor- 
head. Rated R. (RCA/Columbia, 
Jan. 5) 

THE GREAT OUTDOORS (1988) 
Rich-guy Dan Aykroyd’s family 
crashes nice-guy John Candy's 
family vacation. Rated PG-13. 
(MCA, Jan. 2) 

IT TAKES TWO (1988) Lifetime 
lovers enter a madcap maelstrom of 
pre-nuptial jitters. With Leslie Hope, 
George Newbern. Rated PG-13. 
(CBS/Fox, Dec. 15) 

MOTHER, JUGS AND SPEED 

(1976) Bill Cosby, Raquel Welch and 
Harvey Keitel. Guffaw-inspiring 
paramedicine aplenty. Rated PG. 
(Key, Dec. 15) 

PARAMEDICS (1987) EMTs 
George Newbern and Christopher 
McDonald uncover a wacky black- 
market cadaver operation. Directed 
by Stuart Margolin. Rated PG-13. 
(Vestron, Dec. 14) 

SHORT CIRCUIT 2 (1988) 
City thugs persuade naive robot 
Number Five to plunder. With Mi¬ 
chael McKean. Rated PG. (RCA/ 
Columbia, Dec. 15) 

VIBES (1988) Psychics Jeff 
Goldblum and Cyndi Lauper follow 
Peter Falk to Ecuador in search of 


either Lionel Hampton or "mysteri¬ 
ous powers." Rated PG. (RCA/Co¬ 
lumbia, Jan. 5) 

DRAMA 

BEETHOVEN’S NEPHEW (1988) 
Director Paul Morrissey’s vision 
of the German composer finds 
naughty old Ludwig drooling after 
the lad. Rated R. (New World, 
Dec. 13) 

CANDY MOUNTAIN (1988) So-so 
rocker (Kevin O’Connor) seeks 
mythical guitar crafter who'll make 
him a star. With Tom Waits. 
(Republic, Dec. 7) 

CHLOE IN THE AFTERNOON 

(1972) Free-spirited Chloe (Zouzou) 
forces staid Bernard Verley to reap¬ 
praise his home life. In French with 
English subtitles. (Media, Dec. 21) 

A DREAM OF KINGS (1969) The 
ever-virile Anthony Quinn is Zorba 
the New Yorker, chasing Inger 
Stevens and trying to get his son to 
Greece. Rated R. (Warner, Dec. 14) 


Aykroyd at the barbie Outdoors. 



THE GRASSHOPPER (1970) 
Vegas showgirl life takes its toll on 
young Jacqueline Bisset. With Joseph 
Cotten, Jim Brown. Rated R. 
(Warner, Dec. 14) 

THE UNBEARABLE LIGHT¬ 
NESS OF BEING (1988) Daniel 
Day Lewis portrays a confused 
Czechoslovakian surgeon with a 
hyperactive libido. From Milan 
Kundera’s novel. With Lena Olin. 
Rated R. (Orion, Dec. 29) 

VANISHING ACT (1986) Mike 
Farrell's wife disappears and shows 
up again, but it’s not her. Or is he 
nuts? With Elliott Gould. (Vidmark, 
Dec. 14) 

THE KING 

GIRL HAPPY (1964) Elvis Presley 
simulates surfing and more in Ft. 
Lauderdale. With Shelley Fabares. 
(MGM/UA. Dec. 13) 

KISSIN’ COUSINS (1964) Elvis, 
bent on nuclear proliferation, con¬ 
fronts his long-lost no-nukes-on- 
mv-mountain kin (also played by 
Elvis, in a blond wig). (MGM/UA, 
Dec. 13) 

LIVE A LITTLE, LOVE A 

LITTLE (1968) Comeback-era Elvis 
snarls “dammit” and explores car¬ 
nal pleasures. With Michele Carey, 
Rudy Vallee. Rated PG. (MGM/UA, 
Dec. 13) 

SPINOUT (1966) A trio of eager 
bimbettes chase Elvis’ Cobra 427 
around the track. Elvis wins! With 
Shelley Fabares, Carl Betz. 
(MGM/UA, Dec. 13) 

STAY AWAY, JOE (1968) Cow¬ 
boy Elvis spends a lot of time with the 
horses. Burgess Meredith and Joan 
Blondell hold their noses. ( MGM/ 
UA, Dec. 13) 






















FITNESS 

JANE FONDA’S COMPLETE 
WORKOUT (1988) The leotard 
queen returns with a 70-minute pro¬ 
gram. (Warner, Jan. 11) 

SWAYZE DANCING (1988) A 
boogier's how-to from Patrick and 


Patsy (his mom) designed to "knock 
your socks off. ’' Beware of splinters. 
(Starmaster, Dec. 5) 

DOCUMENTARY 

NATIONAL GEOGRAPHIC A 

trio of new tapes exploring big cats, 
bigger boats and flat-tailed rodents. 
Titles include The Secret Leopard, 


The Superliners: Twilight of an Era 
and Rocky Mountain Beaver Pond. 
(Vestron, Dec. 7) 

THIN BLUE LINE (1988) Director 
Errol Morris’ reconstruction of a 
controversial 1976 murder case in¬ 
volving a Texas cop. Rated R. (HBO, 
Jan. 11) 

SCI-FI 

THE BRAIN (1988) It’s an alien 
one. and it's using a TV talk-show 
host to slaughter the planet. With 
David Gale (Re-Animator) . Rated R. 
(IVE, Jan. 12) 

THE CREATION OF THE 
HUMANOIDS (1962) WWIlI’s 
over, and the man-made human¬ 
oids get more human every day. 
That makes man mad. (Queasy Art. 
Dec. 12) 

THE OUTER LIMITS (1960s) 
Three more vintage half-hour cas¬ 


settes from one of TV’s scariest 
series: Dabney Coleman in Speci¬ 
men: Unknown, Robert Culp in The 
Architects of Fear and Michael An- 
sara in Harlan Ellison’s Soldier. 
B&W. (MGM/UA, Dec. 13) 

HORROR 

NEW YEAR’S EVIL (1980) Blood 
and bubbly flow freely as a TV 
hostess rings out the year. With Roz 
Kelly. Rated R. (Cannon, Jan. 18) 

PHANTASM U (1988) Shiny killer 
head-piercing balls return to bother two 
brothers. Rated R. (MCA, Jan. 12) 

PULSE (1988) A home’s electrical 
wiring turns into an evil UL-defying 
conduit of death. With Cliff De¬ 
Young. Rated PG-13. (RCA/Colum¬ 
bia, Dec. 15) 

TERROR-EYES (1988) Satan 
comes a-hunting screenwriters in 
Hollywood. (AIP, Dec. 6) 
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FEATURES 

The main features of this remarkable 
monitor/receiver are those associated with 
the non-interlace scanning that defines an 
IDTV set. Digital technology is used to store 
intermediate video fields and place them on 
the screen simultaneously, as opposed to two 
at a time, to create a total video picture. To 
refine the effect, there are circuits for video 
noise reduction, color purification and ver¬ 
tical picture sharpness. The only digital cir¬ 
cuit that constitutes an actual user feature is 
the one most people actually want and use: 
digital freeze-frame, which holds a picture 
on screen while a program’s audio con¬ 


tinues. The set has a built-in Dolby Surround 
decoder for the enjoyment of Dolby-encoded 
software, a hall surround effect that re¬ 
creates the ambience of a large theater and 
simulated stereo to enhance mono programs. 

The KV-27FX10 has three sets of direct 
audio/video inputs, an audio/video output, 
three separate S-video inputs and one S- 
video output. Outputs for front and rear 
speakers are also provided. 

The supplied remote (which Sony calls the 
Express Commander) can be programmed to 
operate many of your other video compon¬ 
ents. (The remote learns its commands from 
other remote controls.) Naturally, it also 


Fig. 1. Response at low frequencies. 

that brings up screen displays that aid in the 
adjustment of hue, color, brightness and 
sharpness for video, and balance, bass and 
treble for audio. Once you've adjusted the 
picture and sound to your taste, a built-in 
memory chip keeps things that way; the reset 


SUMMARY 

Sony Monitor/Receiver, 

Model KV-27FX1 O 

This set won’t be out in stores until the ear¬ 
ly spring, but when Sony offered us the ex¬ 
clusive opportunity to look at an early model, 
we jumped at the chance. The KV-27FX10 is 
the company’s first IDTV monitor/receiver, 
and it’s a beauty. IDTV stands for improved- 
definition television and it incorporates digital 
technology to eliminate interlace from a televi¬ 
sion picture. A bit of rudimentary tech is in 
order here: On a standard set, the video pic¬ 
ture comes on screen in two separate fields of 
scanning lines eveiy % of a second. Interlace 
is the meshing of those two fields to form one 
video picture. An IDTV set uses digital 
memory to put those two separate fields on the 
screen at once. The result should be a TV picture with no visible scan lines and bet¬ 
ter perceived detail, particularly in vertical resolution. In other words, a more solid 
video picture. 

The KV-27FX10 achieves that aim, and beautifully. Sony’s execution of IDTV 
technology is flawless, and the difference between this and a standard, interlaced pic¬ 
ture is more than visible; it’s practically palpable. Heightened detail results in 
heightened realism; until the introduction of high-definition television, this may be 
as real as TV gets. 

The set has a number of other features, of course, and the IDTV effect wouldn’t 
be nearly as dramatic if all other video parameters weren’t excellent as well. They 
were. This is an exciting breakthrough in television technology, one you’ve really 
got to see to appreciate. IDTV is going to be a widespread feature in TVs this year. 
We hope all such monitor/receivers can live up to the high standards this one sets. 


handles all the major functions of the set and 
can be used to adjust both picture and sound. 

CONTROLS 

While a few functions—power on/off, 
channel selection, etc.—can be activated on 
the set itself, the real keys to the controls are 
on the remote. Those keys include power 
on/off and channel up/down; a select button 
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button restores the sound and picture to their 
factory settings. 

Automatic memorization of available TV 
channels in your area is accomplished with 
the push of a button and individual channels 
can be added or deleted with two other keys. 
Of course, there are numbered keys for 
direct channel access, as well as a jump key 
that switches you back and forth between the 
previously selected channel and the one 
you're watching. The “still” button freezes 
a full-screen image, which proves useful if 
there’s a phone number on the screen that 
you need to copy but don’t have a pencil and 
paper handy. 

The sleep button activates an internal 
60-minute timer, after which the set goes off. 
Finally, the surround select button chooses 
Dolby Surround, hall surround (for a 
theaterlike effect) and simulated stereo. 


LAB MEASUREMENTS 
Sony Monitor/Receiver 

Model Number: KV-27FX10 
Serial Number: NA 

VIDEO SECTION 


MAXIMUM USABLE 

LUMINANCE 120 Footlamberts 

RESOLUTION 

(h ortzontol/verticol) 560/500 Lines 

CONVERGENCE 

(center/ corners) _ 0/.23% 

VIDEO FREQUENCY RESPONSE 7.0 MHz 

INTERLACE No scan lines visible 

TRANSIENT RESPONSE Excellent 

BLACK LEVEL RETENTION 95% 

COLOR QUALITY ~ Excellen t 

AUDIO SECTION 

SIGNAL-TO-NOISE RATIO 

(at 1,000 uV, A-weighted) 

Stereo (left/right) 60/59.7 dB 

SAP 69.5 dB 

Mono 57.7 dB 

TOTAL HARMONIC DISTORTION 

(at 1 kHz, -20 dB) 

Stereo (left/right) ,29/.31% 

SAP .33% 

Mo no _ .31% 

FREQUENCY RESPONSE 

(at -20 dB, 100% modulation) 

Stereo 40 Hz to 12 kHz 

Resolution 




Fig. 2. Response at high frequencies. 

Volume for the rear speakers can be adjusted 
independent of front speakers. The set also 
has a headphone jack for private listening. 

The rear panel is equipped with the jacks 
and inputs described above. 



CHANNEL SEPARATION 

(at 1 kHz, 100% modulation) 

Ste reo (l eft/right) 19.0 /1 9.5 dB 


Overscan 



AMPLIFIER SECTION 

MAXIMUM OUTPUT 

Audio Output 1.0 Volts 

Speaker Output 8 Watts 

TOTAL HARMONIC DISTORTION 

(1 kHz, at-10 dB) 

Audio Output .22% 

Speake r Output _ ,3% 

SIGNAL-TO-NOISE RATIO 

(A-weighted) 

Audio Output 72.4 dB 

Spea ker Outpu t _ 66 dB 

FREQUENCY RESPONSE 
Audio Output 20 Hz to 20 kHz 

Speaker Output 23 Hz to 20 kHz 


ADDITIONAL DATA 

P ICTURE SIZ E_ 27 Inc hes (di og.) 

POWER REQUIREMENTS 170 Watts 

DIMENSIONS 

(HxWxD, in inches) 21 Vix26'/zx21 

WEIGHT __ 118 Pound s 

SUGGESTED RETAIL PRICE NA 

mi meoiuremenn ivl u r. APEL 


TEST RESULTS 

Scan lines are such a common part of our 
viewing experience that we take them for 
granted, so it’s a shock to see a high- 
resolution picture without them. A very 
pleasant shock, we must add—this IDTV set 
shows us just how good our NTSC broad¬ 
cast/transmission standard can get. Besides 
the tremendous detail provided by the 560 
lines of horizontal resolution and 500 lines 
of vertical resolution (Figs. 1 and 2 show 
video frequency response at both low and 
high frequencies; it extended out, all in all, 
to an impressive 7 MHz), the IDTV picture 
has a far more solid quality than pictures on 
standard, interlaced monitor/receivers have. 
We’re tempted to say that this kind of pic¬ 
ture represents the apex of what NTSC has 
to offer, and despite the criticism that’s been 
leveled at this 40-year-old standard, the best 
is very good indeed. And the improvement 
over other sets is immediately noticeable. 

All other video parameters lived up to 
what we’ve come to expect from a first-rate 
monitor/receiver: Transient response and 
color quality were both excellent; there was 
virtually no overscan, which means none of 
the picture’s edges was cut off; and finally, 
TV reception was superb, delivering almost 
noise-free pictures even under the equivalent 
of fringe-area reception conditions (Fig. 3). 

Audio performance was very good as far 
as the built-in amplifier was concerned, with 
flat frequency response across the entire 



Fig. 3. Fringe-area reception: excellent. 


human-hearing spectrum through the 
speaker output terminals. The MTS decoder 
did not perform as well as we would have 
liked, offering about 19 dB of stereo separa¬ 
tion, which is pretty weak. Frequency 
response went out to an acceptable but not 
exceptional 12 kHz (the limit for broadcast 
stereo transmission is 15 kHz). 

Although this model has a 27-inch screen, 
it is a remarkably compact set. Don’t be 
misled, though, as it weighs a hefty 118 
pounds. This is truly a case where great 
things come in small—albeit heavy- 
packages. With all the equipment that passes 
through APEL and my facility, there are sur¬ 
prisingly few times when we feel reluctant 
to return a product after it’s been evaluated. 
But this breakthrough monitor/receiver is 
precisely such a product. —Len Feldman 






















•TEST REPORTS- 



Sharp Monitor/Receiver, Model 31 ND798 

Another high-end product from Sharp’s new Optonica line, this 31-inch direct-view 
monitor/receiver has picture resolution that’s tough to beat. Were it not for the rather 
poor showing of the set’s built-in MTS decoder, we would rate the set as among the 
best we’ve ever measured. As it is, the 31ND798 tells a story we’ve heard too many 
times before: excellent picture, a big letdown on sound. 

But we’re not going to make this set the whipping boy for a problem that’s plagued 
the whole industry (see “Backspace,” Dec. ’88 VR). And if you’ve got a VCR with 
its own MTS decoder, you’ll avoid this set’s negligible 12 dB of stereo separation. 
That aside, concentrating on the positive aspects of this set is easy. Almost all 
parameters of picture quality were perfect or close to perfect. The only exception 
was the 60/40 interlace, fairly common on sets this size—scan lines will be more visible 
than usual. All told, though, the picture is impressive. The convenience features (such 
as on-screen displays and an unusual ‘ 1 favorite channel ’ ’ selector) were all welcome 
additions. But if a set says “stereo,” that’s what it should offer, and this one doesn’t 
do it well. While the set has a lot to recommend it, the MTS problem disappoints 
us. Again though, this is a common problem; this set merely displayed poorer-than- 
the-poor-norm performance in this area. Other than that, it represents a substantial 
and admirable achievement. 


FEATURES 

The tuner section of this monitor/receiver 
uses quartz synthesized electronic tuning and 
can receive up to 209 TV frequencies. On¬ 
screen displays let you adjust the picture and 
sound from the remote control. In addition 
to the usual random access to channels the 
remote's number keys provide, the 
31ND798 can memorize four of your 
favorite TV channels and recall them when 
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you press buttons lettered A through D. 

Active channels in your area can be preset 
into the tuner’s memory, and the channel 
scan feature goes through all the active chan¬ 
nels one at a time, giving you brief glimp¬ 
ses of what’s on. Other convenience features 
include a sleep timer that turns the set off 
after 30, 60, 90 or 120 minutes. 

There are two sound-field modes on this 
set: hall surround for a theaterlike effect, and 


matrix surround, which can capture a good 
deal of the rear-channel information includ¬ 
ed on Dolby Surround-encoded software. 

CONTROLS 

This is yet another set with almost no visi¬ 
ble controls on the front panel. (While the 
styling isn’t as snazzy as we’ve seen on other 
sets, this Optonica model has a definite high- 
end look.) Only indicator lights for power 
and MTS reception can be seen. There’s a 
control access door beneath the screen that, 
when opened, reveals more selectors than 
controls: mono/stereo, TV/CATV, 
TV/video, etc, Channel and volume 
up/down buttons are here as well. You’ll 
also find here a set of audio/video input 
jacks, a real plus for camcorder users who 
don’t want to go through the bother of hook¬ 
ing up via the rear panel. 

The remote control duplicates many of the 
functions described above and has numbered 
buttons for direct channel access. It also 
houses the ‘ ‘favorite channel ’' selector and 
selects the audio surround effects. 

LAB MEASUREMENTS 
Sharp Monitor/Receiver 

Model Number: 31ND798 
Serial Number: 311129 

VIDEO SECTION 

MAXIMUM USABLE 

LUMINANCE _ 70 Footlamberts 

RESOLUTION 

(horizontal/verticai) _ 650/550 Lines 

CONVERGENCE ■ . „i. , . m-, i 0/ 26% 

VIDEO FREQUENCY RESPONSE 8.0 MHz 
INTERLACE 60/40 

TRANSIENT RESPONSE Excellent 

BLACK LEVEL RETENTION 95% 

COLOR QUALITY Excellent 


Resolution 













A status call on the remote allows you to 
check the video and audio levels. Display 
call brings up a number of status indications 
one at a time. 

The terminal board on the rear of the set 
contains S-video inputs and outputs, two sets 
of direct audio/video inputs and a set of out¬ 
put jacks. The usual coaxial connector for 
antenna or cable hookup is also here. 

TEST RESULTS 

Maximum usable luminance for this set 
was 70 footlamberts, which sounds a little 
low. But the distribution of luminance can 
get a bit diffused on a set this size, and the 

Overscan 



AUDIO SECTION 


U. HARMONIC DISTORTION 

kHz, -20 dB) 
reo (left/right) 


measured level is more than sufficient for 
comfortable viewing, even in a fairly well- 
lit room. Both horizontal and vertical resolu¬ 
tion were superb—650 lines horizontal, 550 
lines vertical. That’s actually more than you 
need, since it’s more than you’re going to 
get out of any home video source, even such 
high-resolution formats as S-VHS, laser disc 
and ED Beta. Still, as they say, better 
more than you need than less. 

It’s a good thing vertical resolution was 
as high as it was, however. If not, the im¬ 
perfect 60/40 interlace would have been very 
noticeable, resulting in more visible scan 
lines. Sets this size will certainly benefit 
from the IDTV non-interlace technology, 
which eliminates scan lines completely. 

Other video parameters were close to 
perfect, though, with transient response and 
color quality standing out. Combine that 
with tuner sensitivity yielding bright, clean 
pictures under even the worst conditions, 
and you’ve got an excellent TV picture. 

The audio section, measured from the 
audio output jacks, had an output of 1.5 volts 
at 1 kHz, with harmonic distortion at that 
level a nasty 2.7%. You should be able to 
keep from using the volume control; de¬ 
creasing a maximum of -10 dB, there will 
still be plenty of output to drive most stereo 
components to rated output and you’ll reduce 
distortion to a that’s-more-like-it level of 
.37%. Frequency response was excellent at 
the treble end, going out to 20 kHz. 

The MTS decoder looked acceptable for 
a while; frequency response went out to 12 
kHz, short of the broadcast standard but still 
tolerable. Things got bad at separation, 
which was a measly 12 dB—barely any 
separation at all (the best MTS decoders 
we’ve seen have shown separation of over 
30 dB). And since channel separation is the 
whole point of stereo, we have to consider 
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KD-3030 


8mm Video Camcorder with 
Time-Lapse & Animation Recording 

• Only 2.4 lbs. • 6X power zoom with 
macro mode (8X with optional 
teleconverter) • Infrared autofocus 

• 1/1200 sec. Hi-speed shutter • Auto 
exposure • Auto white balance 

• Time-lapse recording • Animation 

• Hi resolution CCD • Insert editing 

• Freeze frame • Slow motion • Picture 
search • Date recording • Up to 2 hrs. 
of high-quality video • Instant playback 
in camera • Minimum illumination 

(4 Lux) • Flying erase heads • 12-month 
parts + tabor warranty 


KD-170< 


BIG SAVINGS AND MORE! 

Get the most up-to-date information on VCRs, TVs, Camcorders, 
Hardware, The Newest Video Releases, Classic films on Tape 
AND SAVE OVER $14! 
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□ One year (12 issues) for $8.97. SAVE OVER $14! 

□ Two years (24 issues) for $14.97. SAVE OVER $31! 
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^'3 Camcorder with 
wjital Superimposer 

Hr sensitivity • 6X autofocus 
• Easy-to-use, fully 
■r operation • 2 page built-in 
Uierimposer lets you 
Hise titles while recording 
■me display • Flying erase 
■FI audio • Optional "Action 
■/ows viewfinder monitoring 
Hing camera unit away from 
I mionth parts + labor warranty 
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■it delivery available 
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Add $4 per year tor postage tor Canada, 
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SUMMARY 

Sharp Monitor/Receiver, Model 31 ND798 

Another high-end product from Sharp’s new Optonica line, this 31-inch direct-view 
monitor/receiver has picture resolution that’s tough to beat. Were it not for the rather 
poor showing of the set’s built-in MTS decoder, we would rate the set as among the 
best we’ve ever measured. As it is, the 31ND798 tells a story we’ve heard too many 
times before: excellent picture, a big letdown on sound. 

But we’re not going to make this set the whipping boy for a problem that’s plagued 
the whole industry (see “Backspace,” Dec. ’88 VR). And if you’ve got a VCR with 
its own MTS decoder, you ’ll avoid this set’s neglie ible 12 dB of stereo separation. 
That aside, concentratin: 
parameters of picture qu; 
was the 60/40 interlace, fa 
than usual. All told, thoug 
as on-screen displays and 
additions. But if a set say: 
do it well. While the set 
us. Again though, this is: 
the-poor-norm performa 
and admirable achievem 


matrix surround, which can capture a good 
deal of the rear-channel information includ¬ 
ed on Dolby Surround-encoded software. 

CONTROLS 

This is yet another set with almost no visi¬ 
ble controls on the front panel. (While the 
styling isn’t as snazzy as we've seen on other 
sets, this Optonica model has a definite high- 
end look.) Only indicator lights for power 
and MTS reception can be seen. There’s a 
control access door beneath the screen that, 
when opened, reveals more selectors than 
controls: mono/stereo, TV/CATV, 
TV/video, etc, Channel and volume 
up/down buttons are here as well. You’ll 
also find here a set of audio/video input 
jacks, a real plus for camcorder users who 
don’t want to go through the bother of hook¬ 
ing up via the rear panel. 

The remote control duplicates many of the 
functions described above and has numbered 
buttons for direct channel access. It also 
houses the "favorite channel" selector and 
selects the audio surround effects. 


LAB MEASUREMENTS 
Sharp Monitor/Receiver 

Model Number: 31ND798 
Serial Number: 311129 


VIDEO SECTION 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 

UNITED STATES 


BUSINESS REPLY MAIL 
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A status call on the remote allows you to 
check the video and audio levels. Display 
call brings up a number of status indications 
one at a time. 

The terminal board on the rear of the set 
contains S-video inputs and outputs, two sets 
of direct audio/video inputs and a set of out¬ 
put jacks. The usual coaxial connector for 
antenna or cable hookup is also here. 

TEST RESULTS 

Maximum usable luminance for this set 
was 70 footlamberts, which sounds a little 
low. But the distribution of luminance can 
get a bit diffused on a set this size, and the 
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AUDIO SECTION 

SIGNAL-TO-NOISE RATIO 

(at 1,000 uV, A-weighted) 
Stereo (left/right) 


CHANNEL SEPARATION 

(at 1 kHz, 100% modulation; 
Stereo (left/right) 


AMPLIFIER SECTION 

MAXIMUM OUTPUT 

Audio Output 1.5 Volts 

TOTAL HARMONIC DISTORTION 

(1 kHz, at -10 dB) 

Audio Output .37% 

SIGNAL-TO-NOISE RATIO 

(A-weighted) 

Audio Output 69.9 dB 

FREQUENCY RESPONSE 
Audio Output 50 Hz to 20 kHz 


ADDITIONAL DATA 

PICTURE SIZE 31 Inches (diag.) 

POWER REQUIREMENTS 160 Watts 

DIMENSIONS 

(HxWxD, in in ches) 27*33V4x21% 

WEIGHT NA 

SUGGESTED RETAIL PRICE NA 

All measurements and charts supplied by A PEL 

(Advanced Product Evaluation Laboratory). 


measured level is more than sufficient for 
comfortable viewing, even in a fairly well- 
lit room. Both horizontal and vertical resolu¬ 
tion were superb—650 lines horizontal, 550 
lines vertical. That’s actually more than you 
need, since it’s more than you’re going to 
get out of any home video source, even such 
high-resolution formats as S-VHS, laserdisc 
and ED Beta. Still, as they say, better 
more than you need than less. 

It’s a good thing vertical resolution was 
as high as it was, however. If not, the im¬ 
perfect 60/40 interlace would have been very 
noticeable, resulting in more visible scan 
lines. Sets this size will certainly benefit 
from the IDTV non-interlace technology, 
which eliminates scan lines completely. 

Other video parameters were close to 
perfect, though, with transient response and 
color quality standing out. Combine that 
with tuner sensitivity yielding bright, clean 
pictures under even the worst conditions, 
and you’ve got an excellent TV picture. 

The audio section, measured from the 
audio output jacks, had an output of 1.5 volts 
at 1 kHz, with harmonic distortion at that 
level a nasty 2.7%. You should be able to 
keep from using the volume control; de¬ 
creasing a maximum of-10 dB, there will 
still be plenty of output to drive most stereo 
components to rated output and you’ll reduce 
distortion to a that’s-more-like-it level of 
.37%. Frequency response was excellent at 
the treble end, going out to 20 kHz. 

The MTS decoder looked acceptable for 
a while; frequency response went out to 12 
kHz, short of the broadcast standard but still 
tolerable. Things got bad at separation, 
which was a measly 12 dB—barely any 
separation at all (the best MTS decoders 
we’ve seen have shown separation of over 
30 dB). And since channel separation is the 
whole point of stereo, we have to consider 
this a major problem. 

But it’s a common one, as we’ve said in 
this space many times. While engineers have 
taken the video portion of monitor/receivers 
to new heights, they still have trouble align¬ 
ing MTS circuitry properly. It’s time they 
learned. In the meantime, we give this set 
high marks for picture quality. 

—Len Feldman 

ABOUT THESE 
TEST REPORTS 

Each piece of video equipment we test is a 
factory-fresh production model—the same quality 
you would buy in a store. After each product has 
been tested by APEL—Advanced Product Evalua¬ 
tion Laboratory, a leading independent testing fa¬ 
cility headed by engineer Frank Barr—it goes to 
technical editor Len Feldman, an internationally 
recognized authority with more than 30 years 'ex¬ 
perience testing home entertainment products. He 
interprets the data and performs hands-on use tests 
of each piece of equipment, combining personal, 
practical experience with the most objective 
technical data available anywhere. 
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8mm Video Camcorder with 
Time-Lapse & Animation Recording 


• Only 2.4 lbs. • 6X power zoom with 
macro mode (8X with optional 
teleconverter) • Infrared autofocus 

• 1/1200 sec. Hi-speed shutter • Aufo 
exposure • Auto white balance 

• Time-lapse recording • Animation 

• Hi resolution CCD • Insert editing 

• Freeze frame • Slow motion • Picture 
search • Date recording • Up to 2 hrs. 
of high-quality video • Instant playback 
in camera • Minimum illumination 

(4 Lux) • Flying erase heads • 12-month 
parts + labor warranty 



8mm Video Camcorder with 
Built-In Digital Superimposer 

• Low light sensitivity • 6X autofocus 
zoom tens • Easy-to-use, fully 
automated operation • 2 page built-in 
digital superimposer lets you 
superimpose titles while recording 

• Date / time display • Flying erase 
head • Hi-Fi audio • Optional "Action 
Finder" allows viewfinder monitoring 
while holding camera unit away from 
eye • 12 month parts + labor warranty 

ORDERS 800-654-7787 

OVERNIGHT DELIVERY AVAILABLE 

INFO 212-564-4410 
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and Subject to Availability* Customer Service Call 212-5^4-4410 
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SUMMARY 

Pentax 8mm Camcorder, Model PV-C88OA 

Pentax is known primarily as a manufacturer of photographic equipment, 
and like many other similar companies, its format of choice in the video cam¬ 
corder field is 8mm. Many such companies configure their camcorders in 
ways that ingeniously combine the manufacturer’s expertise in photography 
with video technology. This model, the 
PV-C880A, doesn’t have anything ex¬ 
traordinary to offer in that respect. It’s 
a basic camcorder, offering good-to- 
average performance and, of course, the 
lightness and compactness that’s usually 
part and parcel of the 8mm format. 

The two features Pentax is stressing here 
are the high-speed shutter and interval record 
function. While many manufacturers take 
their high-speed shutter feature to the point of 
overkill, Pentax frugally (and wisely, we think) included only one speed—'/ 1200 
of a second, quite enough for most people. Interval recording is a form of time-lapse 
videography, recording an object’s movements in intervals of 30 seconds, 1, 2 or 
5 minutes. You’ll want to use a tripod for this kind of shooting, of course. 

Overall, we liked the feel of the camcorder, and it was quite easy to use. Granted, 
this is not a groundbreaking model. But at a $1,899 list, it won’t break your bank 
account either. 



FEATURES 

This camcorder comes complete with a 
number of helpful accessories, including an 
RF converter kit, 1-hourbattery, AC adapt¬ 
er/battery charger, various cables, earphone 
and shoulder strap. 

The camera section boasts the usual con¬ 
venience features such as automatic focus, 
iris adjustment and white balance; a fade 
in/out feature eases scene transitions. The 
power zoom is 6:1, pretty standard on small 
8mm models. The high-speed shutter func¬ 
tion has one speed—'/i 20 o of a second—and 
we feel this is sufficient for getting blur-free 
outdoor action scenes. 

The VCR section has slow-motion and 
frame-by-frame advance, both good for 
analysis of action, particularly on footage 
shot at the high shutter speed. There’s also 
an insert recording feature for putting other 
footage onto an already recorded tape. 
Other features allow you to use the cam¬ 
corder to tape from other sources, such as 
a second VCR or a TV. 

The interval record feature will 
automatically record for 1 second at various 
increments. This is a time-lapse feature, 

104 VIDEO REVIEW 


which will yield nice footage of, say, dusk 
falling over the city. The interval record 
feature can be set for 12 full hours. 

Optional accessories include a car battery 
adapter and two carrying cases. 

CONTROLS 

Most of the controls and switches asso¬ 
ciated with the camera section are on the left 
of the camcorder. These include the power 
switch, VCR/camera selector, eject button, 
date and time setting controls, focus, iris 
and white balance controls and the high¬ 
speed shutter and interval record buttons. 
The external microphone hookup and head¬ 
phone jack are also here. 

The usual handgrip section on the right 
side holds the power zoom rocker, and the 
record/pause button is positioned so that 
your thumb falls right on it. 

Beneath the electronic viewfinder is the 
multipin connector, which accepts the cable 
end of the RF converter and lets you play 
back your tapes through a TV that doesn’t 
have direct A/V inputs. VCR functions 
such as play, pause, record and insert are 
on the top of the camcorder. The viewfinder 


tiny playback monitor, and 
during shooting, it displays a wide range of 
helpful information. 

TEST RESULTS 

The PV-C880Amodel required only 6.8 
lux to produce a 1 -volt video signal. Strange 
as it may seem, the chroma (color) signal- 
to-noise ratios were slightly better at 
minimum illumination than they were at op¬ 
timum light levels. Luminance (brightness) 
suffered under low light levels, however, 
decreasing 2.8 dB from its 44 dB level at 
optimum light. Basically, optimum light 



Fig. 1. Color saturation: a bit off. 


levels will get you the cleanest pictures, 
with the most information. 

The other important parameter for pic¬ 
ture information is, of course, resolution, 
and here the PV-C880A did what we ex¬ 
pected it to do—it delivered 240 lines of 
horizontal resolution through both video 
and TV outputs. This is about as good as the 
format has to offer, and unless you’ve been 
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SUMMARY 

Ricoh 8mm Camcorder, Model R-620 

Although the company doesn’t have as big a 
name as many other players in the 8mm cam¬ 
corder market, Ricoh puts out a pretty good 
product. In fact, its R-620 camcorder is 
downright impressive in a number of 
respects. While it’s small and light (3/ g 
pounds with battery and tape), it’s got a 
couple of features that made us sit up and 
take notice, including a built-in digital 
superimposer, which can memorize printed 
titles or graphics and put them on top of the 
video picture you shoot. We also liked the 
Editsearch feature, a kind of shuttle search that puts 
the camcorder in the record/pause mode as soon as 
you find the point where you want to insert new footage. 

The R-620’s performance was also pleasing, with a very low minimum illumina¬ 
tion (only 4.3 lux) and above-average horizontal resolution for the format (260 lines), 
providing more picture detail than we normally get from most 8mm camcorders. As 
usual, signal-to-noise ratios were at their best under optimum light levels, and there 
they were good enough to provide a picture with little distracting graininess. Its $1,699 
list price is not out of line for a camcorder of this type. All told, while you may not 
be familiar with the name behind it, this product is worth a look. 



FEATURES 

The two most notable features here are the 
digital superimposer and the Editsearch 
function. The superimposer has two 
•pages''—that is, you can memorize and 
store two separate titles and/or graphics 
before you start shooting; you call them up 
by pressing the “title 1” or “title 2" but¬ 
tons. The Editsearch feature is in the form 
of a rocker switch; it moves back and forth. 
At the point where you want to begin a new 
recording, you stop playback and the cam¬ 
corder automatically goes into the 
record/pause mode. 

The other features are more familiar ones: 
automatic focus, white balance and iris ad¬ 
justment. The high-speed shutter feature 
gives you a number of speeds from which 
to choose, in rather odd gradations—Xoo, '/250 
and /000 is logical enough, but then it goes 
straight to !4ooo of a second. In our own 
evaluations of high-speed shutters, we've 
found that % 500 of a second does just fine for 
blur-free slow-motion playback of fast- 
action scenes, and we feel that such speeds 
as ^000 are a bit much, resulting in an unplea¬ 
sant strobelike effect in normal playback. 


Unless you're into serious motion analysis, 
we think the % 000 speed is a 
happy medium if you want to watch tapes 
in regular playback as well as in slow 
motion. Other camera features include a 
backlight compensation switch and date/time 
superimposer. 

Besides a set of direct audio/video output 
jacks, the camcorder also has a similar set 
of input jacks, effectively turning the cam¬ 
corder into an 8mm VCR—sans tuner and 
timer, of course. 

The supplied battery only gives you 40 
minutes of continuous shooting time; an op¬ 
tional battery can provide 80. The battery, 
a charger/AC adapter and other standard ac¬ 
cessories all come with the camcorder. 

CONTROLS 

There are a lot of controls on this cam¬ 
corder, and Ricoh has managed to present 
them in a fairly logical way. For instance, 
one rectangular panel on the left side of the 
camcorder, past the cassette slot, contains 
controls related to special camera effects: the 
shutter speed selector, title superimposer 
controls and manual focus selector. The tape 


transport controls are all at the top of the 
camcorder, between the cassette slot and the 
fixed electronic viewfinder. The power 
switch (which also serves as a VCR/camera 
selector), Editsearch button, display area and 
date/time selectors are also at the top, be¬ 
tween the tape transport controls and the lens 
assembly. 

The battery slips on the rear of the cam¬ 
corder, and the handgrip assembly, as is 
common, is positioned so that your fore¬ 
finger and middle finger fall on the zoom 
lens rocker switch, and your thumb falls 
directly on the stop/start button. The in and 
out jacks are also on the right side. 

TEST RESULTS 

The minimum required illumination for 
this camcorder—that is, the least amount of 
light needed to get a 1-volt video signal— 
was 4.3 lux, a nice low figure. That means 
you'll be able to get a watchable picture, 
even under fairly dire lighting conditions. 
Don’t take this as a suggestion that you 
should go out and shoot in pitch black night, 
however. Whenever you can, shoot in a 
well-lit environment for best results. 

APEL’s signal-to-noise measurements 
confirm our suggestions, particularly where 
luminance (brightness) is concerned. While 
chroma (color) measurements were pretty 
consistent regardless of light status (always 
above 38 dB, about average), luminance 
took a big dip; coming in at 43 dB under op¬ 
timum light conditions, it went down to 38.8 
dB at the 4.3 lux level. So for the cleanest 
picture, nighttime shooting is out. 

As far as sharpness and detail go, this 
model did pretty well, getting 260 lines of 
horizontal resolution via the direct video out¬ 
put, better than we see from most 8mm and 
even most conventional VHS camcorders. 
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Color purity was good, while color 
reproduction was a bit off. Color contamina¬ 
tion and white balance readings were both 
a little higher than we like to see—they came 
in at 10 IRE. That’s not horrible, but we’re 
used to better. 

In the audio department, the rule for 8mm 
holds true—unless it features PCM digital 
audio recording, an 8mm camcorder won’t 
deliver knockout sound. Quality here was 
what we usually get—acceptable, with the 
audio signal-to-noise ratio coming in at an 
average 42.1 dB. 

In all, this camcorder impressed us, add¬ 
ing as it does a dollop of sophistication to the 
usual make-it-simple-to-use camcorder 
recipe. The newer features are'presented in 
a non-intimidating fashion, hopefully 
motivating casual videographers to stretch 
themselves creatively, making home video 
more fun. —Glenn Kenny 


LAB MEASUREMENTS 
Ricoh 8mm Camcorder 

Model Number: R-620 
Serial Number: 80760484 


CAMERA SECTION 


MINIMUM ILLUMINATION 

4.3 Lux 

HORIZONTAL RESOLUTION 

300 Lines 

COLOR CONTAMINATION 

10 IRE 

WHITE BALANCE 

10 IRE 

SIGNAL-TO-NOISE RATIOS 

(optimum/minimum illumination) 
Red-Field Chroma, AM 

40.7/40.2 dB 
43.3/35.7 dB 

MINIMUM FOCAL DISTANCE 

44 inches 
[Vm inch, macro) 

LENS APERTURE 

n. 4 

ZOOM RATIO 6:1 

FOCAL LENGTH 

9mm to 54mm 

AUDIO SECTION 


MAXIMUM MIKE OUTPUT 

.38 Volts 

EXTERNAL MIKE SENSITIVITY 

2.8 mv 

SIGNAL-TO-NOISE RATIO 

42.1 dB 

COMBINED PERFORMANCE 

HORIZONTAL RESOLUTION 

(video/TV output) 

260/250 Lines 

SIGNAL-TO-NOISE RATIOS 

Red-Field Chroma, AM (video c 

Red-Field Chroma, AM (TV out 
luminance (TV out) 

jut) 38.7/39.6 dB 
43.0/38.8 dB 
| 39.3/38.6 dB 

41.7/37.8 dB 

ADDITIONAL DATA 


WEIGHT 

(including battery and tape) 

3V. Pounds 

DIMENSIONS 

(HxWxD, in inches) 

4%xl2x4 

POWER ZOOM SPEED 

7 Seconds 

SUGGESTED RETAIL PRICE St ,699 

(Advanced Product Evaluation Lai 

supplied by APEL 
moratory). 



































By Marc Wielage 

A LOOK AT THE 
ELECTRONIC WINDOW 


W hen was the last time 
you took a good 
look—I mean a really 
good look—at your 
video monitor? Few 
things in video are so 
frequently taken for granted as 
the lowly electronic window. 
You turn it on, you push a but¬ 
ton and you get a picture. What 
could be simpler than that? 

In truth, there’s a lot more 
to monitors than you might 
think. And chances are, with 
just a little tweaking, your 
own monitor or TV set could 
look a lot better. For instance, 
everybody knows that a 
brighter monitor is better. 
Right? Wrong. Brighter is not 
necessarily better, nor is it 
more accurate. 

Video professionals use 
monitors as test instruments, 
just as scientists use 
microscopes. That’s why a 
professional 19-inch monitor 
costs at least $5,000. Were 
you to walk into a TV station’s 
control room, you’d notice 
that the monitors are much 
darker than home sets. The 
Society of Motion Picture and 
Television Engineers 
(SMPTE) set the standard for 
monitor brightness at 30 
footlamberts—or about one- 
third the typical level of many 
consumer sets. 

When adjusting the 
brightness (or black level) and 
contrast levels of your set, it 
helps to turn the contrast 
(a.k.a. the “video” or “pic¬ 
ture” level) down a tad. When 
a monitor’s contrast is set too 
high, details tend to bloom, or 
soften—particularly sharp 
edges on bright objects. When 
properly adjusted, the set will 
appear darker, but it should 
also be more pleasing to the 
eye. You may need to lower 
the room lights, though. 

When it comes to adjusting 


color, it’s best to work with 
the official SMPTE color bars. 
Few people have access to a 
$1,100-plus test-signal 
generator, so you’ll have to re¬ 
ly on other sources for color 
bars. Some TV stations broad¬ 
cast color bars after they sign 
off the air, and the signals oc¬ 
casionally appear at the tail 
end of prerecorded videotapes 
and discs. Several Criterion 
laser discs, for example, in¬ 
clude a test signal frame to 
help you adjust your set. 
Remember, though, that your 
adjustments are limited by the 
integrity of the source. 

Once you have the color bar 
frame on the screen, turn the 
color down all the way. Then 
slowly turn the brightness 
down until the 
black bars on 
the lower 
right-hand 
side of the im¬ 
age look solid 
and crisp, 
rather than 
gray and 
murky. Some 
color bars in¬ 
clude a pludge 
(pronounced 
“plooj”) 
pulse signal, with which 
you can adjust brightness until 
the pulse is barely visible. 

Setting contrast is a more 
subjective matter, but the best 
advice is to look for maximum 
brightness with a minimum of 
smearing between the white 
and black bar at the bottom of 
the screen. I usually find that 
this is about one-third lower 
than the midrange position of 
most manual knobs, although 
that’s not always the case. 

Professional monitors have 
special blue-only mode for 
making precise adjustments of 
color intensity and hue. Con¬ 
sumers can make similar ad¬ 


justments with a special blue 
filter available from most large 
photo dealers (such as the 
Kodak 98 Wratten Gelatin 
Filter, catalog number 
149-6298). When you look at 
the color bars through this 
filter, they all appear as shades 
of blue. Turn the color level 
knob until the white bar on the 
extreme left appears to be just 
as bright as the blue bar on the 
far right. For tint, turn the hue 
knob until the cyan (third from 
left) and magenta (third from 
right) bars are equally bright. 

Even though you’ve proper¬ 
ly adjusted your set’s color, 
everything will not necessarily 
be perfect. Proper gray scale 
rendition plays a part in picture 
quality as well. Without a test 


generator it’s impossible to 
adjust it perfectly, but there is 
something you can do. Use a 
tape or disc of a well-trans¬ 
ferred black-and-white movie 
with a minimum of color 
artifacts or tinting. If all is well, 
the B&W image should look 
completely gray, with no muted 
tones or patches of color in 
the picture. If you notice any 
red, blue or green in the 
picture, your color guns need 
adjustment—which only an 
experienced technician 
can do. 

Making these adjustments 
won’t necessarily turn your 
$500 set into a $5,000 pro 
monitor, but they will help 
you get the most out of your 
electronic window. 03 
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'88 EDITORIAL INDEX 

A COMPLETE LISTING OF VIDEO REVIEW 
COLUMNS, FEATURES, TEST REPORTS 
AND TAPE & DISC REVIEWS FROM 1988 


COLUMNS 

BACKSPACE 

“Congressional Anti-Pom Bill: 

Just Say No".Nov., p. 136 

“Home Video: Member of the 

Wedding" ....Aug., p. 96 

“How to Watch the Oscars".April, p. 108 

“MTS Stereo: What It Is and 

What It Should Be”.Dec., p. 132 

“Music Video: Art Form, 

Schmart Form".July, p. 94 

“'Pop* Art: Home Video and 

Fatherhood".June, p. 92 

“Post-Writers' Strike TV: Welcome to Our 

Nightmare".Sept., p. 108 

“Special Deliveries: The Letters 

We Didn 7 Print".May, p. 92 

"Sports Tapes: Rx for 

Football Withdrawal".March, p. 106 

HANDS-ON 

“An Amateur System Goes Dolby Pro" 

(Yamaha DSR-lOOPro).Dec., p. 119 

"Finally—A Truly Universal Remote" 

(Onkyo RC-AV1M).Sept., p. 93 

STRAIGHT SHOOTING 

“The Camcorder Books: What's Worth 

Reading?".Nov., p. 125 

“A Few Lessons in Visual Grammar”.. Sept., p. 95 
"Getting a Grip on Camcorder 

Technique".June, p. 20 

“I Saw Mommy Shooting 

Santa Claus" .Dec., p. 121 

"I Shutter at the Thought".Aug., p. 26 

“Low-Light Shooting: What's Lux Got 

to Do with It?".July, p. 24 

WORKBENCH 

"Attack of the Killer Head Clog" . ...Nov.,p. 127 
“Black and White Versus Living 

Color”.Sept., p. 97 

“The Cable Connection".Dec., p. 123 

FEATURES 

BUYER’S GUIDES 

“Accessories'* .April, p. 45 

“Accessories".Oct , p. 89 

“Audio for Video" (surround processors 

and A/V receivers).April, p. 43 

“Audio Upgrade".Aug., p. 28 

“A/V Systems".Oct., p. 97 

“Bigger Gets Better" (projection TVs). Jan., p. 26 

“Camcorders".April, p. 31 

"Camcorders".Oct., p. 73 

“Future Perfect" (monitor/receivers) .March, p. 31 

“Laser Disc Players" .Oct., p. 83 

"Monitor/Receivers".April, p. 35 

"Satellite Receivers".Oct., p. 85 

“Second Systems".June, p. 41 

“Televisions" .Oct., p. 57 

"Tuners and Receivers”.Oct., p. 79 

"VCRs”.April, p. 25 

“VCRs”.Oct., p. 39 

CRITIC’S CHOICE 

“Christmas Videos for People Who Think 

They Hate Christmas Videos".Dec., p. 61 

“Double Features".June. p. 37 

“John Huston".Sept., p. 48 

“Oh. Carol!" (Burnett).March, p. 41 

“Politics in the Movies" .Nov., p. 65 

“Sherlock Holmes".July, p. 46 


“The Soul of the Machine" (robots) . . Feb., p. 32 

“The Sound of Movies".Aug., p. 44 

“Superman: The Man of Steel’s First 
50 Years".May, p. 32 

EQUIPMENT NEWS 

“Best Products of the Year" .Dec., p. 37 

“Breaking the Si/e Barrier".June p. 26 

"ED Beta”.Feb , p. 27 

“The Format Wars" 

(camcorders).May, p. 21 

“Laser's New Frontier".Feb., p. 36 

“New Products at the Consumer Electronics 

Show".March, p. 20 

“Preview '88".Jan., p. 22 

“Preview '88".Feb., p. 58 

“Super VHS: Where Is It Now?".July, p. 32 

MISCELLANEOUS 

“The Blank Tape Challenge" .Nov., p. 54 

“The Compleat Videographer" .June. p. 32 

"Connoisseur Video".Nov., p. 34 

"E.T. Comes Home".Sept., p. 32 

"F/X” .Feb., p. 28 

"High Del’: Tomorrow’s Television 

Today" .March, p. 28 

“How to Make a Video Time Capsule" June, p. 30 

“How to Read a Movie Box".May, p. 30 

“Hunting the Big Game" .Dec., p. 54 

“Laser Discs: Video's 10-Year 

Overnight Sensation".Nov., p. 44 

“10 Vacation Disasters— 

And How to Avoid Them".July, p. 36 

“Tips from the Big Chair".May, p. 26 

"To B or Not to B" .Aug., p. 36 

“The Total Video Home" .Sept., p. 39 

“The Video Review Awards” .April, p. 56 

"Video Review's Holiday 

Gift Guide” .Dec., p. 48 

“What's Your Video IQ?” .Jan., p. 36 

PERSONALITIES 

"Irving Berlin".May, p. 40 

“Penn and Teller”.May, p. 37 

SPECIAL REPORTS 

“The Big Slowdown" .July, p. 29 

“The Blank Tape Rip-off".Sept., p. 29 

"Caution: This Tape May Be Hazardous 

to Your VCR" .March, p. 45 

“The Case of the Missing Tapes" .Oct., p. 23 

“Commercials on Cassette”.Dec., p. 33 

“Scooping the Pros" .Nov., p. 29 

“The Slasher Backlash".April, p. 62 

“Video 'R' Us".June, p. 23 

TEST REPORTS 

CAMCORDERS 

Canon 8mm E708.Oct., p. 126 

Fisher 8mm FVC-901.Nov., p. 118 

JVC S-VHS-C GR-S55U.March, p. 56 

Magnavox S-VHS-C 

VR9260AV0I.Dec., p. 112 

Magnavox VHS CVJ360AVOI.Sept., p. 86 

Minolta VHS-C 3400.June, p. 48 

Mitsubishi S-VHS-C HS-C30U.May, p. 44 

Olympus S-VHS VX-S405-KU .Aug., p. 48 

Sony 8mm CCD-V220 .Aug., p. 54 

TV COMPONENTS 
Harman Kardon Front-Projection 

Monitor VPM-500 .Feb., p. 56 

Magnavox Color LCD TV 
CHI000 .March, p. 60 


NEC Monitor/Receiver CT-3000S .July, 

Onkyo A/V Receiver TX-SV7M.March, 

Panasonic Monitor/Receiver 

CTK-3190S.Oct., p 

Pioneer Rear-Projection 

Monitor/Receiver SD-P401 .Jan., 

Pioneer Rear-Projection Monitor/Receiver 

SD-P502QD.Oct., p 

Proton Stereo-TV Tuner 60IT.Aug., 

RCA Monitor/Receiver 31100 .May, 

Sony Monitor PVM-2530.April, p 

Tatung Monitor/Receiver 2020CPX . . .Dec., p. 
Tatung Monitor/Receiver 2710CPX. . April, 


.Feb., 


May. p 
Feb., p 


Zenith Monitor/Receiver SD3535H1 . 

VCRs 

Akai VS-M930U. 

Akai VS-33U . 

Fisher FVH-5550. 

General Electric 9-7715 .. 

JVC HR-D630U. 

JVC S-VHS HR-S50G0U. 

JVC S-VHS HR-S8000U . 

Magnavox VR9670AT01.May, 

Mitsubishi S-VHS HS-U80.Sept.. 

NEC S-VHS DS8000U .June. 

Sharp S-VHS XA-2500S.Nov., \ 

Sony Beta SL-HF860D.Jan.. 

Sony ED Beta EDV-9000.April. 

Sony 8mm EV-S800 .July, 

Sony VHS VCP SLV-P30HF.Dec., f 

Vector Research V-6040D.July. 

Yamaha YV-I100D.Feb., 

Zenith VRD530HF.Jan., 

VIDEODISC PLAYERS 

Pioneer LD-W1.Sept., 

Sony MDP-200.June, p 

Yamaha Combi CDV-1000 .April, p 


DISC REVIEWS 

Bernstein/Mahler: Symphony No. 2 (Deutsche 

Grammophon/Polygram).Sept., p. 72 

Bernstein: West Side Story—The Making 
of the Recording (Deutsche 

Grammophon/Polygram).Dec., p. 84 

Cameo: Word Up (Atlanta).Sept., p. 68 

Robert Cray: Smoking Gun (Mercury). .Sept., p. 68 
Kleiber/Beethoven: Symphonies Nos. 4 & 7 

(Philips/Polygram) .Sept., p. 72 

Madama Butterfly (Pioneer Artists) .... July, p. 79 
Madonna: Papa Don't Preach (Pioneer). Sept., p. 68 
John Cougar Mellencamp: Paper in Fire 

(Mercury).Sept., p. 68 

The Rainmakers: Downstream 

(Mercury).Sept., p. 68 

Rubinstein in Concert 

(London/Polygram).Sept., p. 72 

Scarumouche (Criterion).Sept., p. 66 

Solti/Wagner and Berlioz 

(London/Polygram).Sept., p. 72 

Stevie Nicks: Live at Red Rocks 

(Pioneer Artists).Aug., p. 78 

Topaz (MCA).March, p. 82 


TAPE REVIEWS 


Absolution (TWE) .Oct., p. 115 

Action Jackson (Lorimar).Aug., p. 68 

Adventures in Babysitting 
(Touchstone).July, p. 66 
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Oct., p. 118 


The Detective (RCA/Columbia). 

Dimples (Playhouse) . 

Dirty Dancing (Vestron). 

Disney s Sing Along Songs: You Can Fly! 

(Walt Disney). 

Disorderlies (Warner).V 

D O.A. (Touchstone) .1 

Dogs in Space (Key). 

Dorf and the First Games on 

Ml. Olympus (12) . 

Dracula’s Widow ( HBO) .I 

Dragnet (1954) (MCA). 

Dragnet (1987) (MCA). 

Drive-In Madness (Imagine Inc.). 

Dudes (IVE) .! 

El Amor Brujo (Pacific Arts)./ 

Electro Glide in Blue 

(MGM/UA). 

Elvis and Me (New World).1 

Empire of the Rising Sun. Vols. / & 2 

(Hollywood Select). 

Empire of the Sun (Warner).! 

Endless Winter 


Eric Clapton and Friends (Vestron) . 
Essentials of Piano, Vol. I 

(Forte Productions) . 

E. T. The Extra-Terrestrial (MCA) 

Evensong (Bel Canto Society). 

Exorcist II: The Heretic (Warner). 

Fatal Attraction (Paramount). 

Fatal Beauty (MGM/UA) . 

Fat Cits (RCA/Columbia). 

Father of the Bride (MGM/UA). .. . 

Fellini Satvricon (MGM/UA). 

Female Trouble (Cinema Group) ... 

The Fighting Devil Dogs (Republic) 

Fire and Ice (Nelson). 

Florida Straits (Orion). 

The Folk Music Reunion (JCI) 

Forbidden Games (Nelson). 

For Keeps (RCA/Columbia) . 

For Me and Mv Gal (MGM/UA) . .. 

Vie Fourth Protocol (Lorimar). 

Frantic (Warner) . 

Fugitive Alien (Celebrity). 

Full Metal Jacket (Warner). 

Funny Farm (Warner). 

Gahv: A True Story (RCA/Columbia) 

Gaite Parisienne (VAI). 

The Garbage Pail Kids Movie 

(Paramount). 

Giselle (VAI). 

The Glass Menagerie (MCA).Sf 

Graceland: The Concert Video 

(Warner-Reprise) .Ma 

The Grand Highway (Le Grand Chemi, 


Nov. 


(Paci 


. .Dec 


xpectations (Paramount). 

The Great McGinty (MCA).Ma 

Great Moments at the Winter Games 

(Paramount).Marc 

Greetings from Eden Alley (MCA).Dec 

Grotesque (Media).Dec 

Gymnastics Fun (Vestron) .Sepl 

A Family Circle Easter (FHE).Mai 


(Paperbt 




•re, Vo 


. .Mar 


Hamlet (Para 


m (Touchstoi 

iill Rock ’n 1 Roll (MCA).Apr 

ay (RCA/Columbia).Sep 

I rger Hill (Vestron) .Apri 


There(12) .Se 

Happy New Year (RCA/Columbia).Ja 

Harry and the Hendersons (MCA).J; 

The Harvey Girls (MGM/UA).Ji 

Heaven (Pacific Arts).Mai 

Hell Comes to Frogtown 

(New World).At 

Hello Again (Touchstone).Nc 

Hello Mary Lou: Prom Night II (Virgin) . Ji 

Hell Up in Harlem (Orion).Ap 

Henry V (Paramount).Jti 


NEW!! Great for the bed¬ 
room or kids room! Ask 
about our 20" and 13" 
TV/VCR combinations. 


Panasonic® 


VIDEO EQUIPMENT 

PV2800 PV400 

PV2850 PVS350 

PVS4864 PVS150 

PV4870 PVS445 

PV4800 PV4860 

PV4812 



The above Panasonic VCR’s include high speed omni search & on screen display program¬ 
ming, plus manv more desirable features. The above camcorders have full automatic white 
balance control & CCD technology & many other features. 


CALL^i 1-800-368-5020 

I In Virginia call 1-804-595-2572 1 


COD 



Quality audio 
for video. II 


Introducing the second generation 
of wireless mics. Designed to overcom 
the noises created by the camera’s 
internal motors and 1C chips, these 
smaller, lighter weight units far 
exceed the performance of all 
previous models. 

Videographers know the frustration 
of trying to get great sound when 
shooting from a distance. AZDEN 
wireless microphone systems solve this 
problem by giving you “up close" sound from a distance 
of over 100 feet. There are 3 different systems, each with 
different microphones but all having the same great 



□ 2 Frequencies (49.83MHz and 49.89MHz)to choose the 
cleanest sound □ Receiver attaches to the camera with 
professional shoe mount or velcro □ monitor earphone 

□ windscreen on all mics □ leatherette carrying case 
WMS-10II—Our basic system-dip-on electret condenser 
“ic is hard-wired to the transmitter. 


WMS-20 ll-Comes with 2 mics-hand-held mic and clip- 
on. Plug either one into the transmitter. 

WMS-30 ll-Completely self-contained wireless 
transmitter/mic has transmitter built into handheld mic- 
great for passing mic around. 


And now from AZDEN we have several 
new items to improve the audio portion 
of your video experience: 

WM/T-30-This microphone with built-in transmitter gives 
“pass around” capability to WMS-10 owners. It can also be 
used with any FM wireless receivers using 49.83 or 
49.89MHz frequency. 


ECZ-660-An electret condenser zoom microphone 
with dual pattern. In the "long” position it acts as a 

sound beam, letting you zoom in on 
. your subject, cutting out side noises. 
' In the “short" position it acts like a 
wide-angle mic. 


For more information write to: 



AZDEN 

CORPORATION 

QUALITY YOU CAN HEAR 
147 New Hyde Park Road, 
Franklin Square, NY 11010 
(516) 328-7500 































































Here We Go. Vols. I & 2 (Celebrity)..March, p. 94 


' Hey. What About Me ?' -A Video 
Guide for Brothers and Sisters of 

New Babies (KidVidz) .June, p. 77 

High Tide (Nelson).Oct., p. 114 

Hollywood Shuffle (Virgin).Jan., p. 62 

Hope and dory (Nelson).June, p. 53 

Housekeeping (RCA/Columbia).July, p. 73 

The House on Carroll Street (HBO) . . Oct , p. 110 

Howie from Maui (HBO) .April, p. 92 

The Howling (Vista).May, p. 64 

/ Am Not a Freak (Media) .July, p. 80 

"I Live For Art '—Tosca (Kultur) . . . .Nov., p. 106 

The Immortals (Paramount).March, p. 88 

The Incredible Shrinking Man (MCA) . .June, p. 68 

The In Crowd (Orion).Nov., p. 86 

Innerspace (Warner).April, p. 75 

In the Mood (Lorimar).March, p. 74 

INXS: Kick—The Video Flick (Atlantic). .July, p. 76 

Ironweed (Vestron).July, p. 64 

It All Comes 'Round Again 

(Fairport Associates) .May, p. 72 

It's Alive III: Island of the Alive 

(Warner) .April, p. 80 

It's Howdy Doody Time: A 40 Year 

Celebration (Fries) .Jan., p. 82 

/ Ye Heard the Mermaids Singing 

(Nelson).April, p. 75 

Jackie Mason on Broadway (HBO).Dec. p. 92 

Jack's Back (Paramount) .Nov., p. 84 

Jailbird Rock (TWE).Sept., p. 62 

James Brown & Friends (HBO) ..Oct., p. 120 

Jane Fonda’s Sportsaid (Lorimar).Jan., p. 83 

Jaws the Revenge (MCA).March, p. 75 

Jean de Florette (Orion).. .. .Nov., p. 76 

Fundamentals (Vestron) .Nov., p. 96 

Joe Jackson: Live in Tokyo (A&M).July, p. 77 

John Lennon: The Dream Is Over 

Hie Joy of Passover . JU " e ’ P ' ?5 

(Creative Jewish Media).April, p. 93 


Julia and Julia (CBS/Fox).July, p. 65 

Just Around the Corner (Playhouse) .... May, p. 58 
Kids Get Cooking: The Egg (KidVidz). .Aug., p. 83 
Kidsongs: Sing Out America 

(View-Master) .Feb., p. 88 

Kidsongs: The Wonderful World of Sports 

(View-Master) .May, p. 78 

Killer Klowns from Outer Space (Media)Nov., p. 82 

King Lear (Warner).May, p. 58 

La Bamba (RCA/Columbia) .Feb., p. 63 

The Lady in White (Virgin).Nov., p. 80 

The Ladv with the Dog (Corinth).Dec., p. 83 

The Last Emperor (Nelson) .Sept., p. 53 

The Last Innocent Man (Lorimar).Feb., p. 66 

La Tragedie de Carmen (Home Vision) .June, p. 76 
Lee Trevino's Priceless Golf Tips, 

Vols. 1-3 (Paramount).April, p. 93 

Legendary Ladies of Rock ’n ’ Roll 

(HBO).Aug., p. 78 

Leontyne Price Sings Noel 

(Home Vision).Jan., p. 84 

Les Miserables (1935) (CBS/Fox) ... .March, p. 82 
Les Miserables (1978) 

(CBS/Fox).March, p. 82 

Less Than Zero (CBS/Fox).May, p. 55 

Life on Earth (Warner) .Feb,, p. 84 

Like Father. Like Son 

(RCA/Columbia).July. p. 70 

The Little Colonel (Playhouse).May, p. 59 

Little Miss Broadway (Playhouse).May, p. 58 

Little People Video: Favorite Songs 

(New World).July, p. 81 

Little People Video: A Visit to the Farm 

(New World).Nov., p. 108 

The Littles: Rebel (Playhouse).May, p. 59 

Live from Washington.. .It’s Dennis Miller 

(Vestron) .Dec., p. 92 

The Living Daylights (CBS/Fox).April, p. 74 

Living on Tokyo Time (Nelson).March, p. 70 

Lollipop Dragon—The Great Christmas 

Race (Celebrity) .Jan., p. 82 

Lonely Is an Eyesore (4 A.D.).Jan., p. 78 


A Long Day's Journey Into Night 

(Vestron) .Dec., p. 72 

Long Gone (Lorimar).Nov., pr88 

The Long Hot Summer (CBS/Fox) .May, p, 57 

Looking at Music with Adrian Marthaler, 

Vot. / (VAI).Aug. p . 80 

The Lost Bovs (Warner).May, p. 60 

Lou Reed: Coney Island Baby- 

Live in Jersey (Vestron).June, p. 74 

Love Me or Leave Me 

(MGM/UA).Sept., p. 64 

Love Songs (Vestron).Aug., p. 72 

Luggage of the Gods (Academy).Feb., p. 71 

Madama Butterfly (Home Vision).July, p. 79 

Made in Heaven (Lorimar) .May, p. 56 

Mad Ron's Prevues from Hell 

(Off the Wall) .July, p. 80 

Maid to Order (IVE).April, p. 78 

The Majorettes (Lightning).Nov., p. 84 

The Manchurian Candidate (MGM/UA) .July, p. 64 
Man Facing Southeast (New World).. . .Feb., p. 70 

Maniac Cop (TWE) .Nov., p. 82 

A Man in Love (Nelson).May, p. 52 

Manon of the Spring (Orion) .Nov., p. 76 

The Man Who Fell to Earth 

(RCA/Columbia).Nov., p. 78 

The March of Time: Postwar Problems and 

Solutions) Nelson).Nov., p. 100 

Maria-A Film About Maria Callas 

(VAI).Sept., p. 70 

Maria Callas—Life and Art (Kultur) ... Sept., p. 70 

Marked Woman (MGM/UA) .Aug., p. 74 

Marty Robbins: Super Legend 

(Multimedia Entertainment).Feb., p. 80 

The Marvelous Land of Oz 

(RCA/Columbia).Sept. p. 75 

Masquerade (CBS/Fox).Oct., p. 110 

Massacre at Central High (Gorgon) . .March, p. lb 
Masters of the Universe (Warner) .. . .March, p. 77 

Matewan (Lorimar).April, p. 78 

Matinee at the Bijou: Vols. 1-8 
(Hollywood Select).Sept., p. 66 


WE BEAT ANY ADVERTISED PRICE! 


M— W ■■■ ■ ■■ ■ ■ _ ^ ALL MERCHANDISE IN FACTORY-SEALED BOXES WITH USA WAR 

m m ■ ■■ ■ w RANTIES. TEN-DAY RETURNS MUST BE PHONED IN FOR PRIOR 

--- AUTHORIZATION PRICESSUBJECTTOCHANGEWITHOUTNOTICE 

96 MorlhanH 1 Awnn..n . _ _ one e n a sen RETURNS MAY BE SUBJECT TO SOME RESTOCKING FEE. NOT 

26 Northeast 1 Avenue • Miami, Florida 33132 • 305-577-4469 responsible for typographical errors. 



timer, fade 
control, date/' 

time, 7 lux. PV-400 

PV-420 .S 938.00 

PV-S350.... 

PV-460. 

PV-445. 


....$1569.00 

...$1469.00 

...$1369.00 



Smalllest full 
feature 8 mm 
camcorder, 

7 lux, high 
speed shutter. 
VX-5405. 


VX-802 



EZ Movie/C... 

CV-T70.... 

CV-T80— 

CV-T65.Call 


GR-25 .$ 799.00 

GR-35 .$ 669.00 

GR-555U.$1099.00 

GR-40 .Call 


Professionals ^ 
choice, 8mm,|] 
top quality 

optics, 6:1 ___ 

power zoom. K D- 200 


KD-1100... 

KD-3010... 

KD-1700... 

KD-3030... 


...$ 649.00 
...$ 989.00 

.Call 

.Call 


1*799 

6:1 power 

zoom, 2 hour^^ug^ 
battery life, 

9-9806 

CG-9806.Call 

CG-9808.Call 

CG-9815hq.Call 

CG-9825hq.Call 
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Maurice (Lorimar).April, p. 80 

Mickey and the Beanstalk 

(Walt Disney).Oct., p. 120 

Mickey's Magical World (Walt Disney).. Oct., p. 120 
A Midsummer Night's Dream (Warner) . Dec., p. 77 
The Milagro Beanfield War (MCA). .. Oct., p. 102 

Million Dollar Mystery (HBO).Feb., p. 72 

Mister Roberts (Warner).July, p. 75 

Mistral s Daughter (IVE) .Feb., p. 66 

Mondo Trasho (Cinema Group) .May, p. 67 

The Monster Squad (Vestron).Sept., p. 60 

Moonstruck (MGM/UA).Sept., p. 52 

Moving (Warner).Aug., p. 64 

Mr. Skeffinglon (MGM/UA).Aug., p. 74 

Multiple Maniacs (Cinema Group).May. p. 67 

My Life as a Dog (Paramount).June. p. 54 

M\ Pet Monster. Vol. 2: Goodbye, Cuffs 

(Hi-Tops).June, p. 77 

Mysterious Doctor Satan (Republic) .July, p. 75 

Nadine (CBS/Fox).March, p. 75 

New Faces of 1952 (VAI) .. . Jan., p. 77 

A New Life (Paramount).Nov., p. 70 

Die Night Before (HBO).Dec., p. 76 

A Night to Remember (Paramount).Aug.. p. 76 

1900 (Paramount).July, p. 74 

1958 Video Scrapbook (Halcyon Days) . .Aug., p. 82 

1987Prince s Trust Rock Gala (IVE) .. Sept., p. 70 

Nothing Like the Sun: The Videos (A&M) .Oct., p.l 19 

Not of Ws Earth (MGM/UA).Dec., p. 90 

Nova: Einstein; UFOs: Are We Alone? 

(Vestron).May, p. 77 

No Way Out (HBO).March, p. 70 


Nuts (Warner) . 

October (Evergreen International) 

OffUmits (CBS/Fox). 

The Offspring (IVE). 

The Old Maid (MGM/UA). 

Oliver Twist (Paramount). 

The Olympiad Series: Those Who 

Endured (Paramount). 

Only Angels Have Wings 


Orphans (Lorimar).Aug., p. 73 

The Outer Limits: Demon with a 

Glass Hand (MGM/UA).Aug., p. 80 

Overboard (CBS/Fox).July, p. 62 

Pass the Ammo (IVE).Dec., p. 74 

Patti Rocks (Virgin).Sept., p. 56 

Paul Robeson (Today).May, p. 58 

The Penitent (IVE).Aug., p. 70 

Penn & Teller's Cruel Tricks for Dear Friends 

(Lorimar).May, p. 74 

Petulia (Warner).Dec., p. 72 

Philip Glass: The Making of Akhnaten 

(VAI) .April, p. 91 

The Pick-Up Artist (CBS/Fox).Aug., p. 73 

Pinocchio and the Emperor of the Night 

(New World).Sept., p. 75 

Planes. Trains and Automobiles 

(Paramount) .Sept , p. 56 

Poor Little Rich Girl (Playhouse).May, p. 58 

Pound Puppies: In Pups We Trust; 

Fairy Dogmother; Secret Agent Pup 

(FHE).April, p. 95 

A Prayer for the Dying (Virgin).March, p. 74 

Predator (CBS/Fox).Jan., p. 62 

Pretenders: The Singles 

(Warner Reprise).June, p. 74 


The Prickett System: No Jump (J2).Sept., p. 74 

Prick Up Your Ears (Virgin).June, p. 58 

Primal Scream (Magnum) .Dec., p. 78 

The Princess Bride (Nelson).April, p. 74 

The Promised Land (Vestron) .Nov., p. 87 

Pumping Rubber (Academy).Dec., p. 90 

The Puppetoon Movie (FHE) .June, p. 71 

Quartet (Axon).May, p. 70 

Quiet Thunder (IVE) .Sept., p. 62 

Raff in Concert with the Rise 

and Shine Band (A&M) .Dec., p. 96 

Rambo III (IVE) .Oct., p. 103 

Ramona: Perfect Day/Bad Day (Lorimar)..June, p. 78 

Ratbov (Warner) .Jan , p. 72 

Ravel's L'Enfant et Les Sortileges 
(Home Vision).Feb., p. 84 


Raw (Paramount).Aug., p. 64 

The Real Buddy Holly Story (Sony) .Feb., p. 64 

Real Men (CBS/Fox).June, p. 64 

Die Real Patsy Cline 

(Multimedia Entertainment).Feb., p. 80 

The Reluctant Dragon (Walt Disney) .. .Oct., p. 120 

Rent-a-Cop (HBO).Aug., p. 72 

Rented Lips (IVE).Dec., p. 74 

The Return of Captain Invincible 

(Magnum).Dec., p. 71 

A Return to Salem s Lot (Warner).Oct., p. 112 

Revenge of the Nerds II: Nerds in Paradise 

(CBS/Fox) .March, p. 78 

Rev Up (J2).Sept., p. 74 

Rich and Strange 

(Hollywood Select).Sept., p. 64 

Riders of the Storm (Nelson).Sept., p. 62 

Ringling Bros, and Bamum & Bailey Circus: 

16th Edition (FHE). .April, p. 93 

Road to Rio (RCA/Columbia).April, p. 87 

RoboCop (Orion).Feb., p. 62 

The Roseanne Barr Show (HBO) .May, p. 74 

Roxanne (RCA/Columbia).Jan., p. 58 

Roy Orhison & Friends: A Black & White 

Night (HBO).June, p. 72 

Die Running Man (Vestron).June, p. 58 

Safer Sex for Men and Women 

(Cinema Group).Jan., p. 87 

Sammy and Rosie Get Laid (Lorimar). . . June, p. 56 

Sass & Brass: A Jazz Session (HBO) . . .Nov., p. 106 

Savage (Virgin).Dec., p. 86 

Seabert: The Adventure Begins; The Adventure 

Continues (Celebrity).May, p. 78 

The Secret of My Success (MCA).Jan., p. 58 

September (Orion) .Aug., p. 70 

Die Serpent and the Rainbow (MCA) ... Nov., p. 82 

Sex Pistols: Buried Alive (Ice World) . .. .July, p. 76 

Scenes from a Goldmine (Nelson).Aug., p. 72 

School Daze (RCA/Columbia).Nov., p. 74 

Schoolhouse Rock: History Rock 

(Golden Book) .April, p. 94 

Shadey (Key).Jan., p. 72 


“HOW DARE THEY!!!” 

How dare our competition think they can match Pro Video's personal, informative service and low, low prices! 

All of our prices and equipment include U.S.A.. manufacturer's warranty, factory sealed boxes with a 10-day, money back, guarantee.* 
No additional charge for credit cards or C.O.D. ever! OPEN SATURDAYS!!!!! 


CAMCORDERS VIDEO ACCESSORIES VCR's 




•PR0VIDE0 DISTRIBUTORS, INC. 142-B Jericho Tpke, Mineola N Y. 11501. Open Mon-Fri 10am-7pm. Sat 10am-5pm. Order 1-800-541-4055. Customer Service or Technical info 1-516-741-5440, All 
merchandise brand new with USA manufacturer's warranty may be returned within ten days for exchange or refund (less S&H). All returns must be called in to customer service for return approval and 
must contain original box and packing. All merchandise subject to price and availability changes. We accept COD, major credit cards, money orders and certified checks. Add shipping and handling. 


ORDERS: 1-800-541-4055 

NY or Cust. Svc. 1-516-741-5440 






























































































CALIFORNIA'S LARGEST MAIL ORDER 






































































































“The East” and turns abruptly tedious. 
(Sony cassette; Criterion LV disc) 

7. THE GRADUATE (1967) 

“Ladies and gentlemen, we are about to 

begin our descent into Los Angeles 
After such a blatant reference to The Infer¬ 
no , you half expect the pilot to go on to say, 
“Abandon all hope, ye who enter here!” 
But Mike Nichols’ The Graduate actually 
begins with Dustin Hoffman, the movie’s 
catatonic Dante and eponymous hero, look¬ 
ing expressionless while Simon and Gar- 
funkel sing “The Sounds of Silence”—an 
opening that suggests an aura of profundity 
the movie doesn’t deserve. 

Not that The Graduate isn’t an entertain¬ 
ing picture—it is. The problem is that when 
it was first released, most audiences took 
it for some kind of definitive condemnation 
of the hypocrisy and “plastic” materialism 
of America’s nouveau riche —and it is, on 
the contrary, at least as superficial and 
cynical as what it purports to satirize. Still, 
Nichols’ timing was flawless, and The 
Graduate has since taken its place as the 
’60s equivalent of Casablanca. (Nelson 
cassette; Criterion LV disc) 

8. 2001: A SPACE ODYSSEY (1968) 

If any doubts remained that Stanley 

Kubrick was the American moviemaker of 
the ’60s, 2001: A Space Odyssey blew them 
away like space dust. 

There’s more metaphysics than story in 
2001. A mysterious monolith in a lunar 
crater sets off an alarm—a warning to 
whom it may concern that mankind has got 
the equipment and is headed out into deep 
space. An interested party on Jupiter then 
takes in a single astronaut (Keir Dullea), 
rearranges his molecules and sends him 
back to earth as an embryo of the next stage 
of human evolution. 

The movie’s meaning aside, however, 
2001 fundamentally changed science- 
fiction cinema. Kubrick set rigorous new 
standards for realistic portrayals of the 
future, and it’s a measure of his success that 
no one even came close until George Lucas 
unveiled Star Wars in 1977. (MGM/UA 
cassette; Criterion LV disc) 

9. EASY RIDER (1969) 

Easy Rider was made at a time when the 
small American International Pictures was 
specializing in biker movies, so its story- 
two dope pushers score big on a cocaine 
deal and head off across the country on their 
motorcycles—may have struck its backers 
as conventional exploitation stuff. Actual¬ 
ly, it was anything but. It turned out instead 
to be a phenomenon, the first movie to deal 
on a reasonably adult level with the so- 
called youth counterculture. 

More to the point, Easy Rider was made 
for $500,000 and grossed millions. Holly¬ 
wood thought it understood and embarked 
on a very brief period of backing all sorts 
of youth-oriented projects—none of which 
achieved much success. Thus Easy Rider 
was more of an epilogue than a prelude. 


Nevertheless, Easy Rider did make two 
contributions to the future of American 
cinema. The first was its innovative pop 
musical score which started a trend that did 
much to torpedo the orchestral tradition of 
movie scoring. The other was Jack Nichol¬ 
son, who shot to stardom with his portrayal 
of a drunken lawyer. (RCA/Columbia 
cassette; LV disc) 

10. THE WILD BUNCH (1969) 

Calling Sam Peckinpah’s The Wild 
Bunch a violent movie is a little like call¬ 
ing the Grand Canyon a big hole in the 
ground; it somehow misses the poetry. 
Still, The Wild Bunch is often blamed for 
the flood of cinematic gore in which we still 


wallow, which is true only up to a point. 
Yes, the picture did expand the range of 
what was acceptable in the way of movie 
carnage, but in the long run, Peckinpah’s 
poetic stagings of violent death were too 
distinctive to be imitated. 

Actually, the main point about The Wild 
Bunch is the extraordinary degree to which 
audiences identify with its doomed outlaws. 
When Bishop (William Holden) comes to 
rouse his gang for a final battle, we all know 
he is summoning them to their death, and 
the characters’ silent agreement has a kind 
of zen perfection. In the firestorm that fol¬ 
lows, the cinematic Old West found its last 
catharsis. (Warner cassette, LV disc) □ 
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CLASSIFIED JANUARY 1989 


HERE'S WHAT'S NEW IN THE MARKETPLACE 

Classifieds are accepted at Publisher's discretion. Rates are $4.50 per word, minimum 10 words. Classified display $350 
per column inch, camera ready material only. Check/Money Order must accompany ad and be received at Video Review 
two months prior to issue's publication date. Send to Bill Waltz, Video Review Classified, 902 Broadway, New York, NY 10010. 


USED VIDEOS 


BEST BUYS FOR USED VIDEO TAPES! Open/ex¬ 
pand video stores and save thousands $$$. Trade or sell 
your slow inventory for best deal available. 
AMERICAN VIDEO NETWORK. (800) 523-5193 or 
.Id".six, - t,| 


1,000.000 VIDEOMOVIES/SOUNDTRACKS! 

Video catalogue—$1.00. Soundtracks—$ 1.00. 
RTS !' V RI28, Box 1829, Novato, California 94948. 


VIDEO-USED MOVIES BOUGHT AND SOLD— 
one to thousands—QUALITY GUARANTEED- 
i sun us,, non as: 2959. 

SAVE OVER 50% off retail on 30-day-old used 
videotapes. Dealers' inquiries invited. Send$l for list. 
Vagabond, 4600 Woodduck, Salt Lake City, UT 84117. 

(801 ) 262-4366. _ 

ATTENTION PRIVATE COLLECTORS Vi price 
video club. 30 days young, pre-order service, Viddy- 

O-Round (718) 237-9386._ 

VIDEO EMPTY JACKETS, video stores only. 
Original jackets. Thousands available. Call Viddy-O- 
k.HMHl I -IS M' OtSh 


SALE ON USED VIDEOS-VHS-As low as $5.95. 
V ideo Stores welcome—Send $ 1.00 for latest catalog. 
Value Video, P.O. Box 22565-VR12, Denver, 

I 'olorado 80222._ 

NEW RELEASES $39-30 days old. VIDDY-O- 
ROUND. (718) 237-9386. _ 


NEW RELEASES 30 days old at half price! CALL 
DISCOUNT VIDEO BROKERS (203) 872-8507. 

HOW TO 


PROJECTION TV... Convert your TV to project 7- 
foot picture... Easy!... Results comparable to $2,500 
projectors. PLANS AND 8” LENS $24.95... 
Professional Systems available.. .Illustrated Catalog 
FREE.. .MACROCOMA, !5CEMainStreet, Wash¬ 
ington Crossing, Pennsylvania 18977.. . Creditcard 
Order. MUMS |2 15, 736-3979. 

DO IT YOURSELF GUIDE ON HOW TO MAIN¬ 
TAIN & CLEAN YOUR VCR. HOOKUP DIA¬ 
GRAMS, BASIC PROBLEMS & SOLUTIONS, 
ILLUSTRATIONS INCLUDED. Send $7.95 TO 
AMERICAN GIFTS, 1445 W. Morse, Chicago, IL 


VIDEOTAPE WEDDINGS-AND MAKE 
MONEY. $3.00 for book. Bob, 5021 Casaloma, 
).„I,.,I„„I., O 92686 


VCR owners don’t use head damaging cleaning 

detailed manual. Easy. $10.00P.A.R. Research, 3404 
Hillcrcl RJ . Ha rrisburg PA I 71QO, 


STAR IN YOUR OWN MOVIE! COMEDY, HOR¬ 
ROR, CHILDREN'S, COMMERCIAL SPOOFS, 
CARTOONS, PRACTICAL JOKES AND MORE ... 
It's fun, easy, and takes less than one hour to do. we have 
MOVIEMAKING KITS for the whole family, with 
SCRIPTS, PROPS and SOUND EFFECTS, starting at 
$9.95. FRFTC CATALOG. 1-201-240-0600, P.O. BOX 
4986, 13414 Hooper Ave„ Toms River. NJ 08754. 
LEARN VCR CLEANING AND SERVICING 
TODAY! We make it easy! Ninety minute videotape. 
Specify VHS/BETA. $31.95. VISA/M/C accepted. 
Sale, 318 Me , Ve.d. \ v Palmdale C 4 93551 


ORIGAMI, the paper-folding art, now can be learned 
step-by-step. Fun, educational, entertaining... Details 
FREE. LV Productions, 5000 LaSalle, Arlington, TX 
'OHIO or, 429 -429 

PROFESSIONALLY CLEAN VCR’S. INSTRUC 
TION AL VIDEO AND CLEANING KIT INCLUDED. 
$29.95. SPECIFY BETA/VHS. PRONTO VIDEO 
CARE, 880 CAPITAL SW, BATTLE CREEK, MI 
49015. 


LEARN KEYBOARDS By Video Talc Tolchin 3 
Volume Series 1987 ViRA Nominee ★★★★ Video 
Review—'‘Highly recommended" Billboard-$51.95 
each, series $123.00. Forte Productions, PO Box 325-V, 
San Geronimo, CA 94963. (415) 488-9446. 


EQUIPMENT 


High-end and hard-to-lind video equipment. Low, low 
prices! AUDIO AMERICA (Virginia). Call 
1-703-745-2223._ 


VII)F:0 PLAYFIRS FOR SALE USED, LIMITED 
WARRANTY. ($1004125) 813-372-8209, 

407-732 -3285. _ 

AUDIO/VIDEO DYNAMIC ELECTRONICS home 
Subwoofer Simulator Processor. $99.50 + $3.00 S&H. 
I’ll Bn\ 282". Miaou. GA 3035S 
GREAT MOVIE THEATER SOUND in your home. 
STEREO DECODERS: MTS Cable and Mpx Ready. 
PROCESSORS: Surround Sound, and Subwoofer. 
FREE catalog send S.A.S.E., AUDIO/VIDEO 
DYNAMIC ELECTRONICS P.O. BOX 28277. 
Ml.,Ml., ti\.<11358 


HOME THEATRE SYSTEMS Presents: Quality 
Projection Monitors, Surround-Sound Decoders, 
Laserdisc Players, etc. FREE Informative Catalog. 
325 Hammond Dr., Ste. 100-C, Atlanta, GA 30328. 
404-250-9224. 


INDEPENDENT PRODUCTIONS 


"THE HFIAPING BOUNCY BREASTS THAT 
SMOTHERED A MIDGET.” A comedy/thriller 
by NYU FILM student Zachary Snygg. $19.95, 
VHS/Beta. 87 minutes. STAGECREW VIDEO, 
433 Prospect St., E, Orange, NJ 07017. 


FOREIGN NATURIST VIDEOS/MAGAZINES. 
$2.00, SASE: NATPLUS, BOX 92%, NEWARK, 
DE. 19714-9296. _ 


“THREE MEN & BABY,” “WILLOW” on Video. 
Discount Prices, Free Storage Albums. Catalog: $2.00. 
Established 1978. AMH Films, PO Box 164-VR, 
W illows, CA 95988. _ 


FREE GIFT! WORLD’S ZANIEST WHOLESALE 
CATALOG. Videos, electronics and hats?!! MIND 
CANDY EMPORIUM, Box 931437, Hollywood, CA 
90093. 


HIRSUTISM II. Very hairy women, 90 minutes, 
$39.00. 20 page catalog $1.00. NMPC, P.O. Box 
140311'. (’..Mi Gables. FI. <3 114 


MUSCLE WRESTLING - AWESOME YOUNG 
MALE COMPETITIVE bodybuilders from Gold’s Gym, 
Venice. CA. (Also: Posing, solo action!) 90 min. VHS/Beta 
$39.00 (Photos-$20.00). California Musde, 1801 Lincoln, 
Suite 106, Venice, California 90291. VISA/MASTER¬ 
CARD 213-350-1 .<03 or 202 4342 <24 hr. I. 


THE GERMAN LANGUAGE VIDEO CENTER 
HAS BEAUTIFUL German Videos for sale or rent. For 
full catalog, call 317-547-1257 or write 7625 Pendleton 
Pike. Indian apolis, IN 46226._ 


SLENDER JAPANESE GIRLS-Lingerie and much 
less-ASIA BLUE PHOTO CATALOG INCLUDED! 
$33.00 VHS. ASTRAL, PB93I753, Hollywood, CA 


BULLFIGHTING VIDEOS. List. Cartel-VR, P.O. 
Box <18, Cona n.. V/ 841.4; 


“GRAND CANYON,” 2-hour spectacular helicopter 
exploration VIDEO. Breathtaking music. Critically ac¬ 
claimed. Details FREE. Beerger Productions, 3217-B, 
Ar.lll- Ln V. .m* Nt jdjYHIL’ < '02 i x >, _ 's 

Bl ... IFORNI \ < .1141 x .. i ... n 

tape $24.95 brochure $2.00. WVP, 7737 Fair Oaks 
Bird #129. C armich ael. CA 95608. 


See military history as it actually happened. WWI 

through the Falklands campaign. Over 300 titles on 
videocassette. Send $ 1.00 for illustrated catalog. Inter¬ 
national Historic Films. Inc., Dept. 15 E, Box 29035, 

Chicago. IL 60629._ 

FEMALE WRESTLING/FIGHTING DIREC¬ 
TORY, OVER 1,000 WORLDWIDE LISTINGS OF 
VIDEO/FILM OUTLETS-PERSONALS-CLUBS- 
PUBLICATIONS. TURNED ON BY SEXY FEMALE 
WRESTLERS/BOXERS/BODYBUILDERS, ETC??? 
WE RE A MUST!! $30 AM-FEM, Box 93 (V), NYC 

"*■' ■ ' iNx . .. .. 1*1 Vi Hi i) 

UNUSUAL VIDEOS NOT AVAILABLE AT YOUR 
VIDEO STORE! BROCHURE42.00. CAL-VID, 
BOX VR4591, CARLSBAD, CA 92008. 


FREE VIDEO TAPES! Mailed to you free! Borrow 
from the Government and Corporations! Thousands of 
subjects! Listings! $3.00 SASE, Video Consultants, 
P.O. Box 542261 Dallas, TX '8254 
BEAUTY & DANCE CONTESTS. VHS/Beta 
Playboy Quality. SASE for Brochure. Classic Produc- 
tions, P.O. Box 952, Metairie, LA 70004. 


FOREIGN VIDEOS! (ALL RATINGS!) Catalog-$2 
F-Pom. I line t PI 162H M ..... ,1 <: .It • 2N4 


“VIDEO DELIGHTS” - Pantyhose, garters, lingerie, 
panty strip tease videos. Brochure-$2.00. Discretion 
assured! Peterson, Box VR4591, Carlsbad, CA 92008. 

FEMALE FIGHTING VIDEOS! Action entertain 
ment. Brochure - $2.00. FARWEST, Box VR4591. 
Carlsbad. CA 92008 


OPERA ON VIDEO-Greatest Selection- 
Performance-Lowest Prices. Free Catalog. Lyric 
Distribution, Box 235, Roslyn Heights, NY 11577. 
CALIFORNIA BEACH GIRLS on‘video! $2 for 
catalog: VIDEOMAX. Box 81787, San Diego, CA 
92138-1787. 


Mill I IK 'WOMEN Wl'iHHI k I Mt.ll'Ll’Rl) 
DUCTIONS. CUSTOM WORK. ALL RATINGS. In- 
fo: $5.00. NOVAK. 5699-109 Kanan, Agoura,CA91301. 
LAS VEGAS - You have to see it to believe it. 40 
minutes FREE DETAILS - ACCENT - LAS VEGAS, 
2708 South Highland Drive, Las Vegas, Nevada 89104. 
702-383-3041, 


AMATEUR ADULT VIDEOS SOUGHT. 2464 
UCammoreal 2 1 I. San ta Cl ara, CA 950 51. 

< ill Is 'll I III I I .null l il.ilr II 2 i lice, ms (Inis' Is..I k 
Entertainment! Approximately 1 hour! $19”, VHS- 
BETA. POST TIME, PO BOX 1553-VRG, 
POMP ANO, FL 330 61. _ 


SERIALS, WESTERNS FROM 1930’s, 1940’s, 
I950’s. VHS. FREELIST. WHITE HORSE VIDEO. 
3422 Flintshire Dr.. Birmingham, Alabama 35226. 


Lingerie Video Catalog #8 Sexy models in the 
SURIEST, most EXOTIC lingerie, $12”, VHS-BETA. 

PRIVATE EYES, PO BOX 1553-VRL, POM¬ 
PANO, FL 33061. 


ADULT VIDEOS—Full color catalog FREE!!! 
Quality, privacy, fast service & low prices. LEISURE 
CONCEPTS XV, Dept. 213A719, P.O. Box 1900, 
Gary, IN 46409. 

HOLLYWOOD MUSCLEBOY WRESTLING. 

$5/age/signature to: BG Enterprise, PO Box 5291, 

Dept VR, Hunt Beach, CA 92615-5291. _ 

FREE BROCHURE! RAISED SKIRT VIDEOS! 

Sexy college co-eds. Promotions Company, Box 1385, 
Greenville, NC 27835. 


FOXES—French Naturalist Beauties! Girl-Watcher's 
dream! One hour. Broadcast quality. $37.95. Catalog 
$1.1.P.I. Video Company, 2521 Big Bend, St.Louis, 
MO 63143. 
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MAJOR RELEASES 


MOTION PICTURE SERIALS/WESTERNS ON 
VHS! Fast service! Send SASE for list. -THE SERIAL 
FANATIC, P.O. BOX 173-VR1, BOYERTOWN, PA 
19512. 

M \\ HI I I \v| S \ I I>IS( Ml M \l l NEW 

VHS list $1.00. VIDEODOME, P.O. Box 7391, 
Quincy. Mass. 02269. 1-800-448-4009. 


BETA, CED MOVIES, $5-$29, CED Players, $39.95 +. 
FREE Bcla-hv-iliail (catalogs) 1-800444-BETA. 


CLASSIC FILMS ON VIDEOCASSETTE. Silents. 
serials, foreign, more. Free Catalog. CABLE FILMS, 
P.O. Box 7171, Kansas City, MO 64113. (913) 362-2804. 
Est-1976. 


RARE TITLES: EARLY TELEVISION, WAR, 
TRAINS, CARS, TRAVEL. Catalog $1.00. ($5.00 
Coupon) MOVIE CRAFT, Box 438, Orland Park, IL 
60462. 


AMATEUR TAPES. Old Classics. All ratings. 
Catalog$3.00. B.V. Inc., P.O. Box7068, South Dart¬ 
mouth, MA 02748. Tel. 508-992-8916^_ 


WHOLESALE PRICES: NEW VIDEO MOVIES 
(G-X). Catalog $1.00. MIDWEST SUPPLY, Box 
364-JV. Clinton, Iowa 52732-0364. 

"FREE CATALOGUE!! VHS MOVIES!! IN- 
HOME VIDEO; Main Post Office Box #27-KA; 
Purchase, N.Y. 10577." _ 


ET—$19.95 Also New: Good Morning, Vietnam. 
Discount Prices. Catalog: $2.00 (Double Refundable) 
AMH Films. P.O. Box 164-VR, Willows, CA 95988. 


NEW! PRERECORDED S-VHS VIDEOTAPES. 

Free catalog! Super Source Video, P.O. Box410777, 
San Francisco. CA 94141 or call 1-800-331-6304. CA. 

415-558-8688. _ 

l I TIM VII \ IDEM IIIKI ('TORY! o 
titles available for purchase - PLUS $100.00 in discount 
coupons! Send $10.00 to JSN Marketing, PO Box 
20408-V. Columbus Circle Station, NY, NY 10023. 
Beta, CED, Laser, 8mm, VHS movies - large dis¬ 
counts, specify format. Video Exchange, 33760 
Plymouth, Livonia, Mich. 48150. 313-261-8902. 


MOVIE POSTERS 


MOVIE POSTERS. PHOTOS, SCRIPTS, 
AUTOGRAPHS, more! All current titles plus thousands 
more. Gigantic selection-great prices-LIGHTNING 
FAST SERVICE!! Huge illustrated catalog $2.00. 
CINEMA CITY, P.O. Box 1012-V, Muskegon, MI 
-w-u; .Mo. 

10.000 DIFFERENT ORIGINAL MOVIE & MOVIE 
STAR POSTERS. CATALOG $2.00. MNEMONICS 
LTD., Dept. "B" #9, 3600 21 ST NE„ CALGARY, 

ALTA T2E 6V6, CANADA. _ 

MOVIE POSTERS ALL CURRENT. THOUSANDS 
1950s-1980s. COMPARE-BEST PRICES. FASTEST 
SERVICE. VISA/MC (904) 373-7202. Catalog $2.00. 
RICK'S, Suite 3E-VR12, 1105 N. Main, Gainesville, 
Florida 32601. _ 


$1.00 POSTERS, 1001 MOVIE TITLES 

(1963-1988). Catalog$2.00. S. Wallach, 32KernRd„ 
Don Mills, Ontario, Canada M3B ITI. 

ORIGINAL MOVIE POSTERS! STAR PHOTOS! 
TWO CATALOGS, 3000 ILLUSTRATIONS $3.00. 
POSTER GALLERY, BOX 2745-E3, ANN ARBOR, 
ML 48106-313-665-3151. 


DISCS 


LASERviews: Laservideo enthusiast newsletter. 
Complimentary copy. $20/year. 386 Noe Street, San 
Francisco, CA 94114._ 

LASER DISC AND VHS OR BETA VIDEO TAPES. 
FANTASTIC FREE CATALOG. HECKER VIDEO. 
4401-A CONNECTICUT AVENUE N.W., SUITE 
313. WASHINGTON, DC 2(8)08. 1-800-323-1073, 
202-363-8030, 

LASER DISC NEWSLETTER—For video consumers. 
Free sample, $25/year. Suite 428,496A Hudson Street, 

NY . NY 100 14. _ 

LASER DISCS Want to meet discriminating viewers at 
a Discount. SEM VIDEO PRODUCTS, INC. 
1-800-247-6644.1-718*45-1663. 2147 East 17th Street, 
Brooklyn, New York 11229._ 


CED MOVIES, PLAYERS. Free List. Videodisc. P.O. 
It," '4',I BUM,.I IN 3'n2l 

VIDEORAMA’S “LASER’S EDGE” NOW IN OUR 
8TH YEAR OF THE LASER EXPERIENCE. We’ve 
got what you need. 14,000 laser discs to choose from. 
Imports, hardware, discounts. Don't write, call. We've 
got them ali. 1-800-634-6827. Authorized Pioneer & 
LCD of America Dealer. Catalog $2. 2474 State St., 
Burnham, IL 60633. 


20% off Criterion, Voyager & E.T. ORDERS 
OCT/NOV, others up to 15%. Catalog $2.00 (refund¬ 
able). TAV, BOX 318, OLDWICK, NJ 08858. 
(201) 832-9064. 


CABLE 


CABLE TV CONVERTERS—FREE CATALOG— 
Zenith, Tocom, Scientific Atlanta, Pioneer, Jerrold, 
Oak, Panasonic—Remotes, Video Accessories. Best 
Buys/Service, Monthly Specials. ARIZONA VIDEO, 
3661 N. Campbell, #310-E, Tuscon, AZ 85719. 
60 2-323-3330. _ 


CABLE TV DESCRAMBLERS: Jerrold, Oak, 
Hamlin, all makes; wholesale prices. Zenith Z-tac 
w/remote $165—unmodified $120. Tocom w/remote 
$235; make offers. 702-887-3894, 

CABLE TV SECRETS—The Outlaw Publication the 
Cable Companies tried to ban. HBO, Movie Channel, 
Showtime, Descramblers, Converters, etc. Suppliers’ 
list included—$8.95. CABLE FACTS, Box 711-V, 
P.u.i-hj|j. Olm, 43062 


CABLE DESCRAMBER LIQUIDATION. Major 

pie: Hamlin Combos, $44each.. .minimum lOorders). 
DEALERS ONLY! Call West Coast Electronics, 
(SIS) 709-1758_ 


CABLE TV CONVERTERS AND DESCRAMBLERS 

Best prices on Jerrold, Zenith, etc. Let's talk business. 
702-887-3894. DEALERS WANTED. 


FAIR PRICING Descramblers, Converters, Filters for 
beeping any channel. 1-313-979-8356. 


CABLE TV DESCRAMBLERS AND CONVERTERS 

Oak Hamlin Tocom. Best prices Zenith, Z-tac $170. 
Dealers call lor information. 702-887-3894. 

CABLE TV BOXES We sell only the best- low prices, 
we ship COD. $2.00 for catalog. Ace Products, P.O. 
Box 582, Dept. R, Saco, Me 04072 (207) 967-0726. 
CABLE TV~CONVERTERS/DESCRAMBLERS 
Free Catalog! VIDEO MART, 3938 E. Grant 024I-B, 
Tucson. AZ 85712. (602) 721-6557. 


TRANSFERS/CONVERSIONS 


FOREIGN VIDEOCASSETTE CONVERSIONS at 
reasonable rates. PAL/SECAM (EUROPE, ASIA) to 
NTSC (USA) or Vice Versa. Digital process with 
timebase correction and image enhancement. Fast ser¬ 
vice. R-8, S-8, 16MM Film to Video transfers. 
Guaranteed quality. IHF Productions, Inc., 3015 West 
59th Street. Chicago. IL 60629. Tel: (312)436-0038. 


WORLDWIDE DIGITAL CONVERSION 

md 

20854. (301) 7 62-2786, _ 

GLOBE VIDEO SERVICES INC.-Prolcssional 
facility announces the HOMERATE: Digital conver¬ 
sion between American (NTSC) and European 
(PAL/SECAM) television standards. One low price in¬ 
cludes cassette and mailing, 286 Fifth Avenue, NYC 
10 001. (212)695-6868. _ 


FOREIGN CONVERSIONS—OPTICAL, ANY 
VHS $28.00 DELIVERED, A.I.V. (216) 562-8983. 
ON KKSI VS \ IDEC ITAPIS ( I INN ERTKII To 
AMERICAN OR VICE-VERSA THROUGH OUR 
NEW COMPUTERIZED DIGITAL PROCESSOR. 
NO CROPPING, NO FLICKERING, NO COLOR 
DROP, COPY AS GOOD AS ORIGINAL. FAST 
SERVICE. OVERSEAS VIDEO, 1618 WEST 
SCHOOL STREET, CHICAGO, IL 60657. 
1 -31 2-525-6767 OR TOLL FREE 1-800-782-4622. 
QUALITY VIDEO TRANSFERS from home 
movies, pictures or slides GUARANTEED! FREE 
information-call 1(303) 444-5786, Video Adventures, 
5290 Arapahoe, Boulder CO 80303, 


CONVERSIONS OVERSEAS VIDEOTAPE 
THROUGH DIGITAL PROCESS PAL/SECAM TO 
NTSC OR VICE VERSA. Bulk duplication, affordable 
prices R. K. Video Dub Inc., 60-15 Roosevelt Ave., 
Woodside, NY 11377. (718) 639-2881. 


VID BIZ 


NEW IDEA? Call for the Innovation Center in 
Washington, DC for free information. In US or Canada 
1-800-228-7700. 


INVENTORS! Can you patent and profit from your idea? 
Call AMERICAN INVENTORS CORPORATION 
for free information. Over a decade of service. 
1-800-338-5656. In Massachusetts or Canada call (413) 
568-3753. 


ACCESSORIES 


PROGRAM YOUR VCR TO RECORD CABLE 
BOX/SATELLITE UNATTENDED! Connect all 
TVs to all RF sources! Remote selection! FREE 
Channelplexer literature. 1-800-637-6695, ext. 2305. 
S-VHS/Superbeta eye candv. Pacific scenery. SASE. 
EXTV. 8547 Santa Monica Blvd., West Hollywood, CA 
90069. 

"VIDEO REWINDERS Low Prices, Direct from Im¬ 
porter. NVholesale Distributors Wanted. SABO INT'L, P.O. 
I.. ... A lid ,| , I nr, nr I \\ , .,.1 III 

CASSETTE MAILERS. Also plain slip-cases. Samples 
PA Ul’kURTz" BOX lOTS^DCTROn b MI 4821 (L 
... I I I ININI, N| \i HIM s i,, 

Nedak Video, 412 C ’ i Fremont, a O’Neil]! n NE e 6876T 
1-800-232-5762. 


LIBRARY CASE $0.40, SHGT-120 $2.15. 
DUSTCOVER $1.50, HEADCLEANER $2.50, 
REWINDER $20.00 (312) 898-7999. 


MISCELLANEOUS 


MEF/T TRADITIONAL ASIAN ladies for 
LASTING RELATIONSHIP. AAWS, Box 2777-VR, 
Orcutt, CA 93455. (805) 937-5230. 

Help liglll rider, (live l ..I... Send ,< In, ■ I 

Betaphile Club, Application/Information, P.O. Box 

4114-< I’ll.. \z xs" r I)3"3 

FREE AMATEUR INFORMATION! Confidential 
Video Communications, P.O. Box 5859, Providence, 
RI 02903-5859. _ 


TV GUIDES 1951-1988. TV AND MOVIE MAGA¬ 
ZINES. PHOTOS, PAPERBACKS, CATALOG $1.50. 
HOWARD ROGOFSKY, BOX 107-VR, GLEN OAKS, 

NY 11004. _ 

BEAUTIFUL, ENGLISH-SPEAKING PILIPINAS 
want men of all ages as Life-partners. VIDEOS 
AVAILABLE. PAL, 28 BLANCA, CO. 81123-0084 
,’|9, 3-9.322$ Am time 


ASIAN WOMEN DESIRE ROMANCE! Overseas, 

Dept.'zN, Box^OO, KailuaTCona^Hawaii"96745. 
(808) 325-77076. 


"DISTINCTIVE, REUSABLE, GOLD FOIL VHS 
LABELS that dress up your tape library and wipe clean 
with a damp tissue. 48 spine labels and special pen, $7.95. 
GOLD LABEL VIDEO, P.O. Box 1207, Roseville, CA 
9566 L 


BEAUTIFUL GIRLS, all continents, want cor¬ 
respondence, friendship, marriage. Sample photos free! 
Hermes-Verlag, Box 110660/G, Berlin 11, W. 


TV GUIDES 1953-1989. EVERY ISSUE 
AVAILABLE. Catalog $3.00. TV Guide Specialist, 
Box 20-VR, Macomb, IL 61455. 


SUPER VHS 


NEW! PRERECORDED S-VHS VIDEOTAPES. 

Free catalog! Super Source Video, P.O. Box 410777, 
San Francisco, CA 94141 or call 1-800-331-6304. 
CA 415-558-8688. 
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CABLE TV DESCRAMBLERS 



vipeocassettes 


$8 each. Both for only $14. Send order—with name, 
address and payment—to Consumer Reports Feature 
Finder, Box 17003, Hauppauge, NY 11778. 

VACATION RE50RTS 

HAWAII - MAUI Vacation in a luxurious two 
bedroom, two bath condo. Oceanview with outrageous 
sunsets. Beach, pool and more. Reasonable rates. Call 
for brochures or videotape. 212-684-6884. 


TAPE STABILIZERS 


Rental Movie 
Stabilizer 

$ 59^L 

VSA-50 ends rental 
■ - ^ x, movie flashing, jitter, 

colorshift, & blackout. 
30 day money back 
guarantee, 2 yr warranty. 

VSA Ltd., Dept. R, 401 SW 11th 



RENTAL MOVIE 
STABILIZER 


flashing, colorshift, streaking, blackou 
■"hen playing copyguarded rental viueu: 
“* captions • Fully automatic 
• 30 day money back guarantee 
o orders only 

$39.95 + *3.95 S/H 1-800-422-9010 X4065 
M Video, Dept. VR8, 400 Amherst, Nashua NH 03063 


THE OTHER SIDE 
OF HOME VIDEO 


EXOTIC. EROTICA UNUSUAL VIDEOS 

from the 4 corners of the World! We 
offer the other side of home video to 
the discriminating connoisseur, 
send $4.oo for a Photo Filled Catolog. 

$20.oo for the Video Sampler. 
to: 


OHQIA HdlMS CH03 


AMATEUR VIDEOS 


6 HOURS $40 


(BETA or VHS ad 


Ontario, CA 91762 


CABLE 


Descramblers • Converters 

TRANS-WORLD CABLE CO. 
12062 Southwest 117th Ct., Suite 126 
Miami, Florida 33186 
800-442-9333 



JERROLD (”. 
DRZ), SB-3, 
M-35-B, 
ATLANTA, 

(QUANTITY DISCOUN 

C.O.D. or M/C Visa 


DRZIN, Df 
IN, OAK I 




5143W. DIVERSEY CHICAGO, IL 60639 

Ml No llltnois orders accepted g 



THE BEST BUYS & WARRANTIES 
FOR DECODERS & CONVERTERS 
START WITH A FREE CATALOG FROM 
M.D. ELECTRONICS 
875 So. 72nd 

OMAHA, NEBRASKA 68114 


ORDERS & CATALOGS CALL TOLL FREE: 

1 - 800 - 624-1150 

FOR INFORMATION CALL: 

°' D (402) 554-0686 


CABLE DESCRAMBLER 
WHAREHOUSE SALE 
—OPEN TO PUBLIC— 

GULF COAST CABLE SUPPLY CO. 

(813) 422-4139 
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DISCS 


SATELLITE T.V. 



SATELLITE TV 




evww 


FREE INFORMATION! 

Use this card to get more information 
about the products you saw advertised 
in this issue of VIDEO REVIEW. No 
Obligation! Absolutely Free! No Cost! 


WE STOCK EVERY TITLE 

Largest mall order retailer in the U.S. 

• Fastest availability on new titles 

Most orders shipped same day _ 

10% discount on all titles I 4 0 

Free UPS Shipping in I rw ml • Since 1977 

Continental U.S. (ground only) l 8u *'"**H • All Major Brands 

. . " . complete Systems 

• Upgrades 

• Accessories 

• Same Day Shipping 

• MasterCard. '" 

in the card corresponding to the Reader Service numbers for advertised products in 

RICA’S MOST COMPLETE 

5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 , Satellite Television 

10 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 t u 

15 56 57 58 59 60 61 62 63 64 65 66 67 68 69 70 71 72 73 74 7 

10 81 82 83 84 85 86 87 88 89 90 91 92 93 94 95 96 97 98 99 10 

15 106 107 108 109 110 111 112 113 114 115 116 117 118 119 120 121 122 123 124 125 

10 131 132 133 134 135 136 137 138 139 140 141 142 143 144 145 146 147 148 149 150 u 

5 156 157 158 159 160 161 162 163 164 165 166 167 168 169 170 171 172 173 174 175 I 

10 181 182 183 184 185 186 187 188 189 190 191 192 193 194 195 196 197 198 199 200 

222-9064 (US) 

— Phone ( -)-352-5520 (WA) 


Please print 



A. Which brands of VCR do you currently own? 
(Check all that apply): 

□ I.Akai □ 6. NEC 

□ 2. Fisher □ 7. Panasonic 

□ 3. Hitachi D 8. Philips 

□ 4. JVC □ 9. Pioneer 

O 5. Mitsubishi □ 10. RCA 

B. Which brands of TV do you currently own? 
(Check all that apply): 

□ 1. Fisher □ 6. NEC 

□ 2. Goldstar □ 7. Panasonic 

□ 3. Hitachi □ 8. Proton 

□ 4. JVC □ 9. Radio Shack 

□ 5. Mitsubishi □ 10. RCA 


□ 11. Samsung 

□ 12. Sony 

□ 13. Toshiba 

□ 14. Zenith 


□ 11. Samsung 

□ 12. Sony 

□ 13. Tatung 

□ 14. Toshiba 

□ 15. Zenith 


D. Do you use Pay Per View TV? □ Yes □ No 

E. Do you own or plan to buy a Satellite Dish? □ Yes DNo 

F. When viewing a video at home, do you consume? 

(Check all that apply): 

□ 1. Soft Drinks 0 5. Wine □ 9. Pretzels 

□ 2. Soda □ 6. Wine Cooler □ 10. Potato Chips 

□ 3. Mineral Water □ 7. Coffee □ 11. Nuts 

□ 4. Beer 0 8. Popcorn □ 12. Gourmet Foods 

□ 13. Other (please specify):_ 


*gine. 


G. Are you a subscriber to VIDEO REVIEW? aYes DNo 


C. Do you subscribe to Cable TV? DYes DNo 
This card good until 3/31/89 


READER SERVICE CARD 


’...SAVE 624/o OFF the single-copy 


h your help, our genera- 
i the one that beats 
... forever. Please give 
d the National 
Disease Association. 

J TONAL 

NTINGTON’S DISEASE 

50CIATI0N 


Wife 


eview 

FREE INFORMATION! 

Use this card to get more information 
about the products you saw advertised 
in this issue of VIDEO REVIEW. No 
Obligation! Absolutely Free! No Cost! 


he Reader Service numbers for advertised products 

1 12 13 14 15 16 17 18 19 20 21 22 23 

6 37 38 39 40 41 42 43 44 45 46 47 48 

it 62 63 64 65 66 67 68 69 70 71 72 73 

6 87 88 89 90 91 92 93 94 95 96 97 98 

1 112 113 114 115 116 117 118 119 120 121 122 123 


26 27 28 29 30 31 32 33 34 35 

51 52 53 54 55 56 57 58 59 60 

76 77 78 79 80 81 82 83 84 85 

101 102 103 104 105 106 107 108 109 110 ’ 

126 127 128 129 130 131 132 133 134 135 136 137 138 139 140 141 142 143 144 145 146 147 148 

151 152 153 154 155 156 157 158 159 160 161 162 163 164 165 166 167 168 169 170 171 172 173 

176 177 178 179 180 181 182 183 184 185 186 187 188 189 190 191 192 193 194 195 196 197 198 


A. Which brands of VCR do you currently own? 
(Check all that apply): 

□ I.Akai □ 6. NEC 

□ 2. Fisher □ 7. Panasonic 

□ 3. Hitachi □ 8. Philips 

□ 4. JVC □ 9. Pioneer 

□ 5. Mitsubishi □ 10. RCA 


□ 11. Samsung 

□ 12. Sony 

□ 13. Toshiba 

□ 14. Zenith 


I. Fisher 

□ 2. Goldstar 

□ 3. Hitachi 


□ 6. NEC □ 11. Samsung 

□ 7. Panasonic □ 12. Sony 

□ 8. Proton □ 13. Tatung 

□ 9. Radio Shack □ 14. Toshiba 

□ 10. RCA □ 15. Zenith 


D. Do you use Pay Per View TV? aYes DNo 

E. Do you own or plan to buy a Satellite Dish? aYes QNo 

F. When viewing a video at home, do you consume? 

(Check all that apply): 

□ 1. Soft Drinks □ 5. Wine □ 9. Pretzels 

□ 2. Soda □ 6. Wine Cooler □ 10. Potato Chips 

□ 3. Mineral Water □ 7. Coffee □ 11. Nuts 

□ 4. Beer □ 8. Popcorn □ 12. Gourmet Foods 

□ 13. Other (please specify):_ 

G. Are you a subscriber to VIDEO REVIEW? aYes □No YqII FtG6^ 


C. Do you subscribe to Cable TV? aYes □ No 


I—I Begin my subscription to VIDEO REVIEW, one year (12 
I—I Issues) for only $8.97...SAVE 62% OFF the single-copy 
price of $23.40! 
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JERROLD (”450" DRZ 
DRZ), SB-3, HAMLIN, OAK N-12, 
M-35-B, MAGNAVOX, SCIENTIFIC 
ATLANTA, ZENITH, AND MORE. 

(QUANTITY DISCOUNTS) 60 DAY WARRANTY. 

C.O.D. or M/C Visa orders accepted for ship¬ 
ment within 24 hours. Send SASE for free catalog 
(60 cents postage) 8am - 5pm CST Mon.-Fri. 

FOR INFO: 800-648-3030 


DWEST ELECTRONICS INC. 

5143 W . DIVERSEY CHICAGO, IL 60639 


Place stamp here. 
The post office will not 
deliver any mail 
without applied postage. 



TAPE STAB 


Rental A 
Stabili 

$i 

vs 

* “w 





reduced to 
S39.95 + *3.95 S/H 1-800- 
AM Video, Dept. VR8, 400 Amhers 


RCNTAl MOVI€! 

STOPS FLASHING. JITTER. I 
RENTAL VIDEOS. , 

RESTORES CAPTIONS. On' 
FULLY AUTOMATIC. 

Battery Included. Made in USA. 
30 Day Money Back Guarantee 
Orders Only 1-800-441 -I 


Rental Tape StabHizer ^ 


fic, battery (included) 
^"...eybackguaran^ 

Order only - 1-800-86 

A. WOODSON 
PO Box 5545, Cary, 


Video 

Review 

VIDEO REVIEW Order Corner 
Reader Service Management Department 
Post Office Box 5244 
Pittsfield, MA 01203-5244 


Place stamp here. 
The post office will not 
deliver any mail 
without applied postage. 


, feo 
eview 


VIDEO REVIEW Order Corner 
Reader Service Management Department 
Post Office Box 5244 
Pittsfield, MA 01203-5244 
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DISCS 



IrTTTiLgTl 

WE STOCK EVERY TITLE 

Largest mail order retailer in the U.S. 

• Fastest availability on new titles 

• Most orders shipped same day _ 

• 10% discount on all titles | 4 0 

• Free UPS Shipping in «»• ml 

Continental U.S. (ground only) | Bu»in«.j 

■ 'fot 



SATELLITE T.V. 


SATELLITE TV 


Since 1977 
All Major Brands 
Complete Systems 
Upgrades 
Accessorie 
Same Day Shipping 
MasterCard, Visa, 
Discover, COD'S 


AMERICA S MOST COMPLETE 

Free 32-Page Satellite Television 
Products Catalog 



Imagine. 


imagine. With your help, our genera¬ 
tion could be the one that beats 
Huntington's ... forever. Please give 
generously to the National 
Huntington’s Disease Association. 

| ^ NATIONAL 

EM HUNTINGTON’S DISEASE 

WW ASSOCIATION 


Macroliminator 

1 For Everyone Who Rents Movies} 


100 % 

DIGITAL! 


What Does It Do For Me? During playback of Rental Movies you will notice 
annoying periodic color darkening, flashing or jagged edges. This is caused by the 
Maccrovision copy protection jamming embedded in the video. Macroliminator is 
effective on all copy protection jamming signals 100% Guaranteed. 

Test Results Show Macroliminator Beats the Competition 



Compactness 

Ease 

Effective 

Price/Value 

Competition 

bulky, heavy 

dials to fuss with 

75% 

$200 to $59 

Macroliminator 

miniature 

automatic 

100% 

$59.°° 


Is Duplicating Rental Movies a No No? Yes, Yes. Neither the manufacturer nor our 
dealers encourage people to use the Macroliminator and 2 VCRs to make superb 
copies of Rental Movies for their own personal use - in the privacy of their own homes. 

I WARNING: Use of this device to duplicate video tapes mav be against certain federal and state copyrig 



To Order, Call Toll Free! 

DIGITAL TECH 

1-800-666-2276 Southgate 9 Ml°4819S 




































































AMERICA’S QUALITY LINE 
OF VIDEO ADD-ONS 

2-IN -l ZOOM/WIDE ANGLE 

Rigni camcorder lens 


SS 


WE a $6O! arrV ' n0CC 


Jl 

HEAVY DUTY FLUID HEAD 
VIDEO TRIPOD 

• Quick Mount/Release Unit 

• 3-Way, 90 Degree Panhead 

VT86E. . . SAVE $30! 


$49.88 soudex // 



VIDEO REWINDERS 
VHS OR BETA. . . 
ONLY $19.88 
ULTIMAX 8000 


I soupex zzs saveT3o! S $49.88 

FUlison INDUSTRIES 
1 - 800 - 888-8183 \~m. 

P.O.BOX 33 VERNON HILLS, !L 60061 

• All Items Brand New, Factory Fresh 

• Full Two Year Warranty 

I • Orders Shipped Within 48-Hours 

Add S3 SNipping/Handling Fee. 

IL Residents Add Sales Tax 


VIDEOFAX 

is the quarterly journal for 
serious video enthusiasts. 

Published by Rod Woodcock 
(widely-read video columnist) and 
edited by Marc Wielage (Video 
Review's West Coast editor), each 
issue of Videofax presents lively, 
intense technical discussions of 
high-end video, including Super 
VHS, ED Beta, Laserdiscs, moni¬ 
tors, projection TV, surround- 
sound, accessories, and more. No 
videophile can live without it. 

Four issues are only $26. 
For Mastercard or Visa 
orders, call toll-free: 

(800) 444-8424 

4 PM to midnight, EDT 
Or write: 
VIDEOFAX 

P.O. Box 481248 
Los Angeles, CA 90048-9743 



t € € 1 


■ Sharpen and enrich video quality during 
recording, editing, and playback. Use with any 
camcorder, camera, or VCR. 

■ The all-in-one system for home video pro¬ 
duction includes image enhancement, color cor¬ 
rection, front panel inputs, auto fade for clean 
editing, and split screen for on-screen compari¬ 
son of before and after images. 


■ Audio mix control and mic input to add 
narration or background music to existing 
soundtracks. Mono/stereo switch for built-in 
compatibility with stereo and non-stereo equip- 

■ Four output distribution amp. 

CALL FOR PRICE 


NOBODY BEATS OUR DEALS 


AZDEN Microphones 



which call for super direc¬ 
tionality. It allows you to 
pick-up voices in front of 
you clearly, while blocking 
out background noise. 


WMS10 


Two channel transmission 
frequencies for clear 
sound - WMS10 is de¬ 
signed for "line of sight” 
use. Up to 100 feet for 
clear reception. 



Two channel frequency for 
clear sound. To be used as 
hand held mini mike for 
quality sound. To be used 
with WM10. 


CALL FOR INDIVIDUAL PRICES 

AZDEN: The Leader in Quality Audio for Video 


CALLS WELCOME 1-800-247-4663 


AMBICO 

Cooling venls 



Halogen lamp bulb Camera shoe lock 


World’s first video light 
with built in battery. Also 
works on AC. V0855 
Call for price 


CAMCORD 

LENS 

High Resolution 


vi(4 


. t 


The Detailer 



C.O.D. WELCOME 


800 - 247-4663 

IN MICH. CALL: (313) 467-2235 
38411 FORD ROAD, WESTLAND, Ml 48185 














































SONY| 

TV A 


atai 


. RCA 

■ Nobody Beats " 

1 s-vhs 

I NOW SHIPPING j 

jugi* 


, AMBICO 

SPECIAL EFFECTS 
GENERATOR 


VIDICRAFT 

' s like having your own sound studio! Combine up 


, OLYMPUS 

CAMCORDERS 
FULL LINE 


le editing to 
low-level sot 


01 


ise the included high-quality 
And the Auto Fade feature 
results every time. 

mm 


VIDEONICS 


GRAPHIC GENERATOR Birthday cake, C 


N06CCY BEATS IK 

ON CAMCORDERS AND VCRS 

i"@800-247-4663 


$99. 


ISUNPAK. 


THINK YOU’VE FOUND A GOOD DEAL? 
CALL US - OURS WILL BE BETTER! 


RULES FOR BUYING MAIL ORDER 

1. Always compare the delivered price 6. We ship Collect On Delivery (C.O.O.). N 

(with insurance & double boxing). payment — only $2.20. Others want mo 

2. Factory Fresh Merchandise with U.S. Warranties. 7. We are open to public. No P.O. Box. 


i PVS445 I 


JVC 

DIGITAL VCRs 
S-VHS 

& CAMCORDERS I 

Please Call . 


k NADYl 

PkWIRELESS I 
'MIC SYSTEM I 


8mm Film to I 

VIDEO 


V0612 

$49«i 


I $79.95 #254 I 


Panasonic 


I AG-450 
I CALL 1 


WJ-MX10 piFflSF 
DIGITAL PLEASE 
AV MIXER cflLL 


Panasonic ^ Panasonic 

AG-1950 CALL 


AG-1830 CALL 


MINOLTA 

8200 - 


MINOLTA 

V-1400 - BEST 

I 




SiE ft J 


w 1 

lS 77 j| 


IITlir S 

FILM TO VIDEO MAXELL 


C.O.D. WELCOME 38411 FORD ROAD, WESTLAND, Ml 48185 


JESfe_SL 

in Ml 4R1RS IN MICHIGAh 
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To Letterbox or Notto Letterbox 



NO 

BY JEFFREY LYONS 

I can remember eagerly awaiting a review 
tape of Ferris Bueller's Day Off \ a movie I 
loved when it played in theaters. I suspected 
it would lose none of its comedic punch on 
a small screen. But I was accidentally sent 
a letterboxed copy of the movie, with that 
ominous, intrusive black border above and 
below the image. (The commercial copies 
are in the pan-and-scan format, free of let¬ 
terboxing.) Watching Matthew Broderick 
and his friends cavort through the streets of 
Chicago, I felt like an outsider, peering 
through some window blinds at a party to 
which I hadn't been invited. The experience 
completely turned me off to letterboxing. 

Now there is, I’m told, some theoretical 
justification for the process. One expert told 
me that on a laser disc copy of a movie 
(which, unlike a VHS copy, is up to 
broadcast-quality specifications) letterbox¬ 
ing is a practical way to preserve the original 
movie's widescreen perspective. 

Well, I don’t buy it. Why? First of all, no 
matter how you justify letterboxing, you wind up with a smaller im¬ 
age. And considering that the average TV set is still 25 inches or less, 
letterboxing can only make the normal size reduction of a big-screen 
picture on a home screen worse. If, for instance, you watched an epic 
such as How the West Was Won on a letterboxed screen, the American 
prairie would be reduced to the size of a front patio. 

Second, when you shrink a video image you lose resolution. A con¬ 
ventional image on a TV screen consists of about 140,000 pixels (the 
tiny dots on a screen you tried counting when you were 11). An ac¬ 
tor's face in an average shot probably consists of 20,000 to 30,000 
pixels. Reduce it—by adding an annoying, distracting black border— 
and you could have about 10,000 fewer pixels representing that face. 
The result, inevitably, is a duller and less detailed picture. 

Of course, when big-screen sets become as common as the VCR, 
letterboxing may be worth considering. (And high-definition TV may 
make it largely unnecessary.) But right now, for home viewing of 
favorite movies—I say get it off the screen. 


When MCA Home Video originally 
suggested it would release E.T. The 
i Extra-Terrestrial in a letterboxed ver¬ 
sion on tape, in addition to the usual 
pan-and-scan format, many VR readers 
gave a sigh of relief. Since, like most 
movies of the past 30 years, E. T. was 
shot in a format considerably wider than 
the shape of a TV screen, they were 
pleased to know the entire widescreen 
picture would be preserved on the tape. 
(Letterboxing takes its name from those 
black bars used to mask the top and bot¬ 
tom of the screen, leaving the image 
more or less in the shape of a letter slot.) 
Then MCA changed its mind, deciding 
that only the laser disc copies of the 
movie would be letterboxed. There are, 
of course, some serious tradeoffs 
anytime high-resolution, widescreen 
motion pictures are transferred to the 
relatively low-resolution, narrow- 
screen format of today’s television. We 
asked two of our critics, Jeffrey Lyons 
and Ronald Haver, to argue the pros and 
cons. (To register your view, write: 
Letterbox, Video Review Editorial, 902 
Broadway, New York, NY 10010.) 



YES 

BY RONALD HAVER 

When you watch a non-letterboxed home 
video version of a movie originally shot in 
a widescreen format, you’re the victim of a 
crime. And a witness to another. 

The first crime—consumer fraud—is 
perpetrated on anybody who buys or rents 
a non-letterboxed tape of a widescreen 
movie expecting to see it in its original form. 
In reality, what you’ve got is an altered xe r- 
sion with up to half of the image missing. 
The reason for this is that video screens are 
shaped like movie screens were before 1953, 
when CinemaScope widened them to 2Vi 
times the normal width. For home video, 
widescreen movies thus have to be trimmed 
to fit the older proportion. 

When that trimming is done, the second 
crime is perpetrated—on the movie itself. 
Directors, art directors and cinema¬ 
tographers spend hundreds of hours and 
millions of dollars to achieve the visual, 
dramatic or comedic effects they want. But 
when their work is panned and scanned to 
fit the smaller TV dimensions, these effects are changed and distorted. 
For example, if there are three or more people in a close shot in a 
widescreen movie, only two may fit on a TV screen. To transfer that 
scene—without letterboxing—to home video, a pan-and-scan techni¬ 
cian has to cut or electronically pan back and forth between faces, 
creating an effect of tension that the original director did not intend. 
This can be particularly ruinous in a comedy, where a director’s 
careful build-up of gags and timing can be completely lost. 

Most videocassette companies refuse to use the letterbox format 
for widescreen movies in the mistaken (in my view) belief that con¬ 
sumers won’t accept a black border at the top and bottom of the 
screen. To stop this practice, there has to be a public outcry. People 
who care about movies as an art form and an entertainment medium 
should make their feelings known. It’s about time videocassette com¬ 
panies realize that they have nothing to lose and much to gain by 
respecting their “product" and giving us what we’re paying for— 
movies as they were meant to be seen. 

The opinions expressed here are those of the authors. 










COMPROMISING WITH YOUR VIDEOTAPE IS LIKE COMPROMISING 
WITH ANYOTHER COMPONENT IN YOUR SYSTEM. 

Even the most advanced system is only as good as the 
tape you put into it. That’s why Maxell has created XL HiFi. 

Its superfine Epitaxial particles and unique binder 
technology have brought about dramatic improvements 
in signal-to-noise ratios. As well as a sharp reduction in 
dropout activity. And thanks to Maxell’s rigid quality 
control, this unsurpassed performance level is guar¬ 
anteed in every cassette. 

So match your tape to the other components 
in your system and use only XL HiFi from Maxell. 

Anything less and you could miss the big picture. 


maxell 

TheTapelhat Delivers 
Higher Performance. 













How Panasonic S-VHS 
makes your memories 
40% clearer. 

Now every memory can be captured 
clearer...sharper...with more detail. With 
Panasonic S-VHS camcorders you’ll capture 
every nuance. The laughter in the eyes of a 
child. The aquamarine hue of the water. 

The dramatic difference you’ll see in picture 
quality is due to an 


before. Truer colors, cap¬ 
tured in all their brilliance. % 

Panasonic S-VHS VCRs, r 
Prism TVs, and S-VHS vid¬ 
eotape complete the picture. 

Together, they have the power to 
bring back memories more vividly 
than you’ve ever seen them before. 

Panasonic S-VHS. You’ll find it makes 
your characters more colorful, your scenes 
more dramatic, and your memories even 
more memorable. 


w, 



increase in the number 
of lines of resolution. 
Ordinary VHS camcor¬ 
ders typically give you 
240 lines of resolution. 
Panasonic S-VHS 
camcorders give you 
» over 400* a 40% in¬ 
crease over what 
you’re accustomed 
to seeing. Since 


T 


the number of 
lines helps deter¬ 
mine how sharp your picture is, 
you’ll see details you never saw 

*With compatible monitor-receivers. 
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Panasonic 

just slightly ahead of our time® 





